318AZ198A
NANGATUINITTINAUMIU NN
(nangnsuuuse w.eA. 2566)

Foanugaudn WIngaemalulagsvuaasany
MENY/ARIE/AN UATINYELN

AMEUINITINT

#10IN159ANNS

wuni 1 dayanaly

1. siauazdendngns
1.1 s9avangas  : 25511991110965
1.2 Yandngns
Awlng L AANGATUIMTTINIUM TR
AYIBINOY : Master of Business Administration Program
2. Yoy uazanviivn
2.1 Faiu (nwilve)  : UImsgIieuvudi
(Mw189ngw) : Master of Business Administration
22 ¥o80 (mwilne)  : usal
(Mwdange) : MBA.
3. 3yuen
4. SwrumiseinfiGeunasavdngns
WA 1 WUUIINTS 1B 36 e
WHU 2 WULATIIN 36 udeie

5. JULUUVBINANEAS
5.1 guuuu
nangassERuUTYIv (2 T)
5.2 muitld
dan19FsuNITdoUN LNy
5.3 n1ssudinfnen
Sumaindnuilve wasvsetndnwsmanldnulneglas
5.4 anusanfiefuanntudu
Jundngesianizvesmninendemalulagsvuanadany
5.5 m3liUSayuidanianisanen
TS ey i@ v Lhen



3. vangnsiazanIsdfaeu
3.1 ¥aNgns

15

3.1.1 a‘iwawﬁaaﬁmmumaawé’ngm laitipenin 36 wuLefin

3.1.2 Taseairavangns

LN 1 LUU3YInng o A
o o . AU 2 BUUIBIYN
Taseafraviangns (Plan 1 Academic) _
(Plan 2 Professional)
1B
NUINIYVUANE laitpanin 24 wqein 30 wiqenn
Major Courses
1. naadvUeAuy
Compulsory Courses
1.1 J0sAu 21 Mqein 21 Mein
1.2 Avdsruliidumiein - -
2. NFuIY RN Lyieen 3 vddgin 9 vd3ein
Electives Courses
a a a 4 = 1'% Y v 1 a [ a
NUINIYIINYIUNUS/NITANYIAUAIINIEY 12 daenn 6 VUYNA
AULDY
Thesis or Independent Study Courses
3. MIANBIAUATIAILAULDY - 6 RULAR
Independent Study
4. NG 12 wiawhn -
Thesis
VU8R 1A vianefia wWiunsseudnsvhide [Wuinerinused1aien

1B nnedia wunnsiSeuinsinide nlnsfnuisginuagnisyininendnug
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3) %iw%ﬂwé’ngm
1. ngudvveAu
WA 1 WUUAYINTS 1B 91924 21 BU28AR WA 2 LUUABITN 971U 21 wueia TiRnw
ndvreluil

01-604-011-101 N5URBwANTRUAMTURUIMNS 3 (3-0-6)
Accounting and Finance for Executives

01-604-031-101 mﬁ@mﬁagamdmimmmﬁm%’uﬁu’%mi 3 (3-0-6)
Marketing Data Management for Executives

01-604-041-101 NIANITOIANTLUUBIATINAMTUUTNNS 3 (3-0-6)
Holistic Organization Management for Executives

01-604-041-102 NAYNENITINNITANTUNULAL AN TN 3 (3-0-6)
Operations and Quality Management Strategy

01-604-041-103 s JguisITenegIna 3 (3-0-6)
Business Research Methodology

01-604-041-104 AUNUIMNNITIANIT 3 (3-0-6)

Seminar in Management
01-604-061-101 §3N93EnINUTENALAZNITIANTTILIMUTTTY 3 (3-0-6)
International Business and Cross Cultural

Management



2. NHUIVFDN WU 1 LUUIVINT 1B 370U 3 8RN WASUHY 2 WUUAYIIW 31U 9 wienn

20

wanfnwlannivsaluil

01-604-011-202

01-604-021-202

01-604-031-102

01-604-041-105

01-604-041-106

01-604-041-107

01-604-041-108

01-604-041-109

01-604-041-110

01-604-041-111

01-604-041-201

01-604-041-202

NTIANITaYAITILATIZ R TAUIAG MU ST
Information Management and Analytics for
Accounting

wAlUlag N IRUEMTULUINS

Financial Technology for Executives
NSRRI MTURUINNS

Digital Marketing for Executives

N3IANITINGA

Crisis Management
mMsdamadanagniiitanaildiuTounmanisutadud
feBu

Strategic Management for Sustainable Competitive
Advantage
msduiuszneunisuaznisasegsialng
Entrepreneurship and New Venture Initiation
nsInn1stadainduazlagumuilianagns

Strategic Logistics and Supply Chain Management
PFsTTHLAEANTURAYaURadIANlugsia

Business Ethics and Social Responsibility
N190ONLUULATAIAATNAS9ATIA

Design and Creative Thinking
N1FIANITAUTALENLAZNITLATIIRDTO

Conflict Management and Negotiation
N15IANITUINNTIY

Innovation Management

NMFIATIERYRYAd MSURUIINS

Data Analytics for Executives

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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3. ANYIUNUS

01-604-042-101 TS 1 3 (0-6-12)
Thesis 1

01-604-042-201 NeTINUS 2 3 (0-6-12)
Thesis 2

01-604-042-202 IWYINUS 3 6 (0-12-24)
Thesis 3

4. N1SANHIAUAIINILAULDY

01-604-043-101  NISANWIAUAIAITAULDY 1 3 (0-6-12)
Independent Study 1
01-604-043-201  NNSANYIAUAINNILAULDY 2 3 (0-6-12)

Independent Study 2
3.1.4 WHUNISANYI
AMSUBKNY 1 WUUABINIT 1B

Unsanen 1

AMANISANEN 1

01-604-011-101  n15URyAuasMsRudmIULUIINS 3 (3-0-6)
01-604-031-101  N59ANISVBYANNNIIAMARIMTULUIUNT 3 (3-0-6)
01-604-041-101  NSIANITOIANTITLUUBIATINAMTUNUITNNS 3 (3-0-6)

01-604-061-101  §3RA5¥NINUTLNALALNITIANITVIN TUUTITH 3 (3-0-6)
593 12 wUQeNA
P luS8UIU 12 fadua

= =]
AMANTIIANYIN 2

01-604-041-102  NAENENITIANITANTUNULATAMNIN 3 (3-0-6)
01-604-041-103  s2iU8UTTIENTINT 3 (3-0-6)
01-604-041-104  dUNUINWAITIANTT 3 (3-0-6)
01-604-042-101  Aneniinus 1 3 (0-6-12)

593 12 wUQeNA
Ylua58usIU 15 fadguan
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Unsanen 2
A1ANTSANWN 1

XX-XXX-XXX-XXX Agaen 1 3 (3-0-6)
01-604-042-201 AINGITNUS 2 3 (0-6-12)
94 6 BUIYAR

YlUN58UIU 9 fadguau
= A
A1ANISANYIN 2

01-604-042-202  Ine1dnus 3 6 (0-12-24)
594 6 BUWNA
FaluaSeusI 12 sadUnit

BHUNISANILEUBLUL FIMSULKNY 2 WUUIVITN

Unsanwn 1
AANISANEN 1

01-604-011-101  n15URYAuasMsRudmTULUIINS 3 (3-0-6)
01-604-031-101  N15¥ANTSTTOYANNNIAAIAEMSURUITINT 3 (3-0-6)
01-604-041-101  NSIANITOIANITLUUBIATINAMTULUITNNS 3 (3-0-6)

01-604-061-101  §3RA3¥NINUTLNALALNITINNITVIL IWUTTTH 3 (3-0-6)
593 12 wUQenA
PlUU58UTIU 12 fadgua

AMAN1SANEIN 2

01-604-041-102  NAYNSNITINNITANTUNULALAMAIN 3 (3-0-6)
01-604-041-103  s8.08UI5ITEN1TINT 3 (3-0-6)
01-604-041-104  &UNUINIAITIANIT 3 (3-0-6)
XX-XXX-XXX-XXX Fyndien 1 3 (3-0-6)

593 12 wUQenA
YlU58UTIU 12 fadgua
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Unsanen 2

A1ANTSANWN 1

KX-XXK-XXK-XXX
KX-XXK-XXK-XXX
01-604-043-101

A aen 2 3 (3-0-6)
A aen 3 3 (3-0-6)
ANSANYIAUAINNILAULDY 1 3 (0-6-12)

94 9 WU8nn
PlUa58UIU 12 fadua

AANSANYIN 2

01-604-043-201

3.1.5 ANDSUNYANYMLIIBIVT WAZHAANSNTSITEUS

01-604-011-101

ANSANYIAUAINNILAULDY 2 3 (0-6-12)

S 3 Wuenn
YlU58UTIU 6 fadUAIn

¥

N3 ILaENISRUAMSULUIINS 3(3-0-6)
Accounting and Finance for Executives

uReMTeT iR Uun fils dunuiilenisdndulassezdu msnausy
MINITRU NTINUNUTRUUTZINM NMTIATIZIUNNTEY N15UsEluYan1iIe
TAnannszuaiuan msdnmitusserdunazszezen Tassadadunu duny
VBINAIRUN Y N1TATIENANANAIYBINITaUlulATINISH 9 dnsy
AUINS

Concept of cost-volume-profit analysis; cost in short-term decision
making; financial planning; budget planning; financial analysis; discounted
cash flow valuation; short-term and long-term finance; capital structure;
cost of funding; analysis of the cost-effectiveness in projects investments
for executives

HAAWSNTTUS :

1. 85 U1eLAIfULLIA MFIATIEsidunU USina inls funuiiienisdadule
2. ATIENIUNITRY N15UTeluyaniieIsAnann Tekalduan N153an1Ey
srezduLazIzEYET 1ASeESIIRUNUY AU UYDILNEUIUYY AUANAIYDINT
awmululasansengg

9

'
A

3. deansiuyanaiiiertesluynseauliegisdvasinauiuiugdulalaedndu
luaseassuuasniuiamnueaiioUssleviveddiusiy



01-604-031-101
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n13danisdeyanienisnaindmiuguing 3(3-0-6)
Marketing Data Management for Executives
wnAnLagnquifetunsianismsmanadelul mslseianiunisaluas
Lﬂ%qzﬁamqmimamﬁ’m%’uQ"u%mi nsinuanatad i gkarn1gla
wAnssuguilaa mafaunagnmansmanaiionsutsty Mleszsideya
yuabig Kanduteyavunlg wudldunsalnadna nsdAnwlunis
Anneideyannalugjiiiensuimsnismans

Concepts and theories of modern marketing management; situational
analysis and marketing tools for executives; targeting market and
consumer  behavior;  marketing  strategies  development  for
competitiveness; big data analytics; big data products and utilization;
trends of digital marketing; case studies in big data analytics for digital
marketing management

HBANSNISSUS :

1. Fmsigvaniunisalnienisaatndniunisussendldnisiaun
nagmsMsnsnaaiinssiungAnssuduslaalugeddva

2. Uszgndlfiasesdlonazlusunsudiagy ednninavitamnandasivie
Uinsiftenisdindulanienisnana

3. Feanstuynraiitisadeslunnseduldodrsiuazyiausuduidulalneda
fulussesssunasniuiannaueaiioUsslevivediusiu



01-604-041-101

25

N133ANTTBIANTISUUUBIATINENTULUTNNT 3(3-0-6)
Holistic Organization Management for

Executives

LaAaLagnguifeafun1sianis unumuagniinfivisnisdanis nsdanng
ningnsuywdnady a1z wfinssueseRudILyana sEiunga uas
STAUDIANIT TAUSTINOIANIT NITUTMITALMAINRaN8luBIANIT nTalAnY
wazUsziiufiunaula

Concept and theory of management; role and function of management;
contemporary human resource management; leadership; individual, group
and organizational behavior; organizational culture; diversity management;
case study and interesting topics

HAANSNISISEUS :

1. a%mEJLLazyimwmiLLmﬁmLLazmqwﬁLﬁmﬁumﬁmmi NIANITNINGINT
uywd AgHi noRnTINTIEUAIIyARATERUNGN WazsERUBIANTT

2. ’JLﬂi’]”MﬁﬁUWﬁ]’mﬂimﬁﬂU’lLLa‘“‘Ui“L@uV]‘IA’Iﬂqu\]LﬂEJ?ﬂ‘ULLU?ﬂﬂLLa“VlQUJ;]
Aerfun1sianis unumeagntnfinenisannis NHANTIUNITLAVAIUYAAR
JEAUNGY UagTEAUDIANIT NISUSMIIANUNAINUAEIURIANTTRE AT 19ETA
3. deanstuyaraiitieadoslunnseduldodafuazyinusiutuiduldlandn
sulussesssusasniuinmnaueaiioUsslomivesdiusiu



01-604-041-102

26

NagNSN15IANITANTUNULATAMAIN 3(3-0-6)
Operations and Quality Management Strategy
LUIAAKAENEBYNITIANITNITANTUIIY NAYNENI1TANTUIIY N1T8DAKUY
NTTUIUNITHEALAZUINIT NITINUHUATUANNITANTUIIY ATYTUINITANT
NN INIUBIANIS miﬂﬁﬂ’amwaqaaﬁﬂnﬁaLﬁmﬁmmw LLazLﬁmmm
Usziiuihaulawazuunlifnfumsdnnsduduanuiazganm

Operations management concepts and theory; operational strategy;
process design of and service operations; operation’s planning and
controlling; integration of quality management in organizations;
organization operations to improve productivity and add value; interesting
issues and trends in operations and quality management

HAAWSNISISUS :

1. 98ugAu3 ANulan1sdnnisnisaduey n133nnsaanmluedAnis
AU BATIBRANTUNU NAENENITANTUIIU N1TOBNUUUNTZUIUNTHEAUAE
U3N13 NSVNUNUATUANNIIALTUIY NTYTAININITInNSAMAMTLEIANS
o RLHEANN

2. Binsieiuazduasigd Useitudiaulauazuudlduifsadunisdanis
ANLUNULALALAN

3. Uszgndldnisdanismsiudunuuaznisdanisauninluesdng el
HENNNYDITINILA



01-604-041-103

27

s21U8ulseN19gIAR 3(3-0-6)
Business Research Methodology

Useutdguninisideuasanuanasy mqwﬁuamiimﬂﬁimﬁﬁm%m N3
MYUANTBULLIAALALANNAFIUNITIVY N158DNKUVITNNTINE N1TTaLae
aannsinveniesiionside Bsifususndeya mylnseviada
TINTIUUT NMITNAFDUALLAFIU NMTAATIVINNAIUUT N1TIATIEVITRYA
melusunsudnsagy nmsvszendatfuaznisulana n13leulasesnanis
Reegrainassnguinnssuvseasdnnuiivadlunmsdaaulaiessia
Research issues and their importance; relevant theories and literature;
conceptual framework and research hypotheses; research method
design; measuring and building a measurement of research tools; data
collection; descriptive statistics analysis; hypothesis testing; multivariate
analysis; data analysis using statistical software packages; statistics
applications and interpretation of research results; writing a creative
research project leading to innovation or new knowledge in business
decisions

HAANSNIIEEUS :

1. Uszgndlduazysannisauifuuinsgsie addfimnzauuazsaidou
Bsideieasnassrguinnssunsossdnuilmilunmsinduladgsia
2. Annginardunneiieimuaussiiutlynlunisidouarainesdaiiug
Tuaa]

3. haudfugduldlasdaiuluasesssy 9559 UsTMvesinIdouazaIy
FulngaUsnDdIAL
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01-604-041-104 AUUUIMIINITIANTT 3 (3-0-6)
Seminar in Management
mMsdunuhdesnugsiauasmsdansiildfuanuaulalutlagtu nmsysanns
WWIAANGEY N1TIATIEN FATIEN LageAuselymidiugifawan1sianis
"3Lﬂswzﬁﬁmmﬁiwﬁ’ﬁwmnmasQ’L%'mng nsunaueazulssiiudymsay
adenan13dnnis MsaweuuImslunisiegenliguuiselusuan
Seminar on business and management topics that are of current interest;
integration of theoretical concepts; analysis, analysis and discussion of
business and management problems; analysis and critical comments from
speakers and experts; presenting a summary of contemporary issues in
management; proposing guidelines for further research
HAAWSNISISUS :

1. ysannisuasUssgnalduungn wagnguflunisihuidssgndlunisundam
AUFIAAUALNITIANTS

2. Anseitidedugifauaznisianisiildsuainuaulaluagdu uay
duarziwuimslunisdesenlugdanuidelueunnn

3. deanstuyaraiiiisadeslunnsefulsiegafinazyhausuiuduldlaedn
fhiluasesssuuasiuiamnauouiieusylevivesdiugy



01-604-061-101

01-604-011-202

29

33NATENTNUTENALAENITIANITTINTAINTITY 3(3-0-6)
International Business and Cross Cultural Management
gAlan1ATnUiun15adusIAITENINUTEma U nIsamusEnielseme
N133ABIANIT NTAAIA NTEULAZNITUTIIININEINTUYLE wleurenisen
Larulgu1e018 nagnsNIsUgsInaTenInlTema UNUImMUBITNUSIINND
MsiansgsRasEninsUssma msdansssRadalieuiiou msdeasuazns
19591 #8399 wazn1sandulatinTmusssy nsddnwinazUssiauuiaula
Aeafunsdanisgsiaseninslsine

Globalization and international business; international trade theory;
organization, marketing, finance and human resource management; trade
and tax policy; entry strategy for international businesses; roles of culture
in international  business  management; comparative  business
management; cross-cultural communication, negotiation, and decision-
making; case studies about interesting topics in international business
management

HAAWSNSISEUS :

1. g8ungANuIAIdnla N13AugIAITENINUTENA UNUIMYBLIMUSTTY
AEN15IAN15INATENINUTEINA N15IANITTINNTUUTIUNEY uagnIs
Andulatnuimusssy

2. AnnwiiemsindulatuiaussalugsiaseninsUssimaldogiannyay
3. deanstuyaraiitisadosluynsefuldegsdnazyiausiudugdulalneda
fulussesssusasmiuiamnaueaiioUss lovivesdinsiu

N13IANITHALNNITIATIZHRETHUNATIATUNTURYT 3(3-0-6)
Information Management and Analytics for Accounting
n139nn1sgIuteyavuIalngdvsunudyd nsussgndldaugiudeyadu
sruunuUnd sruuauUasadevesgiuteya nsvinmrilesteya inallansly
Joyalundstayanianulnd

Database management for accounting; application of database in
accounting; database security system; data mining; techniques in
accounting data archives

HAAWSNTTUS :

1. afurgANuiiarauIan1sinnIsguteda mallamilesleya Usvendld
w3nsflodiasen waztiauetoyaiinnelndlaegununzay

2. Uszfiuuaruiuldinsosdielfesnamnsaniusoasinsviieaniunisel



01-604-021-202

30

walulagn1sRudmsuguing 3(3-0-6)
Financial Technology for Executives

UnuIMLLIAN tadesiie uaznisuszgndldinaluladnisiiu wansenuves
welulaBnensduiifidensiniduiiauazdey nsd1szidudidnnsedngd s
oufAduido nMsszauiunu n1samu MsUsziudsuuuyanareynnaLas
WSEYAINE WUUTIRDILALNITIATIENTIND AlLlAgLazUINNITUNINITRY
wialulad Block Chain n1siudeyaludnvuznisnszaedeya dyyidaaiey
GHRISIEONG

Roles, equipment, and application of financial technology; the effect of
financial technology on everyday life and society; electronics payment;
loan approval; funding; investment; person-to-person insurance and
digital coins; financial model and business analysis; financial technology
and innovation; block chain technology; decentralized data storage; smart
contracts; digital currencies

HAAWSNSISEUS :

1. afunganuiiaranuasadansleya BonIThinsrifminauuazuUa
ANUNNNYEN TAUVA DU NN HLABDIANTWI DA LN T

2. Awsvndgnndegsiawazaiuisatfionisnisuadyniwasysvanaly
walulagnsRuldegramngauiugsia

3. Aoansiuyanaiiiieadeduynseiu Sauvihenduguldlaedahilusdosssy
wazmiuiamnaues Welselovtivesdiusy



01-604-031-102

31

nsnaInRIad mIuduIVINg 3(3-0-6)
Digital Marketing for Executives
UnuUIMLagNansENuYeInsidiaseslefivatuiunsnainfdvia s usyneu
Y0in130a1aRa Jadegarudnsa Jaynn guassaresnisnainndvia nagns
NNTAAIAATTA NFUTMTINAFNTUSIIEmAlUlaEATT nsadauaznisly
\3esdiondvaifioasrennuldiuiounanisugeiiy

Role and effect of using digital tools with digital marketing; elements of
digital marketing; factors leading success, problems, and obstacles for
digital marketing; digitalmarketing strategies; customer relationship
management with digital technology; creation and application of digital
tools for competitive advantage

HAAWSNISISUS :

1. Ansgsianunisainsninainfavatuiagdu dnsstunginssunislide
2. ldfdeRdariioairsnagndnisnisnatauazmsudmsgninduiusiunisaing
lonanenisuwdetuludagiu

3. Miedesilonazlusunsudifasy iodingiuasimmumdn fausiuazuinig
NNNIAAARINAEMTULUTINS



01-604-041-105

32

A153AN15INGA 3(3-0-6)
Crisis Management

WUIAA AUTNY BIAUTENDU NTTUIUNIT ANLNG LASHANTENUVRIINGA
AULANANETEINTTIANISAI AT UM TTAnIsiuIngennsal w3esdied
Tlunsdansign malnmeianusndulunisiuasuulasasnszuiunis
Uinsnsdsuutas walalunsidsuulasiasiauosdnig ANUEAVEY
wazAURaesf o SufseIsUNsIUAsULUAY

Concepts, definition, elements, processes, causes and effects of crises;
differences between crisis management and risk management; crisis
management tools; analysis of the need for change and change
management processes; techniques in organizational change and
development; resilience and agility to change

HAAWSNISISUS :

1. Uszgndmnug sinue 1edesile uazmaluladansaumaisdfunisdnnisinge
wmadalunisudsuuadlunsimuiesdnis LAZATYTITUVDINUIMITUALETS
wAvalun1sInn1ings

2. 3Lﬂiwﬁuasé’1’qLﬂswﬁﬂaujmasmlﬂuizwLﬁmﬁuaaﬁﬂizﬂau NI¥UIUNIT
AR WATHANTENUYDIINGA sumanszianusuulunsddouulauay
N58UIUNISUIMINITUABULYAY ATILLANANTENI1INTUS ISR
N139AN13AUINGANTTAIDENNAS19ETIA

3. %’Uﬂmawiammamazﬁﬁu wagyhanuduiiule



01-604-041-106

33

nsdnn1sidanagnsitannaldiuieu

nensudeduiieedy 3(3-0-6)
Strategic Management for Sustainable Competitive Advantage
LnAnMsiansiBsnagnssiuais nszuiunmsinnsenagméaiiuszansamn
MIIATIERaNINLIAdeN NTanmAITIL Mafindanluauisalunis
WeTUluIZAUDIANT TEAUTIA LAZITAUUIUIIIRAIEUTANTTU NITIAVILKLY
ssfwaznsdiinwifieairsanuliuToudinsudstusgrsdsdudmivesdng
AAST AALBNYU BAEVINTTH wavdny

Contemporary strategic management concepts; effective strategic
management processes; environment analysis; creating shared value;
enhancing competitiveness at the enterprise, national and international
level with innovation; business plans and case studies for sustainable
competitive advantages of public, private, industrial oreanizations and
society

HAAWSNSISEUS :

1. afuigAus A lannAnnsIaNsinagnsTiNady

2. WATIERANINWINADULALNTTUIUNITIANITLTINAYNT FUATIEN
Bansuatymmagsialdenamngan Weaiauwunagnsldegiamnza

3. Aeansduyanaiiisafeddunnseduldodied nisviausiudugduy
Tudnwauznuanuld dausuiaveusodiaulaziiatesssy



01-604-041-107

34

nsugusznaunisuazmsadnegsna g 3(3-0-6)
Entrepreneurship and New Venture Initiation

wnAansduguszneunts msvseduleniamnudululalunisadgsialu
NaYNSNITUIEEINT YAGNAINKAZUITEIMNIGIND WARIRUNU NTTEANYY
N133AN1535798ARA NsUsTendldalulagasaumadiviugsnalvg lag
AaDeRTsTIURAEANUTURRAYDUR DAY

Entrepreneurial concept; assessing the feasibility of building a new
business; strategies for entering into business; personality and business
etiquette; sources of funds; fundraising; digital business management;
application of information technology for new businesses taking into
consideration of ethics and social responsibility

HAAWSNISISUS :

1. esveanusifefunsiduduszneunts nagmdnisidngssia unaiumy
N3SLANNUY N1FINNITTINALARINA

2. AwswiuarUszifiuaniunisainigsharalulssimauasinsUssinauay
Usggnldinaluladansaumadmivgsialniegamnzauiioatdenalunis
a519gsnalng

3. Aemstuyaraiiiisadedlunisusznevgsialunnszduliegrsiuaziinay
hufufdulilasdasiuluadesssuasseussanareuiuinyeusodny



01-604-041-108

35

n1sdanisladaAnduazldauniuiBenagns 3 (3-0-6)
Strategic Logistics and Supply Chain Management
mITuununagnsvessruLladaindueesdng mafmuadine n1swensaiaay
fioanns msddiodam MsruAuAUmAsRdaLarnsiAdouie gy sEuUns
N3¥AAUAT STUUNTIUEY seuuladadnddoundu nsdanisladainduale
gUnuidulinsiudsuandon nagnsladadndszvineUszina malulad
ansauwmelunsdnnisladainduazldguniudnagns

Strategic planning of organizatios’ logistics system; identification of
location; demand forecast; procurement, inventory control and raw
material movement; goods distribution system; transportation system;
reverse logistic system; green logistics and supply chain management;
international logistic strategies; information technology for strategic
logistics and supply chain management

HBANSNISSUS :

1. lauazdszgndliawiiferduladadduaridguniunielussdnsnasn
NI¥UIUNITHAZAIRUANaENSYedsTuUladadnd wazUszendldnagns
luRanssuladadnduazldgunu

2. duasigriaaud Useifudiaulonazuudlduisafunisdanis
ladafnduazlegumuiiesnagns

3. deansfiuyanafiisadeslunisuszneugsialuynszduliognsfuagiiny
pfufdulilasfasiuluadesssuasseussanayeusuinreusodny
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3U5IIULATANTURAvaURadANTugsAa 3(3-0-6)
Business Ethics and Social Responsibility
mnAnaTesTTulareuiuRaveuredinluTessia nanszUYeIdiLdey
Aon15inN13esna nsAndulavunanasesssularauSuRaveusediny
Anflous whvnemsiaegeiiu nguiuazuuiu oA uaTseuss
N9g373 ANUYNABY AUSURAYRUsRRUILAA HAndviny Hunudmiie
wiinay dauuazdanndes

Concepts of ethics and social responsibility in business perspectives;
effects of environment on business management; decision making based
on ethics and social responsibility; shared value; sustainable
development goals; theory and practice of business ethics;
richteousness; responsibility toward consumers, distributors, employees,
society and environment

HBANSNISSUS :

1. afueAud wazdla wwiAnasesTTHLarANSURAYe U IALlULTgIAT
LazdIny Mo uarkuIUURMUATIIIUTIUNNGINA

2. Badiulu aaussn A3usssunazviuiauiaues finas1suy Sullaveude
AuLpLardann LiteUsgloviivasdiusom

3. Foansuazshausiudugauldlasfiuyanadiioadeduynseduldedned
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N1399NLUULATNITANLINATI9ATIA 3(3-0-6)
Design and Creative Thinking

NsRNKULLAEN1IANLTIAS1EssA I5nsinisdnlagnAuazsnimitvesdym
N13ANLATNITIEONUUIAN NITATINAULUUIDIAUAINTDUINIT N1TNAFDU
nandueifuLuukazinudaya N13ANTURININITVBINITORNKUY @579 NAdeY
reg1emniuariszdnsamm mevhaulvidisalufiveunais msszau
AUAA N3ARAUlY N153913000E AT NETIALAZ NTIANITAUANNTALES
Design and creative thinking; customer insight and discover the roots of
problems; generation and selection of ideas; creation of product and
service prototypes; testing prototypes and collecting information;
proceeding through the quick and efficient cycle of design, create;
working in a cross functional team; brainstorming; decisions making;
constructive feedback and conflict management

HBANSNISSUS :

1. afurganuiuazidila wulfn Ngud nsruIunITTRILINIRNTIN A3
gankuuLarN1IANTaieassd IsmaintadnlagnAias sinmitvestym

2. AnTikarduaneiuunfnuagngud Weaiefuuuuvedudmiouinig
msveaeuluauuIsannulaya

3. Aoansuazshausiudugduldlasfuyarafiioadedunnseiuldedned
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N133AN13AUTALEILALNITATINND TS 3(3-0-6)
Conflict Management and Negotiation

WWIAR NOBY NIEUIUNITIANTITANTALES NTOUAUAAYBINTTIATIEAAIY
Fauda madianisdeans nsafrusegslanaznisuitymaudaud unum
vosfjuimsnmudaudsluifveanatnduisinel mansarosemitluuazuen
03AN"3 nagndiazgnsislunisusziiusrusnuaznisiadudnnn mstnagns
LasgnsISlUUUR nstasasesesedanlusssy

Concepts, theories, conflict management processes; concept of conflict
analysis; communication techniques; motivation and conflict resolution;
roles of conflict managers in the dimensions of psychological dynamics;
inside and outside organization negotiation; implementation of strategies
and tactics for fair negotiation

HAAWSNISISUS :

1. YSNMTWUIAA M198f NTEUIUNTIANITANUTALEY UNUINVBIHUINIS
GRRFGICTTER ﬂaqwﬁ‘u,azqm‘i%iumiﬂszﬁﬂiwauLLazmié’mﬁu%ﬂnm

2. Awsiznuazdunenldyninisuidymanudauds WWeagshanazaiuns
FeniBnnsudtgyvunzan Ussondldnagniuazgnsisinaiuduldogis
WMUNYANRDUIUNNIGINT

3. Feansfuyarafiiisddeslunnszduldodisiuagyinanusmiugdulsognad
Usgansnmlnedasivluaiessauuazaudusssy
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N13IANITUIANT Y 3(3-0-6)
Innovation Management

UTTLNMLAZAILUY BIAAIINIVRIUIANTTU NTUIUNITATIININNTTU Nagns
nsdan1suianssy nsuaauarnsaelenuinnssu n1sadeiusiinaidie
mMsmungsAauinnssy msthuianssuesngaatniionsmndvdnsussidy
ANNANTAVRIUTANTTU Winnssuwuulle

Types and models; knowledge of innovation; innovation creation
processes; innovation management strategies; searching and transferring
of innovation; creating partnership for innovation business development;
launching innovation to market for a commercial purpose; innovation
achievement evaluation; open innovation

HAAWSNISISUS :

1. Uszgnaldainug Uselanuasiinuy 8eAnuivesuinnssy nseuIunIg
#519U30NITU NagNSNIFIANITUIANTY

2. Annwitymuazidenldiniesdiodaumngan Wenswawuigsiauinnssy
wazthuinnssueengmanaiitensnndied

3. SwiviulazeeuumsiasuuUawesdinuuazimalulad
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nsaaTeidayadmiutinuivnisg 3(3-0-6)
Data Analytics for Executives

fugnuuazaudiduesnslinneideya wissllunzunanilesunsiiae
Joya Bnsdaivdeya nsdnlnan wandie uwasnisuszanana dane3viuly
nsinsziteyauuunaanasusing q nsinavedeyasienin nsdidnuily
mnneiteyaiietinuimslugadia

Fundamentals and importance of data analytics; tools and platforms for
data analytics; data storage methods; uploading, distribution, and data
handling; algorithms of data analysis on different platforms; data
visualization; case studies in data analytics for executives in the digital era
HAANSNISSEUS :

1. ysaunisuazUsegnalinnud iedanisdeyastruvanzansesdnsuas
A01uN130

2. Ansesiteya BenliiBlinngiuaziadesiiolinney lethiauesdoyaids
dnlregrumnsauiuneasAnsnseanIunsal

3. Swiwiunazgeniunisiasuulawesdsnunazimalulad

Inetinus 1 3(0-6-12)

Thesis 1

ssdUsznavIneinuduiedegdinendnusluaiuivfiiieades nnsimue
Fhdeinerdnudiuuinsgsia mswaunanuAnTIvsenieITUInednus
TneRTLNSRNsANLTuTeUTeI13AUS W nstiauedeinerinus
ADARZNTIUNITNATUITITOINETNUS

Thesis composition or a thesis example in a related field; determine thesis
topic in business administration; development of the concept of the
thesis with research advisor's approval; presentation of thesis topic to the
thesis topic committee

HAAWSNTSISEUS :

1. 95U18RIRUTENOUINYIINUS MruATTeIne 1 INUSAIUUIMITINY

2. Amsigdidaegnsnuinendnusluaiviivifiieateswaziaueiade
MTINUSAUUINITTING

3. 1AMETIN FFUTITU KATITILIUTTUNNMTIVY
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NIANUS 2 3(0-6-12)
Thesis 2

v109AURDY : 01-604-042-101 INTUWUS 1

Pre-requisite: 01-604-042-101 Thesis 1
MsnummIsSUNsIUTiAedasiuiitoinerdnug nseenuuunedloiTauas
MUY M3TRilasisaineinug Ineniun1siaTave991158
FUsnw Yraueinefinusdennznsunsaeuilasdineiinug

Literature review related to the thesis topic; design of research
instruments and research methodology; preparation of a thesis outline
with research advisor’s approval; presentation of the thesis to the
examination committee

HAANSNISITEUS :

1. ysanmsuazidenlesmnuiesnaduszuy uaziiuszaunsallumsdnsilase
F19Imeinusegnulussuu mnzay wazgnAeIwunanIYINTg

2. duAszhssanssuiieates Weadwasiaunasodioniinisideednad
AN

3. domstuyanaiifstedlunnsziulsognsinagynausiuiugduldlagdn
ﬁuiu@mﬁiiu 9305951 ITTLUTIUNINTITBUasHTuRmU e e U e
YOIAIUTIN
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Ingrinus 3 6(0-12-24)
Thesis 3

AyrdsAunau : 01-604-042-201 IN1TWUS 2

Pre-requisite : 01-604-042-201 Thesis 2

N13NUTIUTINTEYA TAT1eRdoya N15518URANISANYT N15TATIIASITNS
Ingrdnudaduanysal nmsuuaueres11sdiuInuineinus uaz
anrnssunsaeulndesinenfinus nsdnvhunanuddoiiiof ke unsan
NANENIINISANY N133RvisIeuIne inusaduauysalliudnasoniy
sULUUTiRuznIsuNsUIsVangasimue nMaiausdedunuastelausuuy
MakUIAR Maud Ansiuusulszandldldedisgnies

Data collection; data analysis; study report; preparation of a complete
thesis; presentation of the thesis to advisor and thesis defense
committee; preparation of research articles for publication according to
graduation requirements; preparation of complete a thesis in the format
specified by the curriculum administrative committee; presentation of
findings and recommendations based on concepts and theories that have
been correctly applied

HAAWSNISISEUS :

1. Yszgnaldainuiiuivinis Muddy funseuIunsAndnsIsilseaiana
ograduszuunazgndesmumdnining iedmiineninusatuauysoild

2. Fenlfiedesiion1inside warwaluladasaumedldosnamnyay

3. WILWTINE TN USTUTE AU ANTOUIUTIR
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Uszlovivesdiusm
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01-604-043-101 NsANEIAUATIAIBAULDY 1 3(0-6-12)
Independent Study 1
nsfnwiAuailgauesluiitenselynisuuinisgsianiuavaulaves
tnfnwiiiedestudeninilfizounlundnansd Ingldsuamudiureures
91915871USnen msduaiudestulutdeidesiiaula msmumuissaunssud
Aerdeuiioadransovuunfn lawessfeuddauiunmside msdiauelasaing
Asdnuiduaiidieauies wazdosldfueudAliiiuluinduseldlne
AZNITUNT
Self-study on business administration topics or problems according to the
students' interests related to the subject matter learned in this program
with the approval of a research advisor; preliminary research on the topic
of interest; a review of relevant literature to create a conceptual
framework; research method proposal; presentation of self-study outlines;
and approved for further action by the committee
HAANSNTSITEUS :
1. aSugauslun1sdaviiiton sAnyALATIAIEAUEINATLUIMTETNY
2. MUMIITIUNTSIL o anTeuLInAn wazauesslauiiiniunsise e
Jnvilasesransanumenuesiaegnaduszuuy
3. deanstuyanaiitisadesluynseiuldednsiinasyihanusuiuiduldlaedn
ﬁuiuﬂmaﬁiu 93595 AITLUTTUNINTITBLasrTuTRLawea e Usy e
YDIAIUTIU



aaq

01-604-043-201 N1SANEIAUATIAIEAULDY 2 3(0-6-12)
Independent Study 2
utsAunau : 01-604-043-101 n1sAnEIAUATIAIEAULEY 1
Pre-requisite: 01-604-043-101 Independent Study 1
n1sfnwAuAIsIgnuledtutenIaUann1eiIuusnisgsnade N135IUTIw
foyannmsliintesionliiauelumsinmdunidenues 1 msUsznauas
Anrginavetoyaiisrusuild mseAuneuazasuna MeviisenunsAng
Aupshanuesatiuanysal (@t Tassumnuiiureuvetenasdiiusnw
LAZUNAUDNANITANYIAUAIIADAMENITUAIINITADU NITIAYINTIBIUNITANY
Aupdatiuanysalliudrasonuguuuuiinaenssunsuimmdngnsivug
diauedofunuuazdaiaueuugauuLAn Nl ATnsiwufulsegndld
9 9YNABY
Continuation of self-studies on topics or problems in business
administration; data collection using the tools proposed in Independent
Study 1 course; processing and analysis of collected data; discussion and
conclusion; preparation of a complete self-study report (draft) with the
approval of the advisor; presentation of the study results to the defense
examination committee; preparation of a complete study and research
report in the format specified by curriculum administrative committee;
findings presentation and recommendations based on concepts and
theories that have been correctly applied
HAAWSNISISEUS :
1. davimenumsfnuduaisenuesatuauysel semsideuloaaiesdlen
Tdnssrunuuazyssinanadeyaliogradussuy wwnzay uargniewuman
pLialaib
2. WELNINAIUNIIAnBIAUATIMsAULElUTE AU ANTOUIUIYIA
3. Aoanstuymraiiiddedluynszivldogisiuasshausuiugdulilaeda
shilunnusssn 938533 A5981UTTAUIMIMTIToua TR AU oy sElov]
YDIEAIUTI
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