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3) 518791 HAaZHUIBAR
1. nuRIVARNWINLU 24  yUlenA

General Education 24 Credits

1.1 ngudvvineensAnadisassauasnisuitymn 1 widefa dnfnwianuise
Fondnwansedvsellil
Creative Thinking and Problem Solving Skill.
The students are required to take courses for 1 credits select from the
following courses:
00-400-060-001  AdiaAaniuaradANlsluTinyszdriu 3(3-0-6)

Mathematics and Statistics for Daily Life

00-400-060-002  ANNISAR 3(2-2-5)
Art of Thinking
00-400-060-003  UNAITTINAIAAUIN 3(2-2-5)

Miracle of Positive Thinking Power

00-400-060-004  IngrFansiAINOU 3(2-2-5)
Scientific Method

00-400-060-005  ®1UNNWWINITAA 3(2-2-5)
Power of Thinking

00-400-060-006  NeysagALEN5Y 1(0-2-1)
Keys to Success

00-800-060-007  @wuBiileRmu1Tin 3(3-0-6)
Meditation for Life Development

00-400-060-008  A1@WNTIN 3(3-0-6)

Religion for Living



s1e3vRe bl

following courses:

22

1.2 ngadvinguiviineensiiedns 12 wiein dnfinwiaiunsaiendnwiain

Communication Skill.

The students are required to take courses for 12 credits select from the

00-400-070-001

00-400-070-002

00-400-070-003

00-400-070-004

00-400-070-005

00-400-070-006

00-400-070-007

00-400-070-008

00-400-070-009

Awdanguilon1sdeans

English for Communication
aununnwsInguluiianusezaniu
English Conversation in Daily Life
Amwdangelutinuszdniu
English in Daily Life
mmﬁmqwﬁugm

Basic English

AYDINGY 1

English 1

AYIDINGY 2

English 2

AYIDINY 3

English 3

mwineluganda

Thai in the Digital Age
tanAalsmads

Contemporary Art Appreciation

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(1-4-4)
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1.3 ngudyminezwmalulaguinnssy 3 wienn Unfnwaiunsadendnwain
seAvmellil
Innovative Technology Skill.
The students are required to take courses for 3 credits select from the
following courses:
00-400-080-001  Ingneanswazmaluladadeln 3(3-0-6)
Science and Modern Technology
00-400-080-002  wiAluladdvia 3(1-4-4)
Digital Technology
00-400-080-003  3numinensviesdiu 3(2-2-5)
Local Resource Conservation
00-400-080-004  9139Us2d1UU 3(1-4-4)
Home Technician
00-400-080-005  wudAALALINWEWINNTTY 3(2-2-5)
Innovation Idea and Competence
00-400-080-006  tAluladansaumadInsunIslatin 3(2-2-5)
28719 RAIA

Information Technology for Smart Living

1.4 ngudvineenisiludusenaumaideysanms 3 wiaeia dnfAnwanunse
Fendnwanseindellil
Integrated Entrepreneurship Skill. The students are required to take
courses for 3 credits select from the following courses:
00-400-090-001  nsiluguszneunisuaznIsdnaueuIed 3(2-2-5)
dmiunisaiiegsialg
Entrepreneurship and Pitching for New
Business Creation
00-400-090-002  LAsUs¥NBUNIS 3(2-2-5)
Entrepreneur Masterclass
00-400-090-003  napdd@INgMY 3(3-0-6)

Law in Focus
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1.5 ngudvmineznisiidiusiumedenuuazgavy 5 mileia dnfinviaunse

WanAnwainseduselull

Social and Community Engagement Skill.

The students are required to take courses for 5 credits select from the

following courses:

00-400-100-001

00-400-100-002

00-400-100-003

00-400-100-004

00-400-100-005

00-400-100-006

00-400-100-007

00-400-100-008

00-400-100-009

00-400-100-010

NSRRI TILATFIAL

Life and Social Quality Development
ﬁmuazﬁummmﬂﬁaqmmw

Sports and Recreation for Health
MSEUIYARNAN

Personality Development
qeUndanu

Isan Trekking

A5 19AUAT TR

Citizenship for Nation Building
Lﬂ‘ﬁs}gﬁawaLﬁﬂﬂLﬁlamiﬁwm@mmw%ﬁm
Sufficiency Economy for Well-Being
Development

WA DATUTIATEATIA

Isan Creative Travel

FINUIT UNT. DU

Root of RMUTI
YPUUIANTIUAT9ATTA

Creative Innovation Community
VOIALATIY

The Best of Korat

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(1-4-4)

3(2-2-5)

3(2-2-5)

3(1-4-4)

2(1-3-3)

3(1-4-4)

3(2-2-5)



2. RUINIBILANL

Major Courses

25

98 wU28nNH
98 Credits

2.1 nguvINUFINTN 16 mirein infnuAnwinnmeindelull

Professional Basic Courses 16 credits.

01-404-012-102

01-404-020-101

01-404-030-101

01-404-040-101

01-404-040-102

01-406-090-101

st Admiugusenauns

Accounting for Entrepreneurs
mwLnﬂﬁammLﬂi@gﬁﬂLLa%qiﬁﬂ
Tuassswd 21

Environment of Economy and Business
in 21 century

AN5ZENAYNIINITHAN

Essentials of Marketing
USmsninensuywduaznngdiiluesinsea
Tuaad

Human Resources Management and
Leadership in Modern Organizations
ﬁﬁﬁfﬂu,axmsl:dﬁlemuﬂammwgﬁmmﬁ
Business and Climate Change

PERREEV RNV

Digital Business in Practice

2.2 ngudvdadu 57 wiaefa InlinAnwdnwainseivseluil

Compulsory Courses 57 credits.

01-404-041-102

01-406-090-201

01-406-090-202

01-404-090-301

01-406-090-302

NOUNIYTINILATANEINNTTH

Business and Industrial Law
lasasavoyauardanasiiy

Data Structure and Algorithm
SPUUINNITPIUTOLAN TN

Database Management System for Business
adAlomTAvideya

Statisticals for Data Analysis
NFIATIEIaTeRNLUUTEUUlUNUGIRa

System Analysis and Design in Business

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

1(1-0-2)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)



01-406-090-303

01-406-090-401

01-404-090-402

01-406-091-301

01-406-092-201

01-406-093-101

01-406-093-201

01-406-093-202

01-406-093-301

01-406-094-201

01-406-094-301

01-406-095-301

01-406-096-201

01-406-096-202

26

1A59NTITAULINNTTUTINAFIVA

Digital Business Innovation Project
ANNUABANYYDIANTAUNATIAIAINA
Security for Digital Information

M3 duguszneun1sn1agsiandia
Entrepreneurship in Digital Business
WEINSToyauarn1TIATILMTIEINT

Data Science and Analytics for Business
lassasemauiinesiaysyuuuinng
Computer Structure and Operating System
ns@eullsunsunauiinesdmiugsnaniva
Computer Programming for Digital Business
N5 UlUTLNTUTEIng

Object-Oriented Programming
ﬂWSL?UEJUIUiLLﬂiﬂJL%ULL‘U‘U‘Wﬁ’?a

Dynamic Web Programming
fimunlusunsuuszynsungUnsalindeud
Mobile Device Application Development
mMsUsuasugysnanasa

Digital Business Transformation
nsUszandltdeyeyuseaugluanugsne
Applying Artificial Intelligence in Business

nnsdeansloyauazAIaY RN Ines

Data Communication and Computer Network

nnseonkuUdLUFuRusiuglY
User Experience Design
ARLNILADTNTINLAZNTAS 19 HONA

Computer Graphic and Multimedia

3(0-6-3)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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2.3 nguivuden/Aviln 18 wmizein Widendnwiannguivseluil

Elective Courses

The students are required to take courses for 18 credits select from the

following courses:

01-404-042-001

01-406-090-102

01-406-090-203

01-406-090-204

01-406-090-205

01-406-090-304

01-406-090-305

01-406-094-205

01-406-093-203

01-406-093-302

01-406-094-004

01-406-094-202

01-406-094-203

01-406-094-302

01-406-094-303

Aansiiledeny

Social Enterprise
nsAndeantuudniuUgINe

Design Thinking for Business
WINNTIUTINAAII

Digital Business Innovation
wialulaginisnain@dia

Digital Marketing Technology
wannsUAuRus eIy sduaznouiunes
Principles of Human-Computer Interaction
sruuianisiifomadva

Digital Content Management Systems
nsnaaeuLazUTERUAMA NTENALIS
Software Testing and Quality Assurance
anNNsmlestoyagsng

Business Data Mining
AL UNA AT LSRR
Web Application Development with
Frameworks

s lUsknIUsEYN At nanvle sy
Cross-Platform Application Development
JamhaFudu

Startup Business

Tsunsudnsagumasuuinnssy

Program Package for Innovation Development

nsdanisuinnssukazmalulad
Innovation and Technology Management
5ULWG§L1§G}6UB\‘13§§W§\‘1

Internet of Things

ASAURVAUANTAULNA

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)
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Information Visualization

01-406-094-304  MsUszgnFweYiwIsIioNTInnTS 3(2-2-5)
AugNAEUITIS
Applications of Customer Relationship
Management Software

01-406-094-305  msUsEERdmENAWIsIENTILIUNT NS 3(2-2-5)
99ANT
Applications of Enterprise Resource
Planning Software

01-406-094-401  wdlwdgdiannsetind 3(2-2-5)
Electronic Commerce

01-406-094-402  FYUUANTAUNATINALNS 3(3-0-6)
Strategic Information Systems

01-406-096-301  wiAlulagauasuailoulazANaILau 3(2-2-5)
Virtual Reality and Augmented Reality
Technology

01-406-096-302  n1soNLUULATIAUNIULYA 3(2-2-5)

Web Design and Development

vieidendnuinln (Msdnnisgaiassarinalssme) 18 misefin nseivdellil
Tnetind@nwiidendou wwdosdinguuunadeunusanguifisuminunsgiu CEFR sedy
A2 Fuld
Or student can choose to study minor courses (International Business
Management) for 18 credits from the following subjects:
01-404-022-305  N13RUTENINUTEINA 3(3-0-6)
International Finance
01-404-032-301  N13RANTENINUTLNA 3(3-0-6)
International Marketing
01-404-042-308  nAgNSFINATENINUTEWALAZANLAINTAIUNMT  3(3-0-6)
w9
International Business Strategy and

Competitiveness



01-404-042-309

01-404-042-310

01-410-032-311

29

NM9A0ANTTENIN T ALETTULAZNTATAETEY
Intercultural Communications and
Negotiations
miaNLLNuqiﬁ%ideUizmﬂ%uejﬂ
Advanced International Business Planning
nsAsErielsemalazlgauniu

International Trade and Supply Chains

3(3-0-6)

3(3-0-6)

3(3-0-6)

2.4 nguivnsenUszaunsaliv@n 7 wdaefn Widn@nwidendnwsedvy/

LNUNSENYRDLUL

Professional Experience Training Courses.

The students are required to take courses for 7 credits selected from the

following courses / plans:

WY 1 @%Nafne

01-406-097-001

01-406-097-002

iy 2 Blneu

01-406-097-001

01-406-097-003

01-406-097-301

NSHSENAMUNSBUNISHAUTTAUNITARVITIN
Preparation for Professional Experience
annafne 1

Cooperative Education 1

NMSMIPUANUNTBUNSHNUSTEUNITIITN
Preparation for Professional Experience
NISHAY 1

Practicum 1

dafilAYNNTE UV TAUMALALUIANTTUTINT

Iia

<)

Special Topics in Information System Digital

Business Innovation

1(0-2-1)

6(0-40-0)

1(0-2-1)

3(0-40-0)

3(0-6-3)
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3. NUINAVADNLES 6 WUIwAA

Free Electives 6 Credits

=

UnAnwanunsadenseuneinianlalitesnit 6 wiiein AlegeuluszauuSayans
Tuuninendewnalulagsivuseada lnglasunnuiiureuaIne1nsenusnw wag/vMsemintingna
Students can select 6 credits or more of any undergraduate courses at Rajamangala

University of Technology Isan under an advisor’s or head of the department’s approval.
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3.1.4 WHUNISANEILEUDLUE

aAnsAnEd 1
00-400-070-004
00-400-100-008
00-400-100-009
01-404-020-101
01-404-040-102
01-404-041-102
01-406-090-101
01-406-090-102

AANSANEF 2
00-400-060-006
00-400-070-005
00-400-090-001

01-404-012-102
01-404-030-101
01-404-040-101
01-406-093-101

a a 0%

A1U13VITLUUANTEUNALALUINNTTUFINIAINA
Un1senuen 1

mmﬁmqwﬁugm

NI Uns3.dau

YUY IANTIUAT9ATTA
AMEIINdoNTNAATYERILALGIATIUAMITTUT 21
ﬁﬁﬁfﬂLLaxmsLUﬁ'emuﬂammwgﬁmmﬁ
NOUNUTINILALARFINNTTH
530U URNNS

nsAndeantuudniuUgINe

374 21

3(2-2-5)
2(1-3-3)
3(1-4-4)
3(3-0-6)
1(1-0-2)
3(3-0-6)
3(2-2-5)
3(2-2-5)

Muenn

PLUWIPUTIN 28 FluesadaUNY

NeyuagANdLse
AYDINGY 1
madugusgneunisuaznisiaueuisaud miy
nsasegsnabug
st Admiugusenaunis
ansEdAyNIINITNaIn
USmsninennsuywduaznngdiiluasinsealn
ns@eullsunsunauiinesdmiugsnaniva

59 19

PUTeUTIN 23

1(0-2-1)
3(2-2-5)
3(2-2-5)

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(2-2-5)
wignn

Y lussadUn



AAnsAnEd 1
00-400-070-006
00-400-070-008
01-406-090-201
01-406-090-203
01-406-092-201
01-406-093-201

AANSANEF 2
00-400-080-005
01-406-090-202
01-406-093-202
01-406-094-201
01-406-096-201
01-406-096-202

32

Un1senen 2

AYIDING Y 2
nwlnelugafivia
lasasavoyauardanasiy
WINNTIUTINAAIA
lassasemeuiunesiaysyuuuinng
N9 PEUlUIUNITIng
59 18

FNUNTIUTIU 23

WNAAUAETINBEUIANTTY
SPUUINNITPIUTOLAN TN

= [ wa
N5ALULUSLNTUIVLUUNA IR
nsUTuReudsIRandvia
nnseonkuUdmUFuRusuglY

ADLNADINITNWALNANTAS9H DAL

370 18

FUNTIUTIU 23

3(2-2-5)
3(2-2-5)
3(3-0-6)
3(2-2-5)
3(2-2-5)
3(2-2-5)
wignn

Y lussadUnu

3(2-2-5)
3(2-2-5)
3(2-2-5)
3(3-0-6)
3(2-2-5)
3(2-2-5)

Muenn

Y lussadUnu



aAnsAnEd 1
01-404-090-301
01-406-090-302
01-406-090-304
01-406-093-301
01-406-094-301
01-406-095-301

AANSANEF 2
01-406-090-303
01-406-091-301
01-406-097-001
01-406-094-302
01-406-094-303

XX=XXK=XXK-XXX

33
Ynsdnendi 3

adflomTAnvideya
MFIATIEIkazeankuUsEUUluNUgIia
szuudansiilomaaa
faulUsunsnszynduugunsalindeud
nsUszandltdeyeyUseaugluanugsne

nnsdeansloyauazAIaY RN Ines

LY

YU YUY

A5 INNTTUTINAFIVA

WEINSToyauasn1TIATILMTIEINT

18
21

ASLHSHUAUNSDUNDNSHNUSLAUNSATI VTN

Bumesiinvesassnas
NNSIUATIALENTAUNA
v dentas 1

574

YU THUTIN

16
23

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(2-2-5)
3(2-2-5)
3(2-2-5)

Mienn

Y lussadUn

3(0-6-3)
3(2-2-5)
1(0-2-1)
3(2-2-5)
3(2-2-5)
3(X-x-x)

AV

Y lussadUn



o3 P
A1ANIANEYIN 1

WY 1 @uNafnen

01-406-097-002

iy 2 Blneu
01-406-097-003
01-406-097-301

AANSANEF 2
01-406-090-401
01-404-090-402
01-406-094-401

XX=XXK=XXK-XXX

34

Un1senuen 4

annafAne 1

ANSHNGU 1

LY

Y]

A

<)

TafilAYNNTE UV TAUMALALUIANTTUTINT

LY

6

P UT8UTIN 40

ANNURBANYYDIANTAUNATIAIAINA

< v a aa o
NILJuyUIznaUNITNNGINIAINA

WfvgBAnNIeling

AW NAINLET 2

LY

YU THUTIN

12
14

6(0-40-0)

3(0-40-0)
3(0-6-3)

Muenn

Y lussadUn

3(3-0-6)
3(2-2-5)
3(2-2-5)

3(X-X-X)

Mienn

Y lussadUn



aAnsAnEd 1
00-400-070-004
00-400-100-008
00-400-100-009
01-404-020-101
01-404-040-102
01-404-041-102
01-406-090-101

AANSANEF 2
00-400-060-006
00-400-070-005
00-400-090-001

01-404-012-102
01-404-030-101
01-404-040-101
01-406-093-101

35

#1913V TLUUA TEUNALATUINNTTUTINARINA

UNUN13EEUE Fv1IN A1IIANINTTENINNUsEINA

Un1senuen 1

AMWBINGUINUFIY
SINLAIN UNT. DU

YUY IANTIUAT9ATTA

AMELINRBNNIATYTRALagINAlUAMTIYN 21

gsnawagnsRguuUasanmgilennie

NOUNUTINILALARFINNTTH

530U URNNS

NeyuagANdLse

AYDINGY 1

LY

YU YUY

18
24

madugusgneunisuaznisiiaueuisaudmiy

nsasegsnabug

st Admiugusenaunis

AN5ZENAYNINITHAN

USmsninennsuywduaznngdiiluasinsealn

ns@eullsunsunauiinesdmiugsnandva

9
v

LY

YU THUTIN

19
23

3(2-2-5)
2(1-3-3)
3(1-4-4)
3(3-0-6)
1(1-0-2)
3(3-0-6)
3(2-2-5)

Mienn

Y lussadUn

1(0-2-1)
3(2-2-5)
3(2-2-5)

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(2-2-5)

Mienn

Y lussadUun



AAnsAnEd 1
00-400-070-006
00-400-070-008
01-406-090-201
01-406-092-201
01-406-093-201

XX=XXK=XXK-XXX

AANSANEF 2
00-400-080-005
01-406-090-202
01-406-093-202
01-406-094-201
01-406-096-201
01-406-096-202

36

Un1senen 2

AYIDING Y 2
nwlnelugafivia

lasasavoyauardanasiiy

lassasemauiinesiaysyuuuinng

N PeulUsuNTUTIng

A naenEs 1

LUIAALLATYINWEUINNTTU

LY

YU THUTIN

SEUUINNITPIUTOLAN TN

mMaTeulusunsuivwuunath

nsUTuRuUdsIRandvia

nnseonkuUdLUFuRusiuglY

ADLNNADITNINNWALNANTAS A DAL

LY

YU HUTIN

18
22

18
23

3(2-2-5)
3(2-2-5)
3(3-0-6)
3(2-2-5)
3(2-2-5)

3(X-X-X)

Mienn

Y lussadUn

3(2-2-5)
3(2-2-5)
3(2-2-5)
3(3-0-6)
3(2-2-5)
3(2-2-5)

Mienn

Y lussadUunu



aAnsAnEd 1
01-404-090-301
01-406-090-302
01-406-090-401
01-406-093-301
01-406-094-301
01-406-095-301

XX=XXK=XXK-XXX

AANSANEF 2
00-404-032-301
00-404-022-305
01-404-042-308

01-406-090-303
01-404-090-402
01-406-091-301
01-406-094-001

37

Un1sAne 3

adaLienITIATIENvaYa

MyATkazeaniuusruuluugsia

ANNURBANYYDIANTAUNATIAIAINA

Wanlusunsuussgnduugunsalindeui

nsUszandltdeyeyUseaugluanugsne

nnsdeansloyauazAIaY RN Ines

AW NFINLET 2

NINAINTENINUTENA

ANSNUTEUINNUTEINA

LY

YU YUY

21
24

NAENSFINITENINUTLWALALANLAINNTOIUNTT

LU

A5 INNTTUTINAFIVA

< v a aa o
NILJuyUIENaUNITNNGINIATNA

WEINSToyauazn1TIATILMTIEINT

ASLHSUUAUNSDUNISHNUTLAUNITAIV TN

LY

YU YUY

19
25

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(2-2-5)
3(2-2-5)
3(2-2-5)

3(X-X-X)

Mienn

Y lussadUn

3(3-0-6)
3(3-0-6)
3(3-0-6)

3(0-6-3)
3(2-2-5)
3(2-2-5)
1(0-2-1)

Mienn

Y lussadUn
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Ynshnendi 4
aAnsAnEd 1
WA 1 @unafnen
01-406-097-002  @nnafAnw 1 6(0-40-0)

iy 2 Blneu

01-406-097-003  n15Eln9U 1 3(0-40-0)
01-406-097-301  ¥YafLAUNNNTTUUANTAUMAKAL U IANTTUTIAT 3(0-6-3)
PRlA
S 6 wene
FaluaSeusan 40 Falusnaduns

AANSANET 2
01-004-042-309  NNSADANTTEWINTTAIUSTINLALANSIATIRDTEN 3(3-0-6)
01-404-042-310 mimaLLmuqsﬁﬂizmmﬂizmﬂ%uqa 3(3-0-6)
01-410-032-311  MsAseninlsemalazlgauniu 3(3-0-6)

S 9 wWUene

PUWIPUTIU 9 Y2lugsedUAY
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3.1.5 AM93UNEANEAULIIBIYY UaTHAANSNIIISEU]

00-400-060-001 AfAFAIEASLAZEDA lUTINUTLINIU 3(3-0-6)
Mathematics and Statistics for Daily Life

A5 UNYS18YN

£
P

ydukarnalien gns1dusevaziarnsusrend Muuansiladuy rendouas
nsveReutise assnenansidesiu adndesfuiunsuitamluiinsed

Fraction and decimal, ratio percentage and application; linear programming;
interest and installments; introduction to logic; and elementary statistics and

problem solving in daily life

HAAWSN15138USY9318391 (CLOS)
CLO1: wAlangnamamIans a0 aanilonaznsuautisele
CLO2: asunemssneansilasduls

CLO3: denldiasesiiolunisunlamlandnisndinaaniiazediale

'
A o w

CLO4: Tdmnunnadinmansuazadaioundymmndinaansludinusedriu
5]

CLO5: Sufinvau viuuiin Sasiuludsiignees
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00-400-060-002 ANNITAN 3(2-2-5)
Art of Thinking
A195UNYIIYIYY
WIAAKAENTEUIUNTAAYBINY WY NSUAIMITayalazaAIN; N1TIATIERToY
Y175 lnensldvannssng msldivana nsruiunisdndula Nsysunig v
AnuAnluzUkuuAe q Mauidymilegidunisiseuiiiunisufuianisasiwany
Suflosnananudn
Thinking concept and human thinking process, information and knowledge
seeking; information analysis through logical and reasoning, decision — making
process; integrative thinking for solving problems by practice, learn to express

logical ideas and create workpiece based on own thought

HAAWSN13I38USY9318391 (CLOS)

CLO1: 5UNEMIARLAENTEUIUNITANYBILLYE

CLO2: H#UAUTDLAIINUNEIAINTHA 7]

CLO3: Fwnendeyatnians lnglivannssng IHvnua uwavnszuiumsindula

CLO4: TamAnluguuuuing 9 Weuftdymuaznisaframanuduiionnain
AR

CLO5: yhauswiugdunazsuiinveulunsiaununlasuteunng
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00-400-060-003  U%AQSIINAIAAUIN 3(2-2-5)
Miracle of Positive Thinking Power
A195U1Y187U
UAAATIENNANUAA AIUNUIYLALAMAIVBINITAAUIN LLmﬁmLawqwﬁﬁugm
Y09N15ANUIN ANEAsARUINEURY MsAauInAuATEIeT Msasetddlaiie

1Y

Aourdydulyndia nsdanisnutymesisliainienisfauln AuaaiaTeu
aansnuaziuBu o

Miracle of thinking; definitions and value of positive thinking; concepts and
theories of positive thinking toxic positive thinking positive thinking and
Illusion; building encouragement when encountering the hardship in life; being
mindful to handle problems by using positive thinking to be smart in studies,

love and others

HAAWSN15138USY29518391 (CLOS)

CLOL: SWmuINISNe@uodlunszsuILNSANUIN

CLO2: UBNAUMINE AL ANAIVEINITAAUIN

CLO3: a%maLLmﬁﬂLLawqwaﬁugmmaqmﬁﬁmmﬂf‘ﬁ’umioﬁ%ﬁu%ﬁm
CLO4: W lannznisAnuindufie n1sAnuiniuainaissn

CLOS5: wanslALuUDINIsAAUINLIDES19AAd1R



a2

00-400-060-004 3Ne1AEASHAINBUY 3(2-2-5)
Scientific Method
AN95UNYIIYIYY
nstemanuuaznausauluEinusysTudenssuaumsmeinenmand n1sasn
auufgIu NNTNLAL MIdTakarnsAnieeilagldinalulaarsaumeaiie
Ul TunsuAUgnnlutinusza 1Tulazn TN AUIFIANLTIES 19aTIA DY
W gaNAE SV
Asking and answering questions in daily life using the scientific method;
developing hypotheses, planning, surveying, and analytical thinking using
information technology for solving problems in daily life; and developing

creative, socially appropriate, and well-informed solutions

HAAWSN13I38USY9318391 (CLOS)

CLOL: Wnszunumsmeiveneanslunisiemany msasisauufgin
nMsNRLRAzN1SIaUmaAEIR Uy ludinussaaiuld

cLO2: Minalulafansaumalunsdrnanasmslinszsideyaiundede

CLO3: wanIfiaN13ABUAINIUNIUNTEUIUNITNIINEIAENTLAZNITE8NOAAIINS

guAnRDY

CLOA: vty danudufihuagganuiasuiinveulunuilasuteunng
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00-400-060-005  81UYATNLWINTAN 3(2-2-5)
Power of Thinking
ANB5 UMY
VANNITHAZIZUUNITIUF L58U3 JULUUNSAATaNYYY 535UVIRVDINITAN N3
Wannmsaalidulumumguinisfswuuninn 6 Tu Wiensiiesied duasgi
a¥19a33d TdanuAnegeiinsuyraienisysannsluuidym nmsesnuuy
anuAn MIRadsuinnssuieaiassduianssuuassadasAnanuog iy
suu nsldmnuAniunuesegduguludinlszdiiu
Principles and perceptual system; human thinking form; nature of thinking,
thinking development through six thinking hats to analyze, synthesize, create;
critically thinking for integrative problem-solving; design thinking, innovative
thinking to create innovation and systematic portfolio construction; peacefully

self-thinking (meditation) in daily life

HaAWSN1338U3183%1 (CLOS)

CLOL: nMspenuuumnuAn Weasdimsudledgmiivmestsadsassdndin
pULDILaTEIAL

CLO2: Wnwen1sAnGauTanTsy WeNmuIuwAnLasfuLUULIRNSSUa59as5H
sen1sUanden Fixed mindset g Growth mindset

CLO3: Wnwevhauduiiufiwazsaufuiiaueuinnssuadsassd meowmalulad
Aana

cLO4: TassnsfndsuTnnssuainsassifioadaiinuasdanuniuge fiufisou

AnuAnY



aaq

00-400-060-006 QQJULL’«J%jﬂ’J']SJﬁ']L%ﬁ] 1(0-2-1)
Keys to Success
ANB5 UMY
nguianudnsaluiiunisinnu msigsnauasnsanidudin nsuszgndldnis
wAtyvanunUfURTa n3ealle nagnuaznauaganudifangsia nsia
AudL5aveInIsUseneugsiauaziouiusingnisalaudua n153AsIen
awmeviselym FBdeaiulunstifinuising q nsl¥diavsen1suszneunisgsia
Success theory in work, business, and life; applying the best practice in
problem solving; tools, strategies and keys to business success; measuring the
success of business operations and learning the phenomenon of failure;
analyzing the cause or problem, prevention methods in various case studies

about life or business

HaAWSN1338U3183%1 (CLOS)
CLOL: aBuemguianudnsaluiiunisviieiu n15vingsna waznsaniudin
CLO2: Finsgvianimauaz Jgvnvesnnudumainnnidlfnw WieasuannuAnsiy

goawazuauale
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00-400-060-008
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aunSaRauIT e 3(3-0-6)
Meditation for Life Development

A195U1YI187U

AUVANEY IAUTEAA WaEITNITVRINITYINEUIS Mé’ﬂmsﬁugmmaamiﬁmm%
Snuwazaaensuinssutasnsilsaund Usslovdvasnisvhaund nisthaundluldly
FAnUsee1Iu sansiSeunasnnsvinau

Meaning, objectives, and methods of meditation; basic principles of

meditation; characteristics of chanting and meditating; benefits of meditation;

application of meditation in daily life for both study and work

HaaWSN1338U3183%1 (CLOS)
CLO1: 83UN8MaNNNTAUFIVVBINITINALT ANUarYRINITUINITUMALNTTIsAING
Uselevtiuaen1svinguns

CLO2: ¥nann1syinaunsiulaludinuseaniu M9n1sEeuLasn1svinau

AEUNUNIN 3(3-0-6)
Religion for Living

AN95U83183Y1

wanddmaenauniudindsediu msldmauaiiionisdndulauaznsinsies
Us1n9n1sad AU DAY AUV VANENSAE mﬁﬁaui nsilanuleuay
Faulunsegsmfuvinunanswdsan Tnusssy

principle of religious with daily life, using reason for decision and analyzation
of belief phenomenon and religious pluralism, learning self —understanding

and others for living between multicultural society

HaaWSN133EU3Te3v (CLO)
CLO1: iwdndrAgnsaauduiiauszdriu uldlunisdndulasgradilanuies
LAz d uvinuna e dsandausssy aden13vinusud vl duldegng

bAUNTEU



a6

00-400-070-001 mmé’anqmﬁamsﬁ'ami 3(3-0-6)
English for Communication
AN95U8T183Y1
Adnel 28 d1utunazUszlonn1wsengud Mludiausedriu nsldvinue
awdangulunisila wa 81w uavideu edeansludinuszdrTunwaniunisal
g 9 tnedenlddn dunukaglassaenuiivangas
English vocabulary, phrases, expressions, and structures used in daily life, use
of English skills in listening, speaking, reading, and writing for daily
communication in various situations with appropriate vocabulary, expressions,

and structures

HAAWSN15138USY29518391 (CLOS)

CLOL: 8511878 drunuuazlsgloantundanguitldludiausyd i

CLO2: Tmwdsngulunsils wa 8 wazidoy iiledeansenuaniumsaily
FinUszaniulderumnunzgay

CLO3: yhawswiugou Tanusuiaveulunisyhaunuilasuseuning



ar

00-400-070-002  #UNUIN1EID9N e lUTINUTZINIU 3(3-0-6)
English Conversation in Daily Life
AN95U8T183Y1
AFNY duiun1wsengy lunisaunuiniuaniunisalan 19 lugIndsesdriv
msldvinuznedngulunsitaarya WonsaununludinUszdrfusmuaniunsal
#1199 Wnedenlddmw dnnuuaslastadenwilvyay insewlunisaununy
FAUGITUVBAIVBINTN
General English conversation in various situations in daily life; use of English skills in
listening and speaking for daily conversation in various situations with appropriate
vocabulary, expressions, and structures; conversational etiquette in accordance

with the target culture

HAAWSN13I38USY9318391 (CLOS)
CLO1: o8u1w7a duiuasUszlonnwdanguildlunisaunun
CLO2: TdnwsangulunisaunuisnuanunisalluiiaUsziniuldogammngay

CLO3: vhenusiugou danusuRaveulunsinumuilasuteuning
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00-400-070-003 NAMw199nEluIInUsLINIU 3(2-2-5)
English in Daily Life
AN95UNYIIYIYY
Ad Ny d1udu tasUsslonn1wisanguludInuszariuluaniunisalang 9
mMsfnUfAnsldinuenwisangulunisile wa e wazideu Wienisdeanslu
FImUszsrTumuaniunsalang g Tuusumnunefwas Tausssud vannvane Tag
Genlddmi dnunaglasadanmuniivaneay
English vocabulary, expressions and sentences used in various situations; English
practice in listening, speaking, reading and writing skills for everyday communication

in various situations under international contexts and cultural diversity by using

appropriate vocabulary, expressions and structures

HAAWSN13I38USY9318391 (CLOS)

CLO1: vandui warUssloamudanguluuunmnusninas ansssud
wanvany

cLo2: Tnwisangulunisile ya 811 uazideu Wonsdeans luusunumnma
wazTausTIIAanTany

CLO3: yhawswiugou Tanusuiaveulunisyhaunudlasuseunng



a9

00-400-070-004 mmé’anqwﬁugqu 3(2-2-5)
Basic English
ngathunne : fosaeuiaanuannsanenwdingy wasldazuuuininseiu Al

AuNmIgIu CEFR

ANB5 UMY
s dunuuazlszlonniusanguilugiudienisdeansluseduisudu Tu
A07UNNTAIAN99) NISVNNIY NISHUD mﬁmuLLama‘Uﬂ"ﬁmuLﬁ'mﬁ’U“ﬂjayjad’m
yana anuflegende Auifinuardswes mslnufiRnsldvinusnunsangulunis
#la e 910 wanBou wensdeanslussdududu msldnunsanguiugnilunisd
UFduiusfugdusmeinsuazanwiie gndes wnzasuaslidutou
Basic English vocabulary, expressions and sentences for communication at the
beginner level under various situations; greetings, introductions, asking and
answering questions about personal information, housing, known people and
owning things; English practice in listening, speaking, reading and writing skills
for communication at the beginner level; the use of basic English to interact
with others in simple, accurate, appropriate and uncomplicated ways and
languages

HAAWSN13138USY9518391 (CLOS)

[ '
U = A

CLO1: Tg@dAny druu 2auaziselonn1widinguinugiu wianisdeansluszau

<9

o

Sudumuaniunsalae ludinusya i
CLO2: T widangulunmsils wa 814 wagliou areAdnm d1uiu duazUselen
awdsnguitugitenisdeanslussiuitudy
CLO3: Tinwenudanguauunsgiu CEFR Tusedu Al

CLO4: yhausiuiugau Ianusuiinveulunsviaununlasuteunneg



00-400-070-005
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AWDINgE 1 3(2-2-5)
English 1
Ayrtasduniou: 598391 00-400-070-004 A Senguitugu wierun1TARUT
ANUANNIAN NN SINguaziinzkuLluIEAU AL auRnsgIu
CEFR
ANB5 UMY
e dunuuazysglennusanguiienisdeanslusedudiu Tuanunisaisng
ldesluinuszdriu mauanasuteyasgsingluideiduas teyadui
AsUAY MToves giimanivioadu medaanu Fesiiieatuanusioamsaissioy
nsinUFoRnsldinuzamsngulunisils wa 81y wazideu TuuSuniiduiag
wagiudulsyd mstufduiusiugdumneisnisuaznwiiig gnies wmnzau
wazlidudou
English vocabulary expressions and sentences for communication at the
elementary level under frequently used situations and daily routines in
everyday life; an exchange of simple information related to familiar topics,
personal information, family, shopping, local geography, employment;
immediate matters concerning urgent needs; English practice in listening,
speaking, reading and writing skills under familiar contexts related to daily
routines; interacting with others in simple, accurate, appropriate and

uncomplicated ways and languages

HAAWSN13138USY9518391 (CLOS)
CLOT: Tgrdnyl druiunazyszlonn1w189nquiin 9198 0a13552A UAY
Tuaaunsadsing o Tudilnusedniu

o

CLO2: Wnwdangulunisile wa 81y uaziligu agAdns dutulazUselen
awdanquiiiensdeansseiudu Tumsiiufausiusiugduluaniunisal
An99 Tudinuszdniu

CLO3: Tinwenudanguauunsgu CEFR lusedu A2

CLO4: yhawswiugdu anusuiaveulunisyhaumuilasuseuning
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00-400-070-006 ATW1DINAY 2 3(2-2-5)
English 2
Fy1UaAunau: 00-400-070-005 NWI99NAY 1 NIBHIUNITADUINAIUAINITAN
nwdanguuaslanzuuuluseiu A2 muunsgiu CEFR

o

AN85UNYTIEIYY

e dnnuuazustloantndnguiienisdeanslussdunatdluanunisalaing
fifunouazpuesaulaluinyszdriu Bosfiduinsiioaiunsvha Tsadeu ms
THa1is madhlassdundnanawinasguidaaunsussensussaunisel
winn3el Al Aramds wazaralility mslivemadug msesuisanuAaidiu
wazununs Msldnwsanquilonsdeaslussdiunansuasdufduiusiugdulu
nMsSutlenUanIUAITaIAG 9 ﬁﬁﬂLﬁmeﬁuswdwﬂmﬁumamaLﬁaﬂuamuﬁﬁﬁﬂu
¥ wdsngu msfinufoansliinuznnsangulunisile wa 61u wazideu tie
msdeansluszdunanduaaunisaling 4 Adunsuazaueadaluinszdiiu
English vocabulary, expressions and sentences for communication at the
intermediate level under familiar and self-interested situations in everyday
life; familiar stories about work, school, and leisure time; understanding the
main points from clear and standard language; describing experiences, events,
dreams, hopes, and aspirations; brief reasoning, explanation of opinions and
plans; the use of English for intermediate communication and interaction in
dealing with situations that often arise while traveling in an English-speaking
place; English practice in listening, speaking, reading and writing skills for

communication at the intermediate level under familiar and self-interested

situations in everyday life

HAAWSN15138UIYa9318391 (CLO)

cLOL: 1deAny d1utunazUselonniundinguid on13d eanssedunandly
anunsainuesalaluiinusgdu

CLO2: Wn1wdangulunsile wa 814 uazi@eu aagldidny dutulavdselen
AMwganguiit 00138 eanssedunarsluaniunisal i autesanlaly
WinUseanty

CLO3: Tinwen1¥1dangumuuInsgIu CEFR luseau Bl

CLO4: yhawswiugdu anusuiaveulunisyhaumudlasuseuning
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00-400-070-007 ANWBINGY 3 3(2-2-5)
English 3
FvUaAunau: 00-400-070-006 NMWIBINAY 2 NIBHIUNITADUINAINUAINITAN
nwdengusaslanzwuu Tusedu BL aunnnsgu CEFR

o

AN85UNYTIEIYY

Adit drunuuazUszlonnudnguilenisaeanslussiunansgs Tuanunisal
fi19 1 Afieududou fadefidusUssauuaruussauluinusgdriu n1san
sAUMeunadaluFosfinudewgy msilnufiinsldvinuenvnsangulunisils
o 871 WazlTeu ensdeanslusziu nansgsluaniunisaling q Aflaududeu
fariadeiiusUssaunazuussan msfiufduiusluseduiiadesunduandy
sssupAiihlinsujduiusividusshaiiaetudmesmiuduluesig
siukazlifadn msyerdensiloudomnuitaaunazisvazidealuinded
vannnany uaznsesuiesuneslulssifiuideiidivunlasuondofiuazdeideves
NLADNAN

English vocabulary, expressions and sentences for communication at the
upper intermediate level under complex situations both concrete and
abstract topics in everyday life; technical discussions in learner’s area of
expertise; English practice in listening, speaking, reading and writing skills for
communication at the upper intermediate level under complex situations
both concrete and abstract topics; a fluent and natural level of interaction
that makes routine interactions with native speakers smooth and seamless,
speaking or writing clear and detailed statements on a wide range of topics;
and explaining perspectives on a given topic point by stating the advantages

and disadvantages of different options

HaAWSN13I38UII183%1 (CLOS)

cLot: Tdedny drurunazuszloaniuvisanguii 0n13d eansluseduge
Tuanunsaififienududeuludinysesriu

CLO2: [¥n1wdangulunisile wa 1w wazligu aedny druiunazysylen
AwrdanguLil onn3d oansluszdugs luaniunisali fanududeuly
FinUszdniu

CLO3: inyenudanguauunsgu CEFR lusesu B2

CLO4: yhawswiugdu anusuiaveulunisyhaumuilasuseuning



53

L%

00-400-070-008 Munlnelusafvvia 3(2-2-5)

00-400-070-009

Thai in the Digital Age

A193UNYIIYIYY

msldnwilngludeladea msfviviude assovssunsltnwingludediia
anuAnad1eassatunisldaiw nnsafawwimadionissesaanisldniwilunis
deansriudeRdvad nsuewian

Using Thai language in social media; media literacy; digital media ethics code;

creative thinking in language use, and development of a concept for future

language use through digital media

HaaWSN1338U3183%1 (CLOS)
CLO1: Tnunlnelugsledvaiiifeagnawunzay
CLO2: \@pn@slun15aeasHIUEDRIVaDE 19 UL EY

b4 6

CLO3: fANUARAS19ETIALUNITITNIY N DA DEAISHNIUA DAV LASHDLANITIY

AMYlUADRIVA LB UIAN

CLO4: yhawswiugdu anusuiaveulunisyhaumuilasuseuning

wAadsuade 3(1-4-4)
Contemporary Art Appreciation

AN95U8T183Y1

Aavzdmateludinusedriu uidu sueenuuu vimudad aurs uigdad n1sih
aaAnN N RaUsluUssndlivngauiusalisunnunuusasunng
Contemporary art in daily life fashion, design, visual art, music, classical
dancing; to use knowledge of art to apply for each aesthetic taste

appropriately

HaaWSN1338UI183%1 (CLOS)
CLOL: fiinweysann1sAdug s 1udavssivads lunisdnauenanssy
N13% wvy Aavgsinade lngUszend lnun1sanidudIndsedndu

Thogsneyaain
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00-400-080-001 Anendrdnsuazmalulagade v 3(3-0-6)
Science and Modern Technology
AND5UNY5183YN

'
a A

Ingrmansuavinaluladadelnd walulagarsaumauaznisdeansuszynd
wlifuuagkansenuvaan siawwaluladretinuavdny wazdaunsenting
WiensUSuanINASRSITIR

Science and modern technology; applied information and communication
technology; trends and impact of technolosgical development on life and

society; awareness for living adaptability

HaAWSN13I38UII183%1 (CLOS)

CLOL: U9NITAIUINITUDINYNMansLaznAlulagn1ug o wazuuaniglunig
W luauae

CLO2: eueteyaiiviuaioifertumalulad wagnszurumamaluladansauma
uaznsdeansUszend

CLO3: Aududeyaduineimansuazmaluladiaulals

CLOS: fiusufinveudani15Ua sunlaswesdeny srufeaulasnsasiu
Inemansuazinalulad

CLOS: yhawswiugou anusuiaveulunisyhaumuilasuseunng
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walulagfdiva 3(1-4-4)
Digital Technology

ANB5 UMY

aaAUszneuveLmAluladRdvia AuAuAdTa Sumesitauasnisduau Tsunsy
dninau Wsunsuuszonddmiugunsaiindeud nsuimisuendumis Aa1ad
AENRIRY A3vaRoUIUS NITUIuNIsAMEseenuUUet1eassasse s luld
Usglevidonueaieviosiu wesssuuayngynefiieidos

Digital technology component; digital literacy; internet and searching, office
suite software, mobile application, location-based services, cloud computing,
digital content, design thinking process; implementation for personal or local

benefits; ethics and related laws

HaAWSN1338U3183%1 (CLOS)

CLO1L: aSugnannsharasfusznauvaanalulagavvialugatagiu

CLO2: T¥anu3inumalulag Advian N sz U SARTERNWUURE AT 19aTA

CLO3: penuutuazadasastiovioidomitansailuliuslonidonuemie
yipaniu

CLO4: Tnalulagiansauwmalvivaensiouasiiaussloviganlutinusedniu

CLOS: yhawswiugou anusuiaveulunisyhaumuilasuseuning
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00-400-080-003  $nwmiwensviasdy 3(2-2-5)
Local Resource Conservation
AN95U83183Y0
ATUNINEY UTZAnN ANUEIAUInsneInswardwIndan n1sdsawazdavh
gudoyaninensvissiulaemaluladansauna mynsuumnansldusslenian
n$nennstieadu mslivselovininennswasdwndedluriodiu Jymawndeuuay
yiwennslurtesiu nseyinuasiuyninensuarundenluiosiu
Meaning, types and importance of resources and environment; the local
resource surveys by information technology; settle the suidelines of local
environmental utilization; the local resource and environmental utilization; the
local problems of environment and resources; the local resource and

environmental conservation and restoration

HAgWSN13I38u3183n (CLOS)

CLO1: vanaudAey wumanistdusslevd wumenisudlutgmaemsneins
uazdandenluriesiy

CLO2: drsradeyaninensluviosiu ilelieszinardnhgiudeyaasine

CLO3: DONLUULLININTDLTNYH un e nTuasd wandexluvesd uil 1By
QRAVGINYY

CLO4: YausauAugdu fianusuiinreu Wiunmuaveminensuazduiadesly

V090U
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00-400-080-004  413Us231UU 3(1-4-4)
Home Technician
AN95 U8BV
ndnmsdeuthsadosiuiesussuulniinludu inded gl wdssiveina
szuvdspUludu euliesaunsunin nmsfiaduarthysdneid saduieaty
yuulilutiu ssuuussdnlutiu msgeuusuanulilazaiuaeunin n1snsiada
waztgeinusnsuiidesiu
Principle of basic maintenance for home electrical system, electrical
appliances, air conditioner; home water supply system; wood
and concrete works; installation and basic maintenance of home electrical
system, home water supply system, repair of wood and concrete works;

inspection and basic maintenance of vehicles

HaaWSN133EU3Te3v (CLO)

CLO1: eBnemdnmifnsanasgontizsnuszuulniluthu 3edldli
iwsesuFuemA szuulsziluthu suliuasnuaounin

CLO2: Aindtauaztngednunszuulniinludu indedldlui infesusuennie szuu
Usgthlud snlilasnupaunin

CLO3: nradauasthysinusosudidesdu

CLOG: fimnusuiinvau vauduiiy Foaisuaziiausau
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HUIAALAZTINYZUINNTTY 3(2-2-5)
Innovation Idea and Competence

AN95 U8BV

WUIAAVDIUTANTIN NANNITIANITUTANTTU UTLLANVDIUTANTIN SEUUTTLA
WINNTTU NTLUIUNTAATDBNKUY ANUARATINATIALAZUTINSEAUlTLARAILAR
a¥eassAlunsaseuinnssy wlesdiolunsAnegnadussuy indesdloadhefuwuy
waluladadefuuuueg1esings msasauaviauslassuALLUULIINTTY
Concepts of innovation; principle of innovation management; types of
innovation; innovation ecosystem; design thinking process; creativity and idea-
driven for creating innovations; tools for systematic thinking; prototype tooling,
rapid prototype technology; innovation-driven project prototyping and

presentation

HaaWSN133EU3Te3v (CLO)

CLO1: 85UNYLUIAALAYNANATITUINATIU NTLUIUNITAATIDDNLUY NITANDYIS
Juszuu mannisdanisudanssy waluladassduuuueg1esing?

CLO2: aniadasiioadrsdunuuuinnssuliogiamanzay

CLO3: aserunuuuinnssuthlugnisldnuasawasiamnig

CLO4: vhauduiin SuilsrnuAaiiugdu Weasuussidiulunsiam uinnssy

CLOS: Ynaueanaanudauinnssulunainvaneguiuy
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00-400-080-006  nAlulatasaumnaAdmiun1sldainedsgyaain 3(2-2-5)
Information Technology for Smart Living
A193UNYIIYIYY
winnsdeuitumeluladansaunauaznisdoas nsdsuwlamanana
Sumesiinveasinds 1esdeaiey faueeulat iasugialuil nsnainesulat
AIviaraumus waluladudensu lanadlouwiseuian msldwaluladansaune
0819519 AnusTuAsesteya a3usTn nguIemaluladaisauna nns
Uszgnaldimaluladansaumedmiuintinedanyaain
Principle of basic information and communication technology; digital
transformation, IoT, smart city, social network, new economy, online
marketing, digital content, blockchain technology, metaverse; information
technology literacy, information security, ethics, IT law; application of

information technology for smart living

HaaWSN133eU3Te3v (CLO)

CLO1: sungndnnsveameluladansaumauaznisdeans

CLO2: T walulagansaumad miuiddinegigania lagysun1snius by
maniMiAgades ieuflvtlapmuarativayumsisdindeniosuazdny

CLO3: fimnusuiinvau vauduiiy Foaisuaziiausanu
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00-400-090-001  msiJugusznaunisuaznsinauauIBNUEITUNTE3NS 3(2-2-5)
g3nabul
Entrepreneurship and Pitching for New Business Creation
A95U83183Y1
wAANISIUEUIETNOUNTT 95581U5TUNGINIVBIRUTLNOUNIT NITIUNUY
§3Aa MIMURUNSEY MIeeuiienasiuns MaUszyndlinaluladarsauma
waztesesiiolunsthiauesuuuuagsialnl - Msidouusugsiatazurunagns
densiiauesy neansasareses miﬁwmqﬂﬁﬂmwLﬁamsﬁ%aua
VIEIU
Entrepreneurial concepts; code of ethics in business for entrepreneurs; business
planning; financial planning, saving for stability; application of information
technology and tools for pitching new business models; writing a business plan
and strategic plan for effective pitching; negotiation techniques; personality

development for pitching

HaAWSN13I38UII183%1 (CLOS)

CLO1L: a5UneuuIAANISUUEUIZNaUNIT 4ALATTIUTIUNNGINIVOIUTZNBUNS
cLO2: THwalulaBansaumanaziatesdislumsiauesuuuungsialvl

CLO3: Wouusugshauazusunagndiilonstiaueveny

CLO4: THimaTiamsiasaniionisseseamgsna

CLOS5: ugnseenieypdnamiiionsyaue v miunsainsgsialm

CLOG: Timnusuiinvau vinaududiy
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00-400-090-003
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UITNAUNS 3(2-2-5)
Entrepreneur Masterclass

AN95U83183Y0

NIUININITHUEINYAAR NTAATIZRNNITHU NITIATIZRURNUNITAAIN N1
IAN1598190001TN NTIYULNUTIND

Personal finance management; financial analysis; marketing plan analysis;

professional management; writing business plans

HaAWSN1338U3183%1 (CLOS)

CLO1: usmsmsdudiuynaa

CLO2: IATIEANNITRU LAZUHUAITAAIA
CLO3: N159ANN50819L D1 TN

CLO4: LTHUMNUTINT

CLO5: fiausuinvau Mauduiiy Foaswaziiilausanu

néasdaINgvLnY 3(3-0-6)
Law in Focus

AN95U83183Y1

ngvanglailfidudesiiundeiamoluuazdozlsunnnivian snBsuingmneiieiv
MslImUsza U nsvhan uazanuduiusfuyaradu Twivuiuanwdaruay
wsvgRafiuAsuuaduiugatiagiuuaseuan

Unbored law and more interesting thing, to learn law related to daily life, working
and relationship with others to reach for society and economic changes both in

present and future

HagWSN13I38u3183n (CLOS)
CLO1: Tonguaneiugunleludinusedniu n1svinu waganuduiusiugauly
dennldogradiviniuiulymmangrneiifaduludesdagiuuazwudlduy

Az NTUl U AR
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00-400-100-001 ASHAILIAMNTWIINLAZHIAY 3(3-0-6)
Life and Social Quality Development
AN95U8T183Y1
sy aznansssulunIsmsaTan NMsas 1 LNANLAZIIRARRDAULDY 533UEAUNIT
a¥1snunmdin unuim wind wazausuiinvouseauleILALY N1TUTINS
AUl AVTIAkazdIAN N1sNTINANTIUNINEIAL Watan1saseslanulas
nsasuaaNalunsOUlRTUsEansaw
Dharma philosophy and principles in daily life; developing the right concepts
and self-attitudes, developing life quality; roles, accountabilities, and
responsibilities for oneself and others in accordance with dhamma; self-
management according to life and society, participating in social activities,

domination techniques and developing an effective work

HaAWSN13I38UII183%1 (CLOS)

CLO1: esupdivguazndnsssulunsassdin

CLOZ2: Usmsauleelmnudsan Usuda dausuRaseunasinaiusiuiu
{ou

CLO3: #panswaziaunau Inadanldmalulat ansaumalaog1mingay
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00-400-100-002  fwuaztiumunsiitagunIw 3(2-2-5)
Sports and Recreation for Health
AN95U8T183Y1
A5N1399NMAINIEY NITETUATNANTIANINNIINIY AITRAVINYENITEINANEINTY
wagldenAanssuinfiinzauiuaues ndnlavnisiiequam nsdnfanseu
funnmadieldinarisidulsglend maSeuinsldTinuagnsihanusudiu
madufinuagdmuiirlunsisulufieedisdanugy fesanmeuasisla e
WALAUANY I
Practice of how to exercise; increasing physical ability, practicing exercises,
choosing an appropriate sport for individual fitness, nutrition needed for different
age groups; organizing recreational activities for leisure time; how to live and work
as a team, applying skills for effective leadership and followers for happy living in

order to develop a better quality of life

HaAWSN1338U3183%1 (CLOS)
CLO1: T9%ann1999nM1aIN1g NNSIANANTTUAWILALTUNUINIG NANLAYUINT

\enuaau N lRRE 1IN AN

'
U =)

CLO2: dnAanssuTUnNUINTg wieltnatnelmdulselavd

'
= 4 =

CLO3: faruludsnandes danusuianveu Mauduiiy Foaiswaziiiausau

Y
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00-400-100-003  AMSWAILIYARAAIN 3(2-2-5)
Personality Development
AN95U8T183Y1
fugruyednam dadediiiavisnaseyrannm nqufyadnamm msusudsyadnam
ﬂwuaﬂl,l,azqﬂﬁﬂmwmaiu 11T WNNFIAY mawjﬂiuﬁsqmu FUANIAUALNT
Usumlugaunisalanig o
Personality fundamentals, personality influencing factors; personality theory;
developing one's internal and external personality; social etiquette; public

speaking; mental health and adjustment in various situations

HaAWSN13I38UII183%1 (CLOS)

'
aAaa a 1 a

CLO1: a3uneyadnnw Yadefiiisvsnaseyadnnim nauiuainnan

3

CLO2: uansaaniensUSuUTIuAannmnIeuenuazyaann ety
CLO3: Ha5emnadany kagnsyaluiyuyy
cLog: Tonalndestuduiiafialamavnindsielddinegrnlugy

CLOS: Baiuludeingnses Trnusulingeu vinenuduiiy
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00-400-100-004  gaUndsuy 3(1-4-4)
Isan Trekking
AN95U8T183Y1
Unlun1adaiu AunaInuatenIega1n1n aquiwaﬁUﬂaﬁuﬁuﬂﬂmﬂﬂaﬂwﬂi
QiTausssuLardnudau WInydauiuwasinensBunsd ayulnsiunis
auagua Ty Boudaulnsyuvy nmsAutvayulwslususy nsdlfnwiuas
AnuftRuenaniu
Forests in Isan; biodiversity; herbs and food security; Isan culture and
society, Isan way of life with forests and inorganic agriculture; alternative
energy technology and organic agriculture; herbs and community health
care; community herbs story; way of eating and community herbs; case

studies and field practice

HAgWSN13I38u3183n (CLOS)

CLO1: 85ungUnlunIABAU WagANUVAINYANENTININ

CLO2: afuwayulwsAumuAmnIeIms Qi iansssunardanuBantitTinyn
danufiuluasinunsdunse

CLO3: ofunwayulnsiunsquaguamauvy 3an1sAvayulns Seudrayulns
YUY

CLO: agUuagiiauaUsraun1saiainnsasiuil d152901 Anvigeiuinuns

a

duvsd Unguvu viseayulng

U =

CLOS5: aruludsnandes danusuianvau inauduiiy

Y
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00-400-100-005  #319AUAT19YA 3(2-2-5)
Citizenship of Nation Building
AN95U8T183Y1
nsasusUamadeng n1ssnseidounisdeny mnudunados N33 ALAY
Usengifiveu ansevuiiiAnainmsyaiauasysengitveu matesiunasusuusu
MsNasaLazUsENgRAdveu ﬂﬁiﬁULﬂﬁlauVﬁ\‘iLﬂiw‘;ﬁﬁ% N1510IN15UNATOS NI9LEIY
memaidios ngranefiieadeddudiauszsiiu Jymuasnsudledgmiiietuly
depailne
Social transformation; social organization; citizenship; corruption and
misconduct; the impact of corruption and misconduct, preventing and
suppressing corruption and misconduct; economic drive, politics and
government; civil politics; laws in daily life; problems and solutions arising in

Thai society

HaAWSN13I38UII183%1 (CLOS)

CLO1: a5 unun1ssassidountedeny audunaidesdin n15TULAE o
yaasygia nyaneiiAeadeduiinusyaniu

CLO2: ayUusuhulagmldesndmana

CLO3: USUFILAZYINIIUsIAUALIY

'
= 4 =

CLO4: fasTuludananda AANUSURATaU YNuUduiy #9a150azunlauseny

Y
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00-400-100-006  LesugRawsLiiilanswaLIANA T In 3(2-2-5)
Sufficiency Economy for Well-Being Development
ANB5 UMY
fuazeuddguosUivgiasugianeiiiss ndnnisvesd g asughaneliies
N157NUNUAITIEY N1999U NISLTLAZIANITNINEINTNINNITNEATOE 1AL AL
s manUgiasygianeiissnuiulelunissenaunisssia insughianeiiies
Tusgduimmiifonswannyuvulasdaes
Background and importance of the sufficiency economy philosophy; principles
of sufficiency economy philosophy; financial planning; savings; proper use and
management of agricultural resources; applying sufficiency economy
philosophy in business operations; progressive sufficiency economy for

community and social development

HaaWSN133EU3Te3v (CLO)
CLOL: a3uenannI1sueslsueLesugianeLies
CLO2: Timdnysugynasugianaiigaiunuiosiasasaunia

CLO3: Bnsuludsiigndes dausuRnveu vowluiiy deansuaziiausdny
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00-400-100-007 WILA1ZDaULBIE519855A 3(1-4-4)
Isan Creative Travel
AN95UNYIIYIYY
n¥ng1nsnsvieaiielunadaiy yuvudunisveniien anuundlmisunns
vionienlasyuvy nsdenleensvisadion lnsyuwuivsndnualviesdudany
Aanssutiumnmsmsviesiielaeyumy Aanssunsvioadioalasyuvudsainassd
mMaviouflenlnsyumudsaiassdtumaluladfidviagusuy Inoraniunisviesilen
lgyurudeaineassa lnednsseuniensalinyilayinuunass
Tourism resources in Isan; community and tourism; new normal and
community based tourism; relationship between community based tourism
and Isan local identity; recreational activities in tourism by community;
volunteer and community based creative tourism; case study and field

practice

HAgWSN1338u31831 (CLOS)

CLO1: a8unguTuNyuyUBaY

CLO2: THimalulaBidsia eysanmssumsiauinsvieien

CLO3: agUuaviiiausfanssutiunnnsmsvieaiionlneyeuideaiiassdainnis
agitudl

CLOG: Baiuludeingnses Trnusulingeu vienuduiiy
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00-400-100-008 51nd1 uns.dau 2(1-3-3)
Root of RMUTI
AN95U8T183Y1
fwusssufiududa 8n 12 aos 14 UseiReans yanadidguazAndin veq
wnInerdowmaluladsivainaday sndnualdnda n1saauufnineaiie
vioedu WimnemsWaunidsdu (SDGs) Wilouvusiesfiu MIMaukuAmNgNYY
Vodhu
Cultures of local Isan; 12 and traditions 14 ways of life; history; famous persons
and alumni of Rajamangala University of Technology Isan; outstanding identity
of graduates; conceptualization of volunteering for locals; sustainable
development goals (SDGs) to develop local community; planning to develop

local community

HaAWSN13I38UII183%1 (CLOS)

CLO1: vanimusssuiiuaudany 8n 12 Aag 14

CLO2: vanUseifransasurinetasialulagsnvuanaday

CLO3: o3 urBuIAnInea@ Azt IMuIenN I SWAILAT 98U (SDGS) Lii DN WAL
YuyUVDIHY

CLO4: aqﬂuazﬁ%auaLLmﬁmmﬂmsaaﬁuﬁ Lﬁav"v’wmsqmuﬁaaﬁu
TnedoulsadndnvalUndinunivedomealuladsvusnadany

CLOS: Badiuludsingnses Trnusulingeu vienuduiiy
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00-400-100-009  YUBUWINNTIUATINATIA 3(1-4-4)
Creative Innovation Community
AN95U8T183Y1
NANNIIAALTI0NLUY BIAUTENOUNSNNITAALTNDDNLUY N1TAALTI9NLUUAY
YUYY N1TTLANANAA NTTUIUNIAATI80NUUULUUTEIUTIN N1TYIUINT
ANFAIndoloyuYY MsaisaTIANAIIL MIsthiausHanusEslidus Iy
YUY
Design thinking principles; design thinking elements; design thinking and
community; brainstorming; participative design thinking process; environment
knowledge integration to community; creating a work; presentation of works

with community’s participation

HagWSN1sI3eRsTe3u (CLO)

CLOL: 85 UNUNANN1TAATIDBNUUUAUYUYY BIAUTENBUNANVBINITAALYS
PONLUUYNTY NTLUIUNNTAALTIDNUUULUUHEIUT I

cLO2: ManuinsAnidsoonuuulunsaiiauuimsvdeuinnssuiineuland i
YUYUDL AN

CLO3: T¥anug Minwe a1nm1ansig 9 a519assALLINIUALY UMAdDU Wau
dieliAnUsslemifuguy

= ¥ =

CLOG: sl ulud a9 o nd a9 TAMUSTURAYOU VMUt uny & easuay

Y

ULAUDINY
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00-400-100-010  VasALATIY 3(2-2-5)
The Best of Korat
AN95 U8BV
ForiauassvdnivesiusssdmiarslugiufiaUnssy nuknadaduazidiinly
#osdu Finseuiny dualuuazdesenvesdmantdulineg lugymsludsay
U0 avildnlenisysannisanug aseassdesenuidunanuiiaued
ans1sary vesnlaswunlu 3 nqu loun d9a3tdin Aaunssu wasinodad
Nakhon Ratchasima fine arts, handicraft and local folkway, conservation and
support to further and maintain that art forever in contemporary society by

knowledge integration, create their works for publication: divided in to 3 parts:

society of lifestyle, fine arts and handicraft

HaaWSN133eU3Te3v (CLO)

Y]

CLO1: Iinweysaunnsau; aledndiln Suiiaveusevisadiu asevdnluusan
9

al U L3 1 a

T viruafnddonnudulasy tieadmanuniseysny duasy

A7)

wionogen vedrlasvliasegiedndridnanudunaiios
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01-404-012-102  msUyIdmIugUsznaunis 3(3-0-6)
Accounting for Entrepreneurs
AN95UNYIIYIYY

IS

Uspiamgaianasn1sdnie arudduesnmstydsonisuimsgsia vinmsiiugiy
195U 5T nsdaisulszanaundni sadudunu waznsldtoya
nansayTitenisandule

Business types and establishment; importance of accounting to business
administration; basics of financial accounting; budgeting preparation; cost

concept; and applying accounting information for decision making

HaAWSN13ITEUIsEAUITIEIYT (CLOS)

CLO1: aﬁ’wLLuﬂLLaza%manizLﬂmqsﬁml,azmﬁméi’jaﬁﬁﬁa

CLO2: eBunemdnmsda@nisiu medndmu wgnslideyaiiensdaduls
cLO3: hamudhudislvidndamantmsneaelusseznandiimue

CLO: UsvsJﬂm‘wafmiaﬁiiuwu%mmaﬁiﬂammﬁlﬁuﬂwm‘lumwgum MEAY

Ca

B EJ?I‘\JSG] L‘VlEJ\‘iﬁiill wazsrinTeds souaaulunIsineu
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01-404-020-101 nMIzuIAdeUMNATYFRALAZTIATIUARTTY 21 3(3-0-6)
Environment of Economy and Business in 21t century
AN95UNYIIYIYY
ANMZWINFOUNIGIND NITUIMITIATINTNNGIAD NMFIMNUAILS aUaer gunu
wagnaun1n ANudangukaznsUseyndld laswaiwann eldusznnd Quidle
N15919971 Wleu18n1IRULazsUlEuIgNITARS NIANTEHINNUIENA RANLAZLUIAA
\iSYgNINaLEs
Environment of business; managing business projects; profit planning demand
supply and equilibrium; elasticity and application; structure of the market;
national income; inflation; unemployment; monetary policy and fiscal policy;

international trade; concepts of sufficient economy

HaAWSN13ITEUSsTAUITIEIYT (CLOS)

CLO1: 83UN8AIZWIATBUNNGING kAT MUNFULUUNMTUIMIIATINTNNGITA

CLO2: '3mwﬁ@astwmmﬂﬁLUﬁ'auLLan MNNeIAUsENOUE RS guaad guMuLay
AAENIN ANNEANEULALIATIET MR

CLO3: efuemsaniunuvasmmasygitumaluneagduliegnsgndes

CLO4: Usuldinwznwdanguifiedoansuaztausdeyaifsrtunnzwindouma
319 uasiAsugnala

CLOS: Wdontdgadursdrinaulunis daiusiusudaya an1staya uaz

Wnaveansaunanilulssleviviouiladymimiegsia
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01-404-030-101  &13dARYNIINITAAIN 3(3-0-6)
Essentials of Marketing
AN95U8T183Y1
mmﬁ’tﬁaqéfmmzmmﬁﬁ@%qmsmmm ANINLIAADUNINITAAIN NORNTTU

YA

QUiIﬂﬂLLawE‘%aVlNﬁﬁﬁﬂ NIWUSAIURAIA NITANNUARATIALUINLNE LaZNITIN
ANUINARA I N15ITUN1NTRA1A 99AUTZNDUAIUUITZAUNIINITAAIA N3
MARUNIIa1n Msnanadelvil 13usssunasnsnaasiiodny

Introduction and importance of marketing; the marketing environment;
consumer and industrial behavior; market segmentation; targeting and

positioning; marketing research; dimensions of marketing mix; marketing

planning; modern marketing; ethics and marketing social responsibility

HaAWSN13ITEUSsTAUITIEIYT (CLOS)

CLO1: a3 UngunUIMYBINIsRaInasALFNTUS funileud g ve10sAnsi
Aendos

CLOZ: B3uneanmIndoumsnsmaaraneluias meusniiosdnssuiunu

CLO3: Uszyndfld T oy anisutsdrunainii fvunnaiaitimanouagsumia
R BRI

CLO4: UseifiupadUsznauvesd1uussaunisnatalil oussq ingUszasdnig
N159aN

CLO5: eansuiiaus vhauduiin fqussmnaiosssu Jedndgainnaziia

SURAYDUADEIAL
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01-404-040-101 UsMsNTwensaywduazazduiluasdnsyalusl 3(3-0-6)
Human Resources Management and Leadership in
Modern Organizations
AN95 U8BV
wnAAkarnguIAeIiUesing wihiinansdans MIeTgRau N3N

o w v A

MAIAL NTAETIN NTAALEBN NFUTINU MIRABUTH MIUsELEUNG NSRRI

o

YAAINT NISAVUARIMDULNY NYVILIENITINNIU ATIBHUIMNNNTUTMINTNEINT

9

UYWE AIUUINIINITUTIIININEINTULWE

Basic concepts and theories regarding human resource management
processes; job analysis; workforce planning; recruitment; selection; training;
development; evaluation and employee maintenance; definition of leader
and leadership; principles of good governance; source of power; leadership

styles; leadership in human resources

HaAWSN13TEUIsEAUIIETYT (CLOS)

CLO1: 83UN8NTEUIUNITUTIMSNTNeINTUYELA

CLO2: seyauine wihdl Anusuiinveuesmsusmminensuyeld
CLO3: AT MHAEINUNUNUAUNINENTULBE LR

o

CLO4: MUUANTIHUIMNINITUIIININYINTUY O NHAARDITUUTUNYDIDIANTT
aAbula

CLOS: UuRnulaagsgndes danusuiaveusonti vnaowluiiusiudugdu



76

01-404-040-102 'qiﬁ’«aLLazﬂﬂitﬂgﬂul,l,ﬂman'lwgﬁa']mﬂ 1(1-0-2)
Business and Climate Change
ANB5 UMY
ﬂ’JWiJLﬁIEJ\‘iLLaﬂaﬂﬂaﬁLﬁﬂﬂﬁﬂmiLﬂﬁlEJ‘L!LLUaQﬁﬂ’WWQﬁa’]ﬂ’]ﬂiuqmﬂﬁﬁﬂiim{51'1\‘1 y
ANUAIAYVBINGIAIANT NANTENUNUATEFAD hagHANTENULTIULEUIEIINNTT
Wasuuasanmgiionnia mslideyaidsdnuaziedrdlulanusisannuiuaiaile
penuUUnagnnagsAalusuanlunsusudmlidfunsiva sunasanmn
Nl miﬁﬂa*&mﬁ%mimﬁmmuazﬁﬂLaua‘vmLmeﬂumﬁLLﬁléﬂﬂ@MWWWaqiﬁa
fithoannsasuulasaniwgliennie
Risks and opportunities posed by climate change across industries; importance
of science; economic impact; and policy implications of climate change;
insights from real- world examples to design future business strategies
adapting to climate change; critical and creative thinking to develop business

solutions that mitigate climate change

HaAWSN13TEUIsEAUIIEIYT (CLOS)

CLO1: syfemnuidssiaglonaiiinannsiasuulasanmgiionnialy
AAMANTIUA )

CLO2: 85UNIEANUEAYVDIINGIANENT NANTENUNINATUFAD WATRNANTENULTY
ulsneannsiasuutasaningionne

CLO3: Bonliteyaidsdn uazmeedlulanuiinrundusiailelinsginay
ponLUUNAgNENgIAalumsususlidnfunsasuulasanmgiionna

CLO4: LauaLL‘LJ’JVINI‘LJMSLLfgfl‘U‘ﬂiyﬂﬁﬂ/quSﬁ%ﬁéﬁ’lEJaﬂmiLﬂg‘&mLLUa\‘iﬁﬂWW
Nl



01-406-090-101

e

3INAINALYSUHUANTS 3(2-2-5)
Digital Business in Practice

ANB5 UMY

Anuddgreanalulagansaumenon1sdanisgsnalugARIvia sTUUAITAUNANNG
g3Aa waluladensaursuazaeniung maluladifienisdanisdeyauaziaiodne
widdagdidnnsednd nguuie 938555u wazauvasasenislyiues n1siln
UfuRnsldgendursdniagunnsgsia msldgensduisviausiuduwuuesulad
wazmsliiedestienddulunsdanisgsianavia

The importance of information technology in the digital age; business
information systems; hardware and software technology; data and network
management technology; electronic commerce; digital law; ethics and
cybersecurity; implementation of pre- packaged business software; online
collaborative software operation and the use of essential tools in digital

business management

HaAWSN13TEUIsEAUIIETYT (CLOS)

CLO1: afnsuAnnquifiieafumaluladansaumadenisinnisgsianaiia

CLO2: vhamudhudfissiualusunsudifinmsuszanananuuooulad

CLO3: Tdwanidwisdnsagulunisasiuenarsuniegsna Auwim Ussinana uas
Wauetoya

cLo4: THin3 pailadnifusiunudeya dan1steya uagthiausasaumnedilu

Usglovivizounledayymniegsia
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01-404-041-102 NAWUNYFINILATYAHIUNTIY 3(3-0-6)
Business and Industrial Law
AN95 U8BV
Usziimnudunnvesngmunglng ssuuveingmung wazsUssnnuaengming N3

v L%

UnyelAvesngvune ansvithiiaian weunsualvengmang sduvesmaveding

FBnsgrulssaangrunewrawazdvd anuduyaranunguing gunnsesy
ANNaNnse diyana viladesuses msvanziloy dayaaa dunuvesiliiuang

Y] Y

n1svimlsdeNaugIu1 N1YIMeEe AIN1TAIMNY Y UdIUkaTUSEN NIy

[

Aenfunsng Aanssu doyan il A9 NONUIBUTNTY

History of Thai Law; system of laws and types of laws; enactment of law know
your rights, duties, and freedom; spirit of law order of Thai courts; How to read
the civil and commercial code legal personhood Persons with impaired ability,
juristic person, certificate of registration, juristic person; certificate of
registration of juristic person, representative of juristic person Making power of

attorney, making letters, principals, agents, partnerships and companies; laws

regarding property, activities, contracts, debts, contracts, labor laws

HaAWSN13TEUIsEAUIIETYT (CLOS)
CLO1: BunguuIfnng el nuuegsna wagn)muegnannssy

CLOZ: a3uneIsNsidussanangvunannauas ntive

'
a Y

CLO3: 85UN8N13NTEUIUNMITARGIAANIULALERAIMNTIN AUNYMLBLIILAL

9

RG]
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01-406-090-201 laseainedayauazdanaiig 3(3-0-6)
Data Structure and Algorithm
AN95UNYIIYIYY
lassasadoya Mylasedanesiiu lassaiadeyawuuasise aunn feRdad A
suldl N3 nsiSesddutoya wasnisAumUaya
Data structure, analysis of algorithms; array, stack, linked list, queue, tree,

graph; sorting and searching data

HaAWSN13ITEUIsEAUITIEIYT (CLOS)
CLO1: afuemann1svadlaseainadeya kavniasieidane iy
CLO2: uangisnN1sisesadiutoya uagn1sAumUaya

CLO3: aBrlAssasnetoyauuuasisd aunn Sraan A duld uaznsm
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01-406-090-202  3¥UUIAN3FIUTRYANNGINA 3(2-2-5)
Database Management System for Business
AN95U8T183Y1
wAndasfunsianisgiudeya aniilnenssugiudeya lassaseninfuteya
VANNITAATIFILALRONLUUFIUTBYR LUUTIADIFIUTBYA NTEUIUNTUTUUTTVA
§1u MIUszendldnugiudeayaiuseuugsna msldnwasuaiudalaswaing Ay
Uasndveadoya madoulusunsuiioatrsuazldaugiuteyanisgsia uaziln
UfURssuudanisgiudeyaniessia
Basic concepts of a database management system; database architecture,
data storage structure; principles of database analysis and design; database
modeling, normalization, applying a database in business system, using
structure query language (SQL) database security; writing a program for
creating and using a database for business and a laboratory for practice in

database management system

HaAWSN13TEUIsEAUIIEIYT (CLOS)

CLOL: eSuemdnn1seaniuukarimunguloya

CLO2: Wisuiisumeluladildlumsimulusunsnssenduugudoya

CLO3: Tiasesianiunsaivesgsiauazidenszuugiudeyadimanzauienns
Uszgnaldlunuansauna

CLO4: vhauduiinsmiugdu uasuanssenisnsinnggiiuaggmuia

CLOS5: Aoansuaziausnanisnisoonuuulasianngiuteyalitiiisdeadile

loeegneluszansnn
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01-404-090-301 sdALeNTAAZViTyA 3(3-0-6)
Statistical for Data Analysis
AN95U8T183Y1
wIRanaRfmans seilevitatfdmiumsineideya Yeyavunlug n13in
wltudgaiunans meianisnsgans anuusulazn1swankas Aty
MIUTELUAT MINAFRUANLAFIY MTIATIRVANULUTUTIU MTIATIRVINISIRNRY
wazavdaitus malieneiteyailsiuun msleesiiiensinduladeadia eynsy
nauazavsiall msUssyndliuagnsdiAnuadAiiomsiinngyideya
Statistics concept; research methodology for data analytics; big data; measures of
central tendency; measures of dispersion; probability and probability distributions;
estimation; hypothesis testing; analysis of variance; regression and correlation
analysis; analysis of categorical data; statistical analysis for decision making; time

series; index numbers; applications and case studies of statistics for data analytics

HAAWSN15138USY9318391 (CLOS)
CLO1L: vansutleuTaneaifdmsunsinseideya
CLO2: AHUNTNNEDRANNSUNITIATITITDLUA

CLO3: \denldiasasdialunsaiiunsmeadfdmiunsinseideya
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01-406-090-302 M15AATINMATRNWUUTEUUTNIUGIAY 3(3-0-6)
System Analysis and Design in Business
AN95U8T183Y1

v @ v

AU UTEUULAZEN MKINA 01 lUgINARYTR T9TNTN1THRINITEUY LWIAn

v o td

ﬂ’]'ﬁLﬂﬁﬁ%ﬁLLazaaﬂLL‘U‘Uiz‘U‘UL%ﬂiﬂix‘iﬁ%}NLLam%ﬁmq A1TATNUAAINUADINT
WUUTIABINITIATIZY LUUTIRDINITOBNRUY NTOBNKUUTEAULBLA N150BNKUY
druinseUszaugld n1sesnuuuan Ungnssuszuy NsWAILIAULUUYRITEUY
nnegeukaznsilugnsussynaly

Basic knowledge of system and digital business environment; system
development life cycle; concept of analysis and design of structure and
object-oriented systems; requirement specifications; analysis and design

modeling; database design; user interface design; system architecture design;

prototype development; system testing and system implementation

HaAWSN13TEUIsEAUIIETYT (CLOS)
CLO1: FMMUNAIINFBINITVBITLUVINLINIFNTAINNUAAIINABINITTE UL
CLO2: 98NLUUIEUUENSAUNALABE19ES19855A

o

o & a1 o wA = a 19 19 aal
CLO3: NWWQWULUUV]@J?QNﬂUQ@U LLﬁ%LLaﬂﬂa@ﬂﬂﬂﬂ’]ﬁﬂJﬂ’]’Ja‘ﬁa WLLazgmj\l‘V}ﬂ
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01-406-090-303  1ATIN1TITEAUUIANTINTIAARNA 3(0-6-3)
Digital Business Innovation Project
AN95UNYIIYIYY

aa

Auguszileuisidelunuduuinnssugsianisia ysannsdyaivszhvglu

9

v v

wiealuniseanuuunuidy Muruiaunylunuuinnssugnandva ade

a

NITUIUNMINAGRY 1573 Usehvg AnAu vison1suuRnudessuu nsdeniite
1A59N15398 N15ANYT AUATITBYALALLENA1991989 N5 EULATINIT NIT
andusulasinis n1siiususuteya Tnszviuazulana n1sasunanis
ALY N39AYINTI89U waznIsUEUENAIIUlATINITITY

Fundamentals of research methodology in digital business innovation;
integrating artificial intelligence as a tool for research design; planning and
developing digital business innovation projects through experimentation,
exploration, invention, discovery, or systematic practice; selecting research
project topics; studying and reviewing literature and references; writing
research proposals; conducting research projects; data collection, analysis,

and interpretation; summarizing research findings; report preparation; and

presenting research project outcomes

HaAWSN13TEUIsEAUIIETYT (CLOS)

CLO1: THhwime n13919uny e 1suuReueg1agnis lunisundymlums
AduulasIng

CLO2: 9ONUUUTFUUIUNNABNTIIABS AN aUsBUTUNTDI0IANTTINT

CLO3: M52 uUNUNIRaNiames i1 aumouTuNUe09ANsgsna

CLO4: USuusismnuiiasinyeiuneuiamesgsnadiuuuntesennsgsnala
RN AY

TALEANUNA

Y

CLO5: vhouduiinsmiugdu uasuanseenisnisinnigs]

CLO6: Aoansuaztiauonanmswauilasanuasuiumesssiaigiiiedeadile
Ieaghafiuseansam

CLOT: Yauslasmsidumussifoutunouisidulfedregnies

CLO8: LanIeaniaANEITl 2385330 ANNTedndgasn U URmuvanasseusse

TwAsnan
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a o

01-406-090-401 ANNUABANYVBIENTHUNATINIANG 3(3-0-6)

Security for Digital Information

AN95U8T183Y1

nsasisaulasnnsluszuumaluladansaume auvasaduluszuuiniavie
Avva uleuieauanuUasndy N13AIUANLAENITINLNUMALLULaEANNUARASY
flugrunsdisiaduagnmsnonsadu mnsanaeuuardnsnindiis imalulad
Joafunisunsn smsprumnusiunsesidvamalulad uuAnnisiivdenivusnld
Tunsshwanudaende

Creating security in information technology system; security in digital networks;
policies in security; planning and controlling in security technologies;
elementary cryptography and decryption; authentication and access control;
technology for intrusion detection system; security standards of digital

technology; concepts of using blockchain for security

HaAWSN13TEUIsEAUIIETYT (CLOS)

CLO1: a3ungidasemnulasnsislussuunouiunesia

CLO2: Tivdnmisvesmusiunsszuuasaumelunisdonldssuudaudeyadiviu
£9ANS

CLO3: Banldsyuuniarnglunstisuimsdanisausiunsmesssuuasaunaly
DIANSTLABEMUTEY

1Y

CLO4: imsnaANSveEou Hanusuilnveuseniiifn 89Ans Ay wagdainaey

3
CLO5: UanI@aNiunNsIsl 38533 ANUTedndgatn U URnuvanasseussa
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TwAsnan
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01-404-090-402  m3Uugusznaun1sniegsnania 3(2-2-5)
Entrepreneurship in Digital Business
AN95UNYIIYIYY
wuaAnkaznguveanisidud Useneunisuaznisasiegsialug unuimuay
AUANAY NITARFTINATIATIUTANTTY NIFODNLUUAIIUARN NITHAUILNUAIN

v

Lnagsia vinveuaainisusenaunsuaznisasegsnabmllugafavia suwuulay
AMSNYULDIANITTINILALANISNGN  ANTNLINRBUNIITIND UWIAAMANUTYYD
\swgianeifiesuaznsUszgndld nsdifnungsiauazanivsniuszaunimdisa
wazldiuszaumnudnia

Concepts and theories of entrepreneurship and new venture creation; roles
and importance; innovative thinking; design thinking; business model creation;
skills for entrepreneurship and new venture creation in digital age; forms and
characteristics of entrepreneurship and new venture creation; business

environment; concepts of sufficiency economy and applications; case studies

of successful and not successful businesses and startups

HaAWSN13TEUIsEAUIIEIYT (CLOS)

CLO1: a5uneismsludusznaunisuagnisasnagsivvailugaidva
CLO2: afueAnENwMEaIAnITTINIkAzan TN nlugAfdva

CLO3: auagsnamvnlneuszandldunnvesannududisznouns

CLO4: imsnaANSveEou Hanusuilnveuseniiifn 89Ans Ay wagdainaey
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01-406-091-301 3INgIN13TAYAKALNITIATIZMBITINI 3(2-2-5)
Data Science and Analytics for Business
AN95U8T183Y1
‘Vié’ﬂmiLLaﬁ%mﬁmﬁ‘mmmamﬁagaLLazmiﬂizqﬂmﬁlﬁgﬁLﬁ?ﬁﬂﬁﬁﬁﬂ NITUIUNTTLAE
seleuITmadngimansteya N153nn1sloya NITINteya N1sYANEEDIN
Toya madniteyanazmaina nsldied esflofinszrideyalliegsna uay
wlduluewanvesinermanideyauaznsiiasizvdeya nidlAnwInermans
UoyaUALNTIATILNTIEING
Principles and methods of data science and its applications for business; data
science processes and methodology; data manipulation; data integration; data
cleansing; data analytics and techniques; data analytics tools for business;
trends of data science and data analytics; case studies of data science and

analytics for business

HaAWSN13TEUIsEAUIIETYT (CLOS)

CLO1: uamspondanunilaussiuindounisgsna

CLO2: 88U18NTLUIUNTINGINTVoYAUALMTIATIEMTIgIRALA

CLO3: Tinsgvidayaidegsiala

CLOG: viudufiufifussansnmluanmuindeunisuitym

CLOS: ugnseonienm@edng qa3n ArmsuiiaveulazANnTsHonaT waynnsi

5581U5TdlITIN



87

01-406-092-201 lAs9a3nnauNImasiaszuuUuAnIg 3(2-2-5)
Computer Structure and Operating System
AN95U8T183Y1
Imqa%’wdauﬂizﬂauﬁugmﬁuaﬂﬂamﬁamas‘ NSYNIUVRINUIBUTLUIANANAN
mieANuTIvan mieaudid1ses gunsaliidwazdieandeoya lHun19n1s
\Fousedwlsznaunng 9 vesneNfiumed msmneuazithilvesssuuUfoRng
03AUTENOUVRITTUUUTANNT wazszuuUfURn1sA Doutuunsvarsuung og
lulaspauiiawes uwasinufuiRnmslassasisnauiamesuasssuuu]unnis
Fundamental components of a computer; a central processing unit (CPU),
main memory, secondary memory, data input and data output system;
computer bus architecture; the definition and role of operating system;
components of operating system and recent trends in operating systems for
microcomputer and laboratory for practice in computer structure and

operating system

HaAWSN13TEUIsEAUIIEIYT (CLOS)

CLOL: sduneifefudutsznauiiugiu aniilmenssy svuudfifnsves
AOUNIADTLA

CLOZ: B3unemdnnsviuiiuguveseriawid sensduasssuuufoinsle

CLO3: Usgnaumsufunes uasinnsszuuufoiniseouiameslfediegnies

CLO4: uani9endiani@edng aa3n nusuiiaveunazAuasifonal Layns

9

Has58nussasluIvTIN
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01-406-093-101 M5 UeulUTUNTUABNNANDTENTUTINIAIVIA 3(2-2-5)
Computer Programming for Digital Business
AB5UNEIIEAYN
nadeulsunsureuiiumesidoty fuguadaemansdmsunndoulsunsa

a =

ABUNALADST LUIAAUDINITWEULUTUNTNLUULATIATIS SRaTIEN NITTUURIU
mseenuuULazanlUsunsuABLiwmed Adslunsmuaunsihaulagldniwm
Tamwmidanuiifivun msdeulusunsuileyszondldndnmansTunisuidam
3319

Basic computer programming; fundamental mathematics for computer
programming; concepts of structured programming, pseudocode, flowcharting;
design and development of computer programs; control statements using a
specified programming language; programming for applying mathematics in

business problem-solving

HaAWSN13TEUIsEAUIIETYT (CLOS)

CLO1: asungnsldmuinuadinanansussgndldiunisideulusunsy
ADUNIADS

CLO2: 83U181aNNN5eanLUUNISRUIUSLATHLUUABLR MBS

CLO3: IAs1g%lazaankuuNsileulusinsuneuines

CLO4: Uszendlduuifnmsdeulusunsumauiiames

CLOS: uanseonfemusulingeu mnunsweonal wasinuduiinsuduypu
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01-406-093-201  AMSLWEULUSUNTUTIING 3(2-2-5)
Object-Oriented Programming
AN95U8T183Y1
WLIAALTITBULINA ALLANASTENINNTSIUSIATY 1 T99BURNALAYASIUTLATY
wuuiin asdUsznaviiugiuesnana eauldng wsen nenBn1sdievenauaL s
MsgouamsaumnA MsievunNansalumsaiaiuny Anefidvateguuuy
NNILATIERLAZDONLUUIZUUAIELUIAATID 0ULINA N1TES1NMUUTIA09UBY
sruuSouandfoununingiBuien mavaeniiddouandidowiy
Concept of object orientation; differences between object-oriented and
traditional programming; elements of object orientation: classes, objects,
methods, inheritance, information hiding, encapsulation, polymorphism,
object-oriented analysis and design; modeling of object-oriented systems
using UML (Unified Modeling Language; the development of fundamental

object-oriented software

HaAWSN13TEUIsEAUIIEIYT (CLOS)
CLOL: aSuemsiuAnn1slisulysunsudisingle
a 2/ [ a o o/ [ 14
CLO2: 88U18NMTATHUUTIADUTTINAIBUHUNNELDULDA LA
CLO3: Fenlddydnualununingduiealunmsaisuuuiasadainglignses
CLO4: Weulusunsumunannisideinglagnsasnumantiensel

CLO5: 85Un8ANUEAYYeINSWlEUlUTINTITIINgAINATTINUTINIVITN



90

01-406-093-202 N15L8ULUTHATUIURUUNAIR 3(2-2-5)

01-406-093-301

Dynamic Web Programming

AN95U8T183Y1

wAnfiuglunndeulusunsuduunatd nseenuuuuasiamlsunsy
Uszgnduwiu lnensldniw an3udang q nisiufdunusiugly Anujianis
aulUsunsnduuuumaifdieUszgndldaulunugsia

Fundamental concepts of dynamic web programming;, design and
development web applications by using various scrip language to support the

interaction between computer and users; laboratory for practice in developing

web application in business by using dynamic web programming

HaAWSN13TEUIsEAUIIEIYT (CLOS)
CLO1: aunawwnAaiugulunslsulusunsuiviuunain
CLO2: WaulUsunsuivkuunaiiieuszandldaulunnmsssiala

° - o v = a v o v Aa
CLO3: WWQWULUUW@Ji?NﬂUQ@U LLagLLaﬂﬂaaﬂﬂQﬂqiﬂJﬂﬁngﬂﬁl ']LLa%E\JG]'WlI'V]ﬂ

wannlusunsuUszgnduugunsalindoud 3(2-2-5)
Mobile Device Application Development

ANB5U 18I

wiAn aandnenssu LLazLﬂéaaﬁamaamsﬁwmmsLmsmﬂszqnﬁuuaﬁﬂmaﬁmﬁlauﬁ
n1seankuudIuAnfayUsEauuA Ul LY n1swaunluswnsuUssgnduugUnsal
\ndoud

Mobile application development concepts, architecture, and tools; user

interface design for mobile application; mobile application development

HaaWSN13TEUIsTAUITIEIYT (CLOS)

CLO1: 93UNBUUIAN am‘f]maﬂsﬁmaqmsﬁwuﬂﬂiLmimizqﬂﬁuuqﬂﬂidmﬁauﬁ

cLO2: 1denldin3 paflelunswauluunsuuszgndvugunsaiind euiilfegna
RYTREY

CLO3: sonuuudLAnsefugldnulusunsudssgnduugunsaiindouils

CLO4: smunlusunsudssynduugunsalinfouiila
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01-406-094-201 msUFuWaBuggsRanava 3(3-0-6)
Digital Business Transformation
AN95 U8BV

'
o w LY A

NainNsUAguLUaIN19gIAY LAnuagrannis ANudAY ussduiniouns
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faa v Y

Uiuianugsiaghasia nszuiunisuaziaiosile unasesuAdvia nagndadvia
wuugsnaRdawaznisasianuliuseulumsuwdedy ysannislayaiuseivg
Lﬁuméaﬁaﬁwﬁ’iﬂumﬁmswﬁ%’aga diowdladaymannsdfnu

Business change dynamics; principles and concepts, importance, driven forces
of digital business transformation, process and tools; digital platforms; digital
strategy; digital business model and competitive advantage; integrating

artificial intelligence as a tool for data analysis to solve problems in case

studies

HaAWSN13TEUIsEAUIIEIYT (CLOS)

CLO1: uanspandanandlasenaimnsivdsundamissia

CLO2: eBungnszuIumsUiuiasugsiagaaviauas msumsidenagms

CLO3: A gvigsnanarinsiennanisaidaymngsiala

CLOG: hevenuAnuinnssufmeiniosdefivneay

CLOS5: vhemudufindifiuszansamluaninwindeunisudtem

CLO6: uanslifiufannuiadnd go3n fnnusuiinveunasaunssionan ua

15895581055l TN
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01-406-094-301 MsUszenaldUaynusehvgluaugsia 3(2-2-5)
Applying Artificial Intelligence in Business
AN95U8T183Y1
Jayyusehivg ﬂalﬂmimmawa mﬁ‘mLW;NaLLU‘U‘u'W%LﬁULLazmﬂﬁﬂmaﬁum
mM3UszgninsSeuiveaiadunsruIunuegsAn MsUszgndldyanlseivg
Tuaugsna
Artificial intelligence; reasoning mechanisms; probabilistic reasoning and
searching techniques; knowledge representation; application of machine

learning to business; application of artificial intelligence to business

HaAWSN13ITEUIsEAUITIEIYT (CLOS)

cLO1: TimdnmsmenullgauseAvglunsideniaiesilensiyguseiugiiiold
Tuaumnegsne

CLO2: Asgrianunisaivesgsiauazideniaiesdionstygussingfimanzay

wuAluvseusulsvseiaugsiaty

CLO3: wandliiufianasssy 9385530 ANUTdndgasn
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01-406-095-301 msﬁamﬁ'agaLLazLﬂ%asd'lﬂﬂauﬁ'aLma% 3(2-2-5)
Data Communication and Computer Network
AN95UNYIIYIYY
n3deansteyauaziai 0 BAeNIABY B3AUTENOUTBINITA DA ToYa
anUnunIsuLAoUY eﬁ’aqumsﬁamiSﬁa%a mmgmmi?iamﬁaga nsdstoya
LuuAdrauazioundon Minansildlunisdeans mafadmanddeya nsnsivaey
wazuiludeiianatalunisdstoya nsmuausdadeya nsdoasuwadetie
Suwesidauazanulaonivvesdeyauaziniotig
Fundamentals in data communication and computer networking; components
of data communication, topology; data communication standard, analog and
digital transmission, transmission media, multiplexing; error detection, flow

control; Internet and network security

HaAWSN13TEUIsEAUIIEIYT (CLOS)

CLO1: eBungmsdeanstoyauaziadotionsuiiomes

CLO2: TmdnmisuagiBmsnsdoansieyauaziniotonouiiumes
CLO3: penUUUNsARasToYALATSTULLATEYY

CLO4: Usggndldundnnsdoansteyauaziriotnonoufiunes

CLO5: handlAiAuDIANUSURAYEU AIIUATIHDLIATLAZAISHATIHNUTT
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01-406-096-201 AMs@RNRUUEINUGFUNUSAULLY 3(2-2-5)
User Experience Design
AN95U8T183Y1
ndnnmauwazuAnmslinoussrineuRumestuildauduiiugiu msldnounuy
nafinuazuuuiuled nquifiuguresnsesnuuusruunisinsde Wneuntuidte
nsuanara N1sinAuianelagly
Principles and concepts of basic interaction between computer users; graphic
and web user interface; basic theories for designing an interactive
communication system language for interactive display; measurement of user

satisfaction

HaAWSN13TEUIsEAUIIEIYT (CLOS)

CLO1: B3ungnanMIsuaziAnNIsinausEndAauimesiugldau

CLO2: AnuAudoInIsvesgtdnuluuiunvaamslsneusenitpeuiinnesla
CLO3: spnuuUszUUMIARfelfnounwIionsuansualfognsaiaassd

CLO4: Ynausnaniseeniuudmufduius ful19li iR vatoudlaliogns

AU EN
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01-406-096-202 AauRamasNTANUazNTas19TenEy 3(2-2-5)
Computer Graphics and Multimedia
AN95 U8BV
mMsasenwsngeefimes msldgunsalivieinieiedidnnsetind lusunsuasis
amnsAinamdaasaimedsuln weadanisadianin wedanisgensevens
N394 A5ANAIN N1SIATULUUAISN YT Ysun1sdausedvglunisasng
Fowau nmsvnauerauLAeddnnseiind
Computer graphics; electronic equipment and tools; computer programs for
still images and animations; graphic creation techniques; resize techniques;
rotation; cropping; font styles; integrating artificial intelligence in multimedia

creation; electronic media presentation

HaAWSN13ITEUSsTAUITIEIYT (CLOS)

CLO1: aSueuwAaieanunugu asruszneu Usslevinstdauvesdedaniife

Y

CLO2: 1aanllUshNsuyiaoLA3ailan1eudsafiifenrainaiekas gl gwie
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Uszgndldauiugsnia
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01-404-042-001 Aan1siieden 3(2-2-5)
Social Enterprise
AN95U8T183Y1
wIAAT gL sUuuy Imsdfiugsfavesfiamaiiiedsan msUszgndnannng
vimsgshaithlUlluAamsiftiedinn mdinseitym guasse lasuunisld
winnssulunisudledgmifieasisanudBuresfanisifiedny Bndiasieviuay
Touunugsiavesfiamaiiediny TaudansAnmannsdiinuvesianisiiiedsny
Hmelusazanasyime
Foundation concepts; format; business approach of social enterprise;
application of management principle apply to the social enterprise; diagnosing
problems and obstruction using innovative solutions for establishing
a sustainable social enterprise; training analysis and business plan of the social

enterprise including case studies of social enterprise in domestic and foreign

HaAWSN13TEUIsEAUIIETYT (CLOS)

CLO1: a3u18uwIAn JULUY uazinsaiiugsiavesianisifledany
CLO2: THunAnlunsidounugsiavesianisiitedsas

CLO3: Ainsesinsifinwvesnsdniugsiovesianisiiledany

CLO4: Usgananannisusmsganamhluldlufanisiiedeny

CLOS: imsnanNSveEou anusuilnveuseniiifn 89Ans dnu wagdainaey
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01-406-090-102 NM5AALTIRBALUUEINTUIIUGINT 3(2-2-5)
Design Thinking for Business
ANB5 UMY
N3N IEUIUNITNITANTRRNLUUINNITAUMAINABINITNINEINT N1TRBNKUY
wdnfusilvsliflenouauesAmfiosnIsegsie msarsassrnudsiva nsld
N3EUIUNIINITARTRONLUULUNTAUMAIINABINITNNGIND
Using design thinking processes in order to identify business needs; developing
a new product to serve business needs; generating new ideas based on the
tools for stimulating ideas; using design thinking processes in order to identify

business needs

HaAWSN13TEUIsEAUIIEIYT (CLOS)

CLO1: afsuwIAnRgIiunszUIUMIAnIBseenuuulumsAuANFoInNINg
g3fala

CLO2: Usggnduuanifenfunszuiunsinidsesnuuulfegnamnzausouiun
NNGINT

CLO3: vhaouduiinsmiugdu uasuanseenisnsinnzgiiuaggmuia

CLOA: HpansuaztiiausnszuiumsAndseaniuunisgsialudowligi

Wendaadnlalasg1anunzay
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01-406-090-203 UIANTTUFINAAING 3(2-2-5)
Digital Business Innovation
AN95UNYIIYIYY
N3350 TANTTU NITUIUNTAMTIONKUY WUUSIA0IUBIUTANTTU UWHATILN
UAZA1TE1NOAUTANTIY ANUAINVDIUINNTTN UNU MBI LTLTRInAlulal
N1931AT1ERNTUY ST U Ina e nsdesdunisaonidsunuy winnssudsu
\wisygnaialml UizqﬂﬁﬁumﬁﬁﬂmmaqﬁﬁaﬁLﬁméﬁuﬂ%q
Innovation management initiatives; design thinking; models of innovation;
sources and transfer of innovation; potential of an innovation, roles of
technological trend; dynamic competitive analysis; protecting entrepreneurial
rents; innovating for emerging economies; application of real-world cases

study

HaAWSN13TEUIsEAUIIEIYT (CLOS)

CLO 1: sdusuinnssugsianaviaronIsudsuulasuedssna

CLO 2: wandlAiiuAinuen15ANTI0BNLULLAKUUTIABIYBITANTIY

CLO 3: uandlfifufiavinugnmsiinsvigsiadowu

CLO 4: vhomuduiiusamfugdu uanseenisnisinnziiiuazgmuia

CLO 5: uandliiiufisanudednd ga3n danusuiiaveunazaiunsssienal uay

A15095581UST AT TN



01-406-090-204

99

walulagnisnannfana 3(2-2-5)
Digital Marketing Technology
AND5UNY5183YN

a v 1 a 3

AUNUIBLAEAIUEIAYVDINANNITNITNANAATN AN BT IND F01UNITAUVD

9

aa o

N139819 N133LATIZIAILABINITHATNGANTIU USInAgARTa n1sldiuled
i3etnedinoaulatuaginsdnidiofie ieidutemianisvenarnisdeans ns
asailom n1seenuuuiie msuimsgnAnduiug W3usssudmiunsnaiaida
wagUszyndldimaluladuazlusunsudnsasy lumsinuszansuaveaaiesile
N1IRAINRINA

Meaning and importance of digital marketing principles for business; market
situation; analysis of consumer demand and behavior in the digital age; usages
of websites, social networking, and mobile phones as channels for selling and
marketing communications; content creation; media design; customer
relationship management; ethics in digital marketing and application of

software and tools for measuring effectiveness of digital marketing

HaAWSN13TEUIsEAUIIEIYT (CLOS)
CLO1L: 85UN8LUIAA VOB AIUNUIY AUATA Y NANNIT NTLUIUNIT

ANSANTUNITNAINAINE TIUDINTINUSEENTHAVDILATBILINITNAINRINA

'
1 a =

CLO2: [nann15N1naInATIasagsnaiesiuIen1531aeean1un15ain1InaIn

aa o

AdTTa AURBINTUAENGRNTTURUTINALARTYA

CLO3: wdanldiiuladinsarnedsnuoaulatuainsisiilene Tunsidudemianis
Yeuaznsioansldogramunyay

cLoa: 1denldmaluladuazlusunsudniagulunisinussansuavesaiesile
AIRAINRING

o [

CLO5: wandoanianmziiuwagnu vnouduiinsuiudduldegadisednsam
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01-406-090-205 wéinNNsUHFUNUSTEUIaNYduazAaNNINDS 3(3-0-6)
Principles of Human-Computer Interaction
AN95UNYIIYIYY
wnAnuazALd R UM TURduS ST funouiumes nisdeansiiu
ABNNILADST WUUTIRRINTUduNUSTENINNYwduarAauines uyvedady
wUUT1aeINssalunsUfduiusseninuywduazaouiunes nisldanulalunig
Ufdusiusseninanywduazaeufiuges n1sesnuuunisudusiug Ussidud
Aeatesfunsujduiusseninamvdiazaeuiiuned uwilduvesnsufduius
TEMINUYudLarARNNILADS
Concepts and importance of human-computer interaction; computer-
mediated communication; models of human-computer interaction; human
factors; cognitive models in human-computer interaction; usability in human-
computer interaction; interaction design; issues of human-computer

interaction; trends of human-computer interaction

HaAWSN13TEUIsEAUIIEIYT (CLOS)

CLO1: uans@eniianudednd 433n nmsuiinveunazanunssionan uagnis
f9sserussalludnan

CLO2: efuemdnnsufduiusseninuywdiuaouiunesia

CLO3: Ussgnaldvdnnisufduiusseninuysdiuaouinnesia
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01-406-090-304 szuudansLovAdia 3(3-0-6)
Digital Content Management Systems
AN95U8T183Y1
AUIMITEUUNSSANIS oM PaTavenonas ansamune LLazﬁaﬂamisuaﬂaﬂﬁﬂi
Fumeun1sieu Jinszdidomadca wwamsisiudomadtawarmaianis
panuuukazywduliidilafs anuddyuazyseloydvassruuluniunisaing
AuAlUBIANT WAlduanmWIndey wagkansenune 9 Tunswauuaznsly
PHANAY
Managing the digital content system of document, information and knowledge
media in the organization; work procedures; the analysis of digital contents,
guidelines for creating digital content and designing techniques in order to
recognize the importance and benefits of the system value creation for
organization; environment trends and different impacts on development and

use of the system

HaAWSN13TEUIsEAUIIEIYT (CLOS)

CLO1: B3 U8t uRBUNSUSINSSEULIANSIiemATareenans ansaumALayae
AINUIUDIDIANT

CLO2: Aimswiidlormpariauudedeny

CLO3: ldndnnisuazesdusznavlunsinnsiomadvaiioatraiemuudodeny

CLOG: sanuuUHemARTaULdesiig 9 leoegnamunga

'
¥ aa

CLOS: vhauuiiusiuiugdu wazianseonfenisinnizduiuasiniui

Y Y

CLO6: UAnBaNIIANEITN 385351 ANUTRANSFITR UJURmunanasseussel

TwAsnan
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01-406-090-305 AMINAFaULATUIZAUAMANYINAWIS 3(3-0-6)
Software Testing and Quality Assurance
AN95U8T183Y1
WATANITDDNLUUNNTNAZDU INALIANIITNAADULUUNADIAT WATANITNAZDULUY
NADIV mswmaauuuﬁugm%ﬂmwL?im ANTINBNUNITNAABULALLDNAITAS
nAaeau sEAun1INaaey nsnaaeud liduileddy 35n1smiuaeunazisnng
#3I9E0U UUARS BRI AdauasAanTsuiUsEAunaANYRITONALIS N3
TNUNULAZATUANANAIN 1IRTFIUNTUTEAUAMAINTDNALIT
Test design technique; black box testing technique; white box testing
technique; risk based testing; test planning and document; levels of testing;
non-functional testing; review and audit method; quality concept; quality
assurance technique and activity; software quality planning and control;

software quality assurance standards

HaAWSN13TEUIsEAUIIETYT (CLOS)
CLO1: e3u1euannIsNsnagausenALISLuUAe 9 19
CLO2: B3UNENINTFIUNITAIVANAUNNZBWAWIS LA

CLO3: 1AUDUNLUNTAIUANANATNANNNITFIUNTUTEAUAMANTO WAL



103

01-406-094-205 wannsiuviiasdoyagsia 3(2-2-5)
Business Data Mining
ANB5UII8IU
uAaagvdnnsiugunsimilesteyagsia nisldiedeniousiavadfdmiy
msvhimilesdaya msuansanuiinmsiniiesdoyaduneuiseing q Alddms
nsvwmestaya N1InTIvdeUNIsEusIINTaya Nsdndulakuuduld n1suen
TayanIuN1TINNAUTYA N1TidenwennIUafvestoya N1sUsEynAnNISYImiles
Toya
Fundamentals of business data mining; tools for learning and statistics for data
mining; knowledge representation from data mining; algorithms for data

mining; learning evaluation with training data, decision trees, patterns

classification, clustering, attribute selection; application of data mining

HAEWSN5I38U38AUT18TY (CLOS)
CLO1: adunguufnediunsviuvilostayaniegsng
CLO2: BungtuneuIsNIsmilasdayauuusiig 9

CLO3: Uszenduuidaingafiunisvinvilesdoyaniegsna
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01-406-093-203 M sWALIUKBUNARTURBIWTUASA 3(2-2-5)
Web Application Development with Frameworks
AN95UNYIIYIYY
MLV UNALATY WsuAsAdmSUMSTRILI VLo UNELATY N1sidanisy
AsA NMsiaL wagmsidoniefilodmsuimunivieunaindu
Web application development; frameworks for web application; frameworks
choosing; web application development; choosing an API for web application

development

HaAWSN13TEUIsEAUIIETYT (CLOS)

CLO1: Tgndnnisnisimundukaunaedulunisidenldmsuidsad1usuniswaun
@ a [
LULUNALATY

CLO2: WanuAukaUndiduannsuiisataziaile

CLO3: LAn188NfanUAMSITN AT8555U AAuTedndadsa UJUuanuvan

558U TdlIBTIN



105

01-406-093-302 MswaulUsunIuUsTENAdIMLNanWD Y 3(2-2-5)
Cross-Platform Application Development
AN95UNYIIYIYY
mstmuTUsunsuUszgnd an1ilmenssumsiaundaunaniosy msfndauayld
Nuwlsudse TWsunsuuszgndwuugnuay TUswnsuuszanduIvwuunTIvin (i
fuibage) dafnderufld n1adeusetuuinis
Fundamental knowledge about application development; architecture for
cross- platform development; framework installation and usage; hybrid
application; Progressive Web Application (PWA); user interface; interface with

services

HaAWSN13TEUIsEAUIIEIYT (CLOS)
CLOT: WAR9DDNIIANNSURAYBUKAZAIUATIABLIAN
CLO2: aSunevnannisidgulusknsudnuwnanasy

CLO3: WeulUsunsuuszgnadiuunanesulagniesmiunantiennsal
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01-406-094-004 Favnaizudu 3(3-0-6)
Startup Business
AN95U8T183Y1
AMTINVBIUsENEUNTIVN NMsAumilelfe NIEUINNITARLTIBRNIUY NS
lowgluiduduAiniauinig msieszduuildudiuniseataiaginalulad
in3esilolunswamnlunagsia nssviuuinnssunazsnsUssgnaliuinnssulu
Fusznaunsivl msthiausunussRafuiinasmu msdulmduiuszneunslyid
Wuuds
Overview of startup business; idea discovery; design thinking process; idea
transformation to products or services; analysis of trends in marketing and
technology; business model development tools; innovation and innovative
application in startup business; presenting business plans to investors; scaling

and becoming a mature startup

HaAWSN13TEUIsEAUIIETYT (CLOS)

CLOL: eduemdnn1snisiludusznaunisgsnaluallugafivia

CLO2: FonltinTesdiolunsiannlumanisssiald

CLO3: tauaukugsnalmilaeUszgndlduwifnvesanudugussnaunis

CLOG: insnavisuesidu finnusuiinvousentnil osdng dsau uazdanden
CLO5: uanIoaniunnsssn 938535u Iaudedndqain UftRnuvanasseussn

TwAsnan
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01-406-094-202 Tsunsudisagumeduuinnssu 3(2-2-5)
Program Package for Innovation Development
AN95U8T183Y1
mslalusunsudnsagumeinuuinnssy winnssunszuiuns wWinnssun1sInnTg
HARANI UTRNITUNITUINNT MTdaasunIswauIuianssunazialulagly
Uszgnaldanusnugsiaiimngay
Innovative program package for innovation development; process innovation;
product management innovation; service innovation; promoting the
development of innovation and technology to apply suitable business

application

HaAWSN13TEUIsEAUIIEIYT (CLOS)

CLO1: 85U18UINNTTUNTFUIUNIT UINNTTUNITIANITHANNMI LazuInnTsung
NS

CLO2: afumAntunsiauIuinnssukazmalulagluauaugsia

CLO3: sonuuuuinnssuifiothlulszndliduaduamusinugiia

CLOG: donldlusunsudnsagumenuuinnssuldsgrumnzauiuuumiegsia

CLO5: uanIoaniunnsssn 938535u Iaudedndqain UftRnuvanasseussn

TaAenan
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01-406-094-203 N1SAANITUIANTTURAZINALULAE 3(3-0-6)
Innovation and Technology Management
AND5UNY5183YN

o '
a v a =

n13dan1suinnssuuazmaluladdnsugsianegsnaniednuiazssnat n1s
nnsinaluladansaunad miugusenaunis nagnsinaluladansauna n153dy
uazAIUINITIANTANSURTUazINEAunstygn

Innovation and information technology management for business, including
existing and new business; information technology and entrepreneurship;
information technology strategies; research and development; patents and

intellectual property management

HaAWSN13TEUIsEAUIIEIYT (CLOS)

CLO1: a8 ueunann1sn1sian1suinnssunasimaluladdmsugsiauaznagns
wialulagansaune

CLO2: Uszgndldiumianisianisuinnssunazinaluladansaumainauiuls

DU ANABUTUNNNNGSAR

[y

CLO3: imsnaANSveEou dAnusuilnveuseniiifn 89Ans Ay wagdainaey

o Ca

CLO4: LARIDBNENANEITH 385551 ANNTRdNITn UGUI

a

ANURBNITTYIUT T

TwAsnan
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01-406-094-302 Bumesiiinvasassnas 3(2-2-5)
Internet of Things
AN95UNYIIYIYY
Sumesidnvosasinds nadeusisisuwasiindugunsalaiuny nsviauves
gUnsal Bumesinvesassnasinuedetnsdumesidn msafrandedrsgunsal
Suwmesidnvesasinds nsdfnwnenndinduienfudumesiinvesassnsuas
mstmnlUsunsuUszndlosudmiumsinnesitogansgsia
Introduction to Internet of Things (IoT), sensor and actuators connecting;
device operation; connecting loT devices to Internet; creating network of loT
devices; case studies of loT utilization; building smart application with loT for

loT data analytics of business

HaAWSN13ITEUSsTAUITIEIYT (CLOS)
CLOL: dusanuiilesuneaiudumesidnvosassnds
a = "’ s v o ¢ o ¢
CLO2: Baunen1sWeNsa@uesiiniuaUnsalrIual NMIvinauvesgunsal
a s & a
CLO3: 90NkUUTHUUNLBUSIInUDIaTINES

CLO4: UszendldBumesilnvatassnds

Y % 2

CLOS: vl uiiy Gaduludsigndes dearsuiaue wsnngszidovuay

Y

YaUIAU
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01-406-094-303 NFFUATIAUEITAUNA 3(2-2-5)
Information Visualization
AN95U8T183Y1
wnAnRgTUMAusimideyauazansaumea sty mud1 Ms3a uasnguii
Aeadostumsiunvimideya nsdunimideyasuuuusing q Aavzuazininelu
Msdusiatdeya naaFesiiedeya dulwniind msuszidiulszansnaves
ns3untien] msldgenduisifiensusiimiansauma
Concepts of data and information visualization; vision, memory, cognition and
related theories of visualization; visualization formats, arts and phycology in
information visualization; story-telling with data; infographics; visualization

effectiveness evaluation; using software for information visualization

HaAWSN13ITEUSsTAUITIEIYT (CLOS)

14

CLO1: afugumnfnLazng v iineItesiunsTunviamiveys
CLO2: d@nseemedayaruasesiamaluladiivia

CLO3: donldwonduisiienisdusvirtansaundliog e gauseusunn1egsna

)

CLOA: vheuduitusiuiugau uasuanseoniensiinnziiuasnung
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01-406-094-304 nsUszgnAavidnasiilannsTAnnsiugnAnduus 3(2-2-5)
Applications of Customer Relationship Management
Software
ANB5 UMY
dnwar auddy uaznsllsunsudsaguiiienisdanisusmagnandusius
1A8ATDNANUILZ ALLAYADAAADIAUANTNDIANT
The nature, importance, and use of Customer Relationship Management (CRM)
software application appropriateness and consistence with organization

environment

HaAWSN13ITEUIsEAUITIEIYT (CLOS)

CLO1: Baun8uuIAnNIUSIInAEuRusle

CLO2: [HuwAnmasnunisuimsgnéndusiuslunisideniaissiloiienisdanis
USmsanAnduiusluanuniegsia

CLO3: donltiedosdiomssunsuimsgnanduiusimunsaunuslovideusulge
wIenmugInala

CLO4: imsNENSYaEDU IAnuSuRnveusening aeAns diau uazdwIndey
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01-406-094-305 n1sUsEYNARENALISINENTINUHUNINEINTBIANS 3(2-2-5)
Applications of Enterprise Resource Planning Software
AN95U8T183Y1
dnwaiy anwdAey uagnsldlusunsudseguiiionsdanisuimnanisinauny
nineInTretesdng TayTn1aidu musuiunu Uimsadstaguasnisdate nakdn
N15UELazIndvnY MIuTmsiardanisnineinsyaaa nsdAnwinisuszend
FandLIFioN15 NN NEINTBIANS
Characteristics, importance, and use of enterprise resource planning; financial
accounting; controlling; material management; production planning; sales and

distribution; human capital management; case studies of software application

for enterprise resource planning

HaAWSN13ITEUSsTAUITIEIYT (CLOS)

CLO1L: wang08n AL lanISUSUITNNTILNUNSTNEINTVIBIANS

CLO2: 85U18NTEUIUNITUSINTANTILRUNSNEINTUDIDIANT

CLO3: '3Lﬂswzﬁﬂﬁxmumsmqqsﬁﬂﬁm%’umiﬁﬂUﬁLmsué’wL%fa]gmﬁams'ml,mu
NSNYINTVDIBIANS

CLO4: Talusunsué L%fa]gﬂl,ﬁams'mLmum%’wmmmaqaqﬁﬂs

CLO5: Usziiuuselovinansansta

CLO6: uansaanisanudodng 4930 JANUSURAYRULAYAUATIFBLIAT LagNTT

Has58nussadluiunTn
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01-406-094-401 Wrdlyddiannsaiingd 3(2-2-5)
Electronic Commerce
AN95UNYIIYIYY
wAnfiugiuresndvddidnnsedng lassadrsiugruresmnddsidnnsoind
ﬂaqwﬁ‘wmﬂﬁmam NN15U7Y WAZNITUTZTAFURUS T2UUAZNIINAZIZUUNITTITE
Ry anudasadsuumdusddiannsolind 9305550 935910350 NYMUNERaAE
ganAwIsEmsuNMsarddiannsednd wasuuilduvesdvddidnnsednd
Basic concepts of electronic commerce; infrastructure of electronic
commerce; strategies marketing, selling and public relations; shopping cart
system and payment system; security of electronic commerce; ethics; code
of conducts; law and tax; software for electronic commerce and trends of

electronic commerce

HaAWSN13TEUIsEAUIIEIYT (CLOS)

CLOL: Tamdnnismdlsgdiannsetindlunisviigsiaosulay

CLO2: Wumndaiuguvesndedsidnnsedndlunislinsevinalamanisnain
g luivgsiaesulad

CLO3: @anldnatianisinnismesulatlUujiilasegiumunzay

)

CLOA: vhaouduitusiuiugau uasuanseoniensiinnziiuasnuig
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01-406-094-402  STUUENTHUNALTINALNS 3(3-0-6)
Strategic Information Systems
AN95U8T183Y1
unuIifivessruuansaunaLazinaluladuagnisdeans n1suimsdanig
NINYINTANTAUNA 'ﬁz‘UUmaaummﬁaaﬁ’uauummwLquﬂaQwﬁ N15ILATIZN
Wenagng N1sEuNagnsnIsiinaenslulfiAnsauauwasUssiliunanagns
s35UNAUIARUANsaUmA NSilAnYIvetednTiTlagaTe
Roles of information system and information communication technology;
management of information and communication resources; information
systems management for supporting strategic planning; strategic analysis;
strategic planning; strategic implementation; strategic control and evaluation;

information governance; case studies

HaAWSN13TEUIsEAUIIEIYT (CLOS)

CLO1: uan19anfiandnuid1lakuIANTEUUANTAUNALTINAY NS UNUINVBITEUY
ansaume

CLO2: 31A5183iN1531ATIEnag NS 0sAnT LA o3 dasum sszu A saUImA
Wanagns

CLO3: 83U18NI5TATILMTINALNS N159190KU N5 UUH TR waznsmiuny
SPUUANTAUMATINAYNS

CLOG: Yiudufiufifuseansnmluanmuindeunisuitym

CLOS5: uanseeniianudednd 433n finmsuiinveulazanunssenan uagnis

Hass8nussadluiunTn
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WAlUlagAMUITAALIULAZAINNIINEIN 3(2-2-5)
Virtual Reality and Augmented Reality Technology

AN95 U8BV

NANNITUALHUIANYDIAIIUITIAL D ULAEAIINIT LETY aaﬁﬂizﬂauﬁyugmsuaa
anuasaiieukazauasuasy wisadedmsunisadnnuasaiiousazainy
A3UATUNITODNUUUAN NN DAL D UITIUAZANNITUETN N1THaIUnAlUlad
ANNATAALDULAEANITNATY N15UTEYNALTANNAS AT D ULAL AN LAY
Concepts and importance of human-computer interaction; computer-
mediated communication; models of human-computer interaction; human
factors; cognitive models in human-computer interaction; usability in human-
computer interaction; interaction design; issues of human-computer

interaction; trends of human-computer interaction

HaAWSN13TEUIsEAUIIEIYT (CLOS)

CLO 1: uanseaniisnnudednd ga3n fnnusuilaveunazmunseianan wagnis
Hasserussadludvan

CLO 2: aSungnann1svaIndasudiouwazauasuasula

CLO 3: Ussendldmnuasaaiioukazanussaasulunugsiald
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01-406-096-302 MseanuUULazWAILLIULYA 3(2-2-5)
Web Design and Development
AN95U8T183Y1
wnAnigfudumesiinuaziuma saduszneu Taseadauarnisvhauveadu
WA MdNNNTeBNLULRATINEUNS AN saunAULI UM awdildlunisadiafuna
wag MswaLIumaLazdan1sLiuma wagHnUJuRnIsnIsoantuukasimun
Gulediiteuszgnaldamduisnisssia
Concepts relating to the Internet and web pages; components; structure and
operations of the web pages; principles of web page design and publishing;
programing language for web publishing; web page development and web
page management; laboratory-based practice in website designing and

developing for business application

HaAWSN13TEUIsEAUIIEIYT (CLOS)

CLO1: eunsunAnieiudumesidauaziumaldedgndes

CLO2: panuuulassas1aaaiuledlmdulumunanniseanuuuivled

CLO3: WendlUsunsy HTML wag CSS wieaaiuladlagniesmumdnlaennsal

CLOG: fndtauleduuesosiu@sviaesldegagniewmnuduneuis
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01-404-022-305 N15RUTERINNUIZINA 3(3-0-6)
International Finance
AN95UNYIIYIYY
mmé’ﬁﬁ’iymaamau‘%mimilﬁmﬁamiﬁwLﬁuqiﬁﬂiwdwﬂﬁmm ANNKINA DU
5enINUTEmA SEUUNISRNTENINUSEmA Aan159158RU Nalnvena1nU3aTn
FURsIAUTEMA ALLE 8998 RswanUE Buiuns) 33n15Usseud e
serinaUszmalagldiadesiionensIuiivusan WasUNUMYBIeIRNINIANITEY
FEMINUILNA
Emphasis of financial management for international business; international
economic environment; international monetary system; balance of payments;
foreign exchange; financial instruments; hedging; risk management; and

international financial institutions

HaAWSN13TEUIsEAUIIEIYT (CLOS)

CLO 1: eBunifieafiunsiusssinsUseime ganisdsziiu

CLO 2: #5U1852UUNTRUTENINUIEINA Aa1nUTITIARUATIRNUTEINA

CLO 3: aSunensnensaldnsuanidsuiunseasenadyaa1aminkuns
waznTasanslunsuaniUasudunsiesUssima

CLO 4: Usziflumandosseninaussva nsumsnnudeaaingsnssunisnisem
N5USMIAMMABIIN AN SR

CLO 5: Uszidun1saanulundnnsndamuseninalszina 1589 un1enss

ANUTENALAZNITAIUSINAINITIEUINUTENA
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01-404-032-301 A13AAINTENINNUTENA 3(3-0-6)
International Marketing
AN95U8T183Y1
NANNTT LUIAALALTIANIIVDINITNAIATENINUIZINA UNUIM AINEIATY NN
Y8IN13ALAN NMITIUNFUNIUATYFA anmiIndeunguananIun1saiiagiu
mﬁmﬁwﬁﬁiymuazqﬂaiﬁﬂ mﬂ%}%a%amﬂmimam AININUAFIUNDIA NIT
wwoneaialdinung N19919UWA19NNSRaIA mamumumwﬁ LAENITUIIT
duUszaunIeNITRaIAluNIIANTERINNUTELINA NSUIMITUALAIUANNITAAIN N3
duaSumdssrinasana sanasguazniaeneulunsmanaserins sz
Principles, concepts, and trends in international marketing; along with their
roles, characteristics, and types overview of global trade; economic integration
and the external environment; analysis of the current situation problems and
barriers; Marketing information support; market segmentation; selection of the
target market; market positioning and the marketing mix; international
marketing strategies; market entry strategies; marketing management and
control; promotion of international trade with the involvement of both the

government and private sectors

HaAWSN13TEUIsEAUIIETYT (CLOS)

CLOL: a5 ueAuiLd asf A batun1snatnszninsUssimauagn13A1sEnINg
Uszine

cLO2: \laszuuanimuandesluaniunisaitagdudi i sadesiunisnain
FEMINUsEINA

CLO3: anfiun1sIdenainseninalseina wazidrlanisuuengudvanely
AaRsENINNUTEINA

CLOG: MauNULUSUNTUREATMY 51A7 F0aN19N15IATIUIEY N1TAUETUNITRAN
iieingmannszninaUszine

CLOS: finusssuuarasusssulunsaniunumunmnainsenitassmalaglidien

WiguSeuaudedunasiingivas
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01-404-042-308 NAYNSFIAATLNINUTLMALALANENTALUNTUYITU 3(3-0-6)
International Business Strategy and Competitiveness
AN95U8T183Y1
NAYNSIINITETNINUTENA UaTAMUAINNTIIUNITUYITUNITINIVRIRAIAlanTY
Uag0u lemauagay MmesesdnTseninalseme wwifangufiazaudfny
Yoin3Anliugsfasenitasena anuliuSounienisuddulasnanssnuidena
gs TeliUToun1answUidugsiaseninalseme dwsundndueivseuinisiy
panalanillaivieails
Current international business strategy and the ability to compete in business
in a global market; opportunities and challenges for international
organizations; theoretical concepts and importance of international business
operations; competitive advantages and strategic impact; competitive
advantages of international businesses for products or services in a dynamic

global marketplace

HaAWSN13TEUIsEAUIIEIYT (CLOS)
CLOL: 85Uy WinAANgufssnaseninelseime
CLO2: AATILVNAYNS UarAINaIUITANINTUIITUIBITIRASEN I SEImA

CLO3: wenldnagns wazuuimslunisuiatugsiaseniraseme

o =

CLO4: Bndiuludangnsias doansuaus wansnng sz lounazdatedu vnau

Y

Wudia
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01-404-042-309 MTABAITTENINIMUSTIUUAZNITRTIAD TN 3(3-0-6)
Intercultural Communications and Negotiations
A193UNYIIEIYY
TAUTITUNITTANITAMUNAINAATEUALAIULANANNITRIUTTITU NG BN
Sawussn JUnUUNMsdeas szuueflen amnudeuazlassaianadnsluiausssud
LANFNa JULUUNNSARANT N31a59deses waznnsgslannanlussdnssening
Useine M5195971090931I909AMITERULINA nagndiilenisiasaideses
Culture; managing diversity and cultural differences; cultural theories;
communication styles; value systems; beliefs and organizational structures in
different cultures; communication styles, negotiations and incentives for
employees in international organizations; negotiations between international

organizations; strategies for negotiations

HaAWSN13ITEUIsEAUITIEIYT (CLOS)

CLO 1: e3uemguiifeafiunsdoans msdanstiuiausssunisasndeses

CLO 2: o3u1omsUsmsauiuansstaiansssuls

CLO 3: TiaseviAlonnazaninuindoumeiamsssy wommuanagnslunig

19591619584

.
P v =

CLO 4: Foans vihuduiiu insnavsvesdu daduludsiigndes deansunaue

Y

w1snNg seilaunaztoUefy
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01-404-042-310 ﬂ’]'i’JNLLNUQiﬁQi:WJ"NU’iZLﬂﬂ%ugﬂ 3(3-0-6)
Advanced International Business Planning
A185UN851871"
msvhnuduiindeidenndndusiviessiauins nsduaiiasiinsesidoya
WALINAENSNNITHAAKAENITNATN Nagninsuudilazladaind n1siasien
UBAMUANIINITRUNTBUNANBULNUIINNITAMU (ROI) NTATIUHUTIAT N151
wnugsnaunlvegrellenndn
Working as a team to select a product or a service business; researching and
analyzing data; developing production and marketing strategies; transport and

logistics strategies; analysis of financial terms with return on investment (ROI);

creating a business plan; professional implementation of a business plan

HaAWSN13TEUIsEAUIIETYT (CLOS)

CLOL: aBUN8MTINNUNUTINTENINUSUNA

CLO2: @nw1 Aunhuaziinsizsideya ieanldlunmsiamunnagnsssiae
Sewinsuseine

CLO3: a31aunugsnasenialseing

CLO4: vhnusuiudau danusuiinveulunsinuauilasuteuning
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01-410-032-311 msAsEnieUszmaAnaslaguniy 3(3-0-6)
International Trade and Supply Chains
AN93U83183Y1
n1sA1seninseinagldguniulan wudldunisldldauniulan nsguunisdn
Sugvesnanadmuedmsussansvuiadnuasivg n1svudmisnigaIn
Tassafreiugiu Audrnsndanazussy Sl iadldgunuiider unuinvesy
Tu3nns uunlifunswasuulasuagnsdnnisssialadafndlusuian
International trade to global supply chains; global supply chain trends; target
market distribution system for small and large enterprises; physical transport;
infrastructure; inventory and packaging; green supply chains; service provider

roles; trends of changes and management of future logistics business

HaAWSN13TEUIsEAUIIETYT (CLOS)

CLO1: afuenann1sAmseninasenea wazuuilidunsldlgaunulan

CLO2: 93ungsyuumsdnsuningvesandmnedmsvssansvenadnuazive)

CLO3: D5 UnTvuAINIEAm Tassadnafiugiu Audasadaussqdneiuay
alggUnudie?

CLO4: Fipsrzsiunumueglsiuinig uunlidunisidsuutasuaznnsdnnisgsia

ladafndlusuinnts
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01-406-097-001 nsnIEaAUNSDIanTsEinUsEaUn1siA v TN 1(0-2-1)
Preparation for Professional Experience
AN95U8T183Y1
NANNITLAZLUIAAYDINITHNUTTAUNTAIITN NTadATIY Lazn1TdNnTwalaU
n1swauiyadnanlunisyiaukazn1susudaluesdng n1syiaududiy
ATTYIVTTUTVITN NYVUIEKTIY N5UTEAUFIAN SEUUHIATFIUNITUTEAY
A LazANIUasnftlunsihau msdeanslusadng msidendetaym ns
KUY NMTAATIZAUAZNITUATYIN NMSITEUTIBNU Lagn1THILEUD
Types and processes of professional experience; job application and job
interview; personality development; work adjustment; teamwork; professional
ethics; labour law; social security; quality assurance standard system and
occupational safety, communication in the workplace, choosing a topic;

planning; analysis and problem- solving; writing a report; doing a presentation

HaAWSN13TEUIsEAUIIETYT (CLOS)

CLO1: 83U18nannIshazkuIAnUeInsEnUssaun1salivnan

CLO2: 83UNdunauMsaTATIY NMSEUAEAIY AR yaananlunig
197U

CLO3: a3uneudnnistunsviaududiuly ususilussdng deans Tussdnsls

CLO4: 85UN8ITIHIUITUIVIIN NYUUIBUTINU N15UTEAUFIRY F8UUNIATTIY
nsUseiununnlazanuUaendelunisvia

CLO5: 5ueuann1saaniavadeyni 29bNUNITIATIZRLAZNTEAT YK TINE

NSRBUTIPNULAZNITUNAUD

UG
1. MydanazUseiiunanisinseauas ki dy
W.A. %39 S — Wela (Satisfactory)

1.9, ¥ise U — ldwela (Unsatisfactory)
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01-406-097-002 &@ufaAn® 1 6(0-40-0)
Cooperative Education 1
v 109AUnaU: 01-406-097-001 NITHITHUAIUNFOUNITRNUTZTAUNITAIYITN
AN95U83183Y0
nmsufvAnuaieuduninnuluaniuusznounisiinssfuanninnds uas
waNgaNfUANNSANLAINSA NsEUILMIY LAzt Tive s L s LS
ueUMINY LaznsUszynAldaNuIMmgui i sates nmsdarilasasu 91n
nsdldnwvsenisiteuslagldnsuidaymilugiu uag asserussamaivdnlunis
Ui uRau
Practicing in a workplace as an employee in a relevant position of the
student’s field of study and abilities; understanding working processes and
functions of the assigned job; applying the principle of knowledge and theory
relevant to the duties or assigned job; preparing a project report by using the

problem or case-based learning method; professional ethics

HaAWSN13TEUIsEAUIIEIYT (CLOS)

CLO1: UtRnusisluanuusznaunsiinssiuaailuanuiindnuenuios

CLO2: UFtiRnuaTenunszuiumsuazwiinfivesumisnuiléfuteumneuay
WgaNiUANNIAINAINNTA

CLO3: Twas1endayyn wazdnyinlasanu nnsalfnwvsen1siseusiagldnig
widgyndugu

CLOG: UuRnumsaaan Imnusuiaweu danuduiusifseninsyararinnuiy

Fld wagUfURIuAILATIENUITUNIIVITN

VB :
1. svpznaninaulitfosnin 16 dUasiodeiilos nieldszeznanisiinay
azanilaitforndn 320 Halus

2. fissiinwuagninauidesimi i S nweris fiRa

3. fimsfanuuazUszdiunasgnlussuunaenszeziiain1sujufnu

4. MyiauarUszdiunanisissiuasiundu

W.A. %39 S — Wela (Satisfactory)

1.9, ¥ise U — ldwela (Unsatisfactory)
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01-406-097-003 M15ENY 1 3(0-40-0)
Practicum 1
FyrdeAunau: 01-406-097-001 NMTHTEUAUNTDUNHNUTEAUNITARVITN
AB5UNYIIEAYN
msUfvAnuadoudundniuluaaiuuszneunsi nsadvarnnivndnuay
wanzgaufuauinNaansa Wlanszuiunmsianuasmiivesiummisnud

v

lsuneunune MsdavisenunseduiinnsujuRnuainussaunisalnisiseus
vuitugunsianefuaziaddeiia

Practicing in a workplace as an employee in a relevant position of the
student’s field of study and abilities; working processes and functions of the
assigned job; preparing a report and recording of performance based on the
learning experience through practical training on the basis of a positive

attitude and good work habits

HaAWSN13TEUIsEAUIIETYT (CLOS)

CLO1: UfdRnuluaniulszneunsinsafuaudaruanansaluaviindnues
LB

CLO2: UtRsusanszuumsuasthiveshumisildSuneumnouagmnyas
flUAUIALENTA

CLO3: Weusenukartufinnansuf iRnuanmsiseusannsinujiinuase
Jugu

CLOG: UuRnumsaaan Imnusuiaweu danuduiusifseninsyararinnuiy

Aule
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01-406-097-301 MAVBNLAYNINTLUUAITEUNALALUINNTTUFINAATINA 3(0-6-3)
Special Topics in Information System Digital Business
Innovation
AN95 U8BV
03RS AULTANTIUEIAY wadle walulad szuvasaumaiisiuaie n1533e
adumenfimesuazmaluladansauna Jesiduduiiavla
Up-to-date business innovation and technological issues, as well as trendy

research topics in computer and information technology

HaAWSN13TEUIsEAUIIETYT (CLOS)

CLO1: uanseaniisrudadng 4a3n nnusuiiaveunayanumswionan uagnns
fasserussaluinam

CLO2: AuATIMANNSINANNswagivdniunalulagasaumealimenuies

CLO3: afuwasRAnuIumalulagasaunalulagiu
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