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1.2 Yanidngns
Awlng : MANGATUIMSTINIVUAR §1v1IW1NTAANA

AW1INgY  : Bachelor of Business Administration Program in Marketing

2. Yol uazanviivn
2.1 Faufiu (nwilne) : Wnsgshatudin (M3nann)
(Mw189ngw) : Bachelor of Business Administration (Marketing)
2.2 Yagin (Mwilny)  : Us.U. (MIAaR)
(Mw1dangu) : B.B.A. (Marketing)
3. 3yuen
3.1 AFUINITNITNAN
Marketing Management
3.2 NNINANNAINA
Digital Marketing
4. SwrumizeiniiGeunasandngns

laitlpenin 123 nuhenia
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3) 918391 waruulenn
1. wuandvdneialy 24 wiqeia
General Education 24 Credits
1.1 ndadvwinwen1sAnaieassauazn1suidemy 1 miefn dnfinwianansaiendnum
nneivneeluid
Creative Thinking and Problem Solving Skill.
The students are required to take courses for 1 credits select from the following
courses:
00-400-060-001  AdlnraniuazadAndludiadsyd i 3(3-0-6)

Mathematics and Statistics for Daily Life

00-400-060-002 ALNIIAR 3(2-2-5)
Art of Thinking

00-400-060-003  WAFATIINAIAAUIN 3(2-2-5)
Miracle of Positive Thinking Power

00-400-060-004  AnenAansiAney 3(2-2-5)
Scientific Method

00-400-060-005  ®1UNINKAINTAN 3(2-2-5)

Power of Thinking

00-400-060-006  NeyuagAIINENTT 1(0-2-1)
Keys to Success

00-800-060-007  asnBiiteWaunTin 3(3-0-6)
Meditation for Life Development

00-400-060-008  A1AUIUNTIN 3(3-0-6)

Religion for Living

1.2 nduvinwen1sdeans 9 wiedn dnfnwauisadendnwiainsedvseludl
Communication Skill.
The students are required to take courses for 9 credits select from the

following courses:



26

00-400-070-001 mmé’aﬂqmﬁaﬂ’ﬁﬁami 3(3-0-6)
English for Communication
00-400-070-002  @unuinwdingwludinlszdniu 3(3-0-6)
English Conversation in Daily Life
00-400-070-003  AMe189nguludinuszariu 3(2-2-5)
English in Daily Life
00-400-070-004 mmé’aﬂqwﬁugm 3(2-2-5)
Basic English
00-400-070-005 mmé’aﬂqw 1 3(2-2-5)
English 1
00-400-070-006 mmé’aﬂqw 2 3(2-2-5)
English 2
00-400-070-007 mmé’aﬂqw 3 3(2-2-5)
English 3
00-400-070-008 A1 lneglueARdva 3(2-2-5)
Thai in the Digital Age
00-400-070-009  tawAaUsuaiy 3(1-4-4)

Contemporary Art Appreciation
1.3 nguiswinuzmeluladuinngsy 3 miefin ThihAnwidenfnwanneiselud
Innovative Technology Skill.
The students are required to take courses for 3 credits select from the
following courses:
00-400-080-001  AneAransuazinaluladaiell 3(3-0-6)

Science and Modern Technology

00-400-080-002  waluladflva 3(1-4-4)
Digital Technology
00-400-080-003  $n¥msmennsviosau 3(2-2-5)

Local Resource Conservation



00-400-080-004

00-400-080-005

00-400-080-006
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219052910 3(1-4-4)
Home Technician

LUIARLASINYEUINNTTU 3(2-2-5)
Innovation Idea and Competence
wialulagansaumedmiunsldtineswgaain  3(2-2-5)

Information Technology for Smart Living

1 a Y & 2/ a 1 a Y v = A =
1.4 naydvwinwensidugusznaunslieysannis 3 mihedn ilndnwidendnwiain

183w lUll

Integrated Entrepreneurship Skill.

The students are required to take courses for 3 credits select from the following

miﬁ;lu;liﬂizﬂa‘umiu,azmiﬁ’]Lauamaam 3(2-2-5)
dmsunisasnegsnalng

Entrepreneurship and Pitching for New Business

Creation

LeUTENOUNS 3(2-2-5)
Entrepreneur Masterclass

ENGNAT L 3(3-0-6)

Law in Focus

1.5 nauivvinwensilaiusiunisdinuiazguyy 8 mihein WdnAnwudendnwiain

Social and Community Engagement Skill.

The students are required to take courses for 8 credits select from the following

courses:
00-400-090-001
00-400-090-002
00-400-090-003
s1edmdeluil
courses:

00-400-100-001

00-400-100-002

NMSHAUIAMAMAINLAFIAY 3(3-0-6)
Life and Social Quality Development
ﬁmuazﬁummﬂmﬁ'aqmmw 3(2-2-5)

Sports and Recreation for Health



00-400-100-003

00-400-100-004

00-400-100-005

00-400-100-006

00-400-100-007

00-400-100-008

00-400-100-009

00-400-100-010

2. MUINIBILANE

Major Courses

2.1 nguiniugingn 16 wihein iindnwAnwinnseivseluil
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MSHAIUIYATNAN

Personality Development
quUndanu

Isan Trekking

A59AU @59

Citizenship for Nation Building
\sugianetiisafionsiauamn i
Sufficiency Economy for Well-Being
Development
WIAZDATULTIAT9ATIA

Isan Creative Travel

I UN3.DaU

Root of RMUTI
YUUUIANTIUAT9ETTA

Creative Innovation Community
VOIALATIY

The Best of Korat

93 UM
93  Credits

Professional Basic Courses 16 credits.

01-404-012-102

01-404-020-101

01-404-030-101

nsUdmsugusznauns

Accounting for Entrepreneur

AIBWINTOUNATYFRLALTINLUANITIUN 21

Environment of Economy and Business in 21°

Century
A152dAYNNNITNAN

Essentials of Marketing

3(2-2-5)

3(1-4-4)

3(2-2-5)

3(2-2-5)

3(1-4-4)

2(1-3-3)

3(1-4-4)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)



01-404-040-101

01-404-040-102

01-406-090-101
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USmamsnensuyeduaznizgiluesinsealud  3(3-0-6)
Human Resources Management and Leadership

in Modern Organizations
qiﬁaLLazmiLﬂﬁauLLUaaaﬂwwgﬁawﬂwﬁ 1(1-0-2)
Business and Climate Change

§INARIATIUNURANT 3(2-2-5)

Digital Business in Practice

2.2 ngadnUsAy 61 wihegin

Compulsory Courses 61 credits.

2.2.1 nquindadunan 31 mibhefn dnAnwidnwainseivsielull

Compulsory Courses 31 credits.

01-404-031-101

01-404-031-102

01-404-031-203

01-404-031-204

01-404-031-205

01-404-031-206

01-404-031-307

01-404-031-308

01-404-031-309

nsinladeyaiisinuasngAnssuguilag 3(3-0-6)
Consumer Insights and Behavior
NSUIMNSUsTAUNISRlgNAN 3(3-0-6)
Customer Experience Management

NINAINAIYIA 3(3-0-6)
Digital Marketing

nsUszgndlimeufiamesiiesunisnain 3(2-2-5)
Computer Application for Marketing
mig@mimi@mﬂLLU‘U‘LJuim’m’li 3(3-0-6)
Integrated Marketing Communication
miﬁﬂm%’agamammmﬁammmmu 3(3-0-6)
Study Information Marketing for Planning

ASUSMITHAR U 3(3-0-6)
Product Management

A1TUINITINAN 3(3-0-6)
Pricing Management

NTUTITNITAANANANYUDINI 3(3-0-6)

Multi-Channel Marketing



0]

il

01-404-031-310

01-404-031-411
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ATUIIITNITNAA
Marketing Management
AUUUINITNAN

Seminar in Marketing

3(3-0-6)

1(0-3-1)

2.2.2 3 wenteafu 30 iefn TRunAneaen@nenaInIv e ntaduLenu

1) A UDNNITUINITNITAAN

Marketing Management

01-404-031-112

01-404-031-113

01-404-031-214

01-404-031-315

01-404-031-316

01-404-031-317

01-404-031-418

01-404-031-419

01-404-031-420

01-404-031-421

AaUeN13VIBMAZNITUINITYNAT

Arts of Salesmanship and Customer Services

AIRAIAUINIT

Service Marketing
A1TIANANTIUNITAAIN
Event Marketing
nsusmsnsAnadie Tl
Modern Trade Management
ANTUINITUUTUA

Brand Management
mMsnaasiieauday
Marketing Sustainability
NsnaIdmMSUNUIENOUNIS

Entrepreneurial Marketing

msanwuduldlaiiielaseinisnisnane

Feasibility Study for Marketing Project

NTITUNITAAIN
Marketing Research
NagNSNIINAIN

Marketing Strategy

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)
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o

2) I UBNNIHAINAING
Digital Marketing

01-404-031-122  N1TRAIADADILLITY 3(3-0-6)
E- Commerce Marketing

01-404-031-223  mspanleideaiiie 3(2-2-5)
Social Media Marketing

01-404-031-224 NN598NLUUABULIUARIVA 3(2-2-5)
Digital Content Design

01-404-031-225 msnarmeaulatkiuedesiiedum 3(2-2-5)
Search Engine Marketing

01-404-031-326 mimmmmuﬁuwQLauL%%wﬁaaﬁﬁa 3(2-2-5)
Influencer Marketing on Digital Media

01-404-031-327 winnssuadsassdundonava 3(3-0-6)
Creative Digital Marketing

01-404-031-328 NTAATIZANITAAINAINE 3(3-0-6)
Digital Marketing Analytics

01-404-031-429 N1599NLUULANLUEYNITNAINATNE 3(2-2-5)
Digital Marketing Campaign Design

01-404-031-430 NITIYNIIHAINAING 3(2-2-5)
Digital Marketing Research

01-404-031-431  NAYNSNITAAIAFINA 3(3-0-6)
Digital Marketing Strategy

2.3 nauivden / nguinln vinngalangunilielud

231 nddvidon 9 whedn dnAnwannsdeninwansgivselud

Elective Courses.

The students are required to take courses for 9 credits select from the

following courses:



01-404-021-103

01-404-022-001

01-404-022-002

01-404-032-101

01-404-032-102

01-404-032-103

01-404-032-204

01-404-032-205

01-404-032-306
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QUFISITRERRY

Business Finance
NANLATYFAIANT
Principles of Economics
GREREAR

Business Statistics
A1FUIUIINTVY

Sales Management
NsInLERdUALaE INIIANS
Display and Exhibition
NMSULEUDBEIES19ETIA
Presentation for Creativity
nMTATIEvaLAgNA
Customer Analytics

Y

N13UIMINsHeasluyARIva

Communication Management in Digital Era
A1AANALNDAINUSURATDUADFIALLAL AL INA DY

Marketing for Social and Environment

Responsibility

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

2.3.2 ﬂaq':u?mﬂw N159AN19550135¥ 13 19U52inA (International Business

Management) UnAnw1idon3ulnasfosinanshulAaoUNIUATYISINg Wl uiIu1nsg1u CEFR

syau A2 TulY wagliin@nwidendnwisiedviniee 9uau 15 wiaein Nei

il dosamziloueuiudnnunbeinmunnanansimuall dsweludl

Minor Courses.

= A a
ANWINLADANIY

The students are required to take courses for 15 credits select from the

following courses:

01-404-022-407

ANSRUTENINNUTEINA

International Finance

3(3-0-6)
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01-404-032-301 N139A1ATENINNUTENA
International Marketing
01-404-042-318 ﬂaqwéqiﬁaszwdﬂﬂﬂizLﬂ/lﬂLLazﬂ’;mmmiﬂiumi
IRIAGTEY!
International Business Strategy and
Competitiveness
01-404-042-319 M3AeATIENINTWLEITLLALN1SITIHETBY
Intercultural Communications and Negotiations
01-404-042-320 ﬂﬁm\‘iLLNUQiﬁ%%MﬁNUSzmﬂ%UQQ
Advanced International Business Planning
01-410-033-409  n1sAmsEmINUsemaLagldguniu

International Trade and Supply Chains

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

2.4 nguivmsinUssaunisalividn 7 viiedn ldnAnvidendnwainsein

Aoluil

Professional Experience Training.

The students are required to take courses for 7 credits select from the following

courses / plan:

01-404-033-301  ASLASPUAMUNTDUNISHNUTZTAUNITARV TN
Preparation for Professional Experience

wazidendnuanuaunsane seluil

And select from the following plan :

WNY 1 @nAafnw

01-404-033-402  @anfadnw 1
Cooperative Education 1

WHU 2 Wnenu

01-404-033-303  N13HN9U 1
Practicum 1

01-404-033-404  JgymLAENIaNITAAIN

Special Issues in Marketing

1(0-2-1)

6(0-40-0)

3(0-40-0)

3(1-4-4)
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3. UUINIVUADNLES 6 wuIehn
Free Electives 6 Credits
v = A = a I3 [ 1 1 a d' a U a =
PnAnwanunsadaniseusiedvlantalitdesnin 6 nuuia WLﬂﬂaauiusmmJiigiymi
TugmInendomaluladsvusradary laglasuanuiiuyeauaIne1senusnen way /msemwny
#7191
Students can select 6 credits or more of any undergraduate courses at Rajamangala

University of Technology Isan under an advisor’s or head of the department’s approval.
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3.1.4 WHUAISANEILEUDLUZ

#19199711150a10 AYIBNNITUTHITAITAAA

Unsdnwndi 1
AANsANEF 1
00-400-070-008 w1 lneluganavia
00-400-100-003 MSWAUIYATANN
00-400-100-008 $1M4%141 UN3. DA
00-400-100-009 YUYUUIANTIUATINATIA
01-404-012-102 n15Ugy¥dmIuguszneuns

o

01-404-030-101 @13¢d1AYNIINITAAIA
01-404-031-101 n1siiladeyallivdnuazngAnssuguslaa
59U 20

YU IUTIN 26

aAnsAnendt 2
00-400-070-005 Aw184nq 1
01-404-031-102 N15USMsUTEAUNTTOIQNAT
01-404-031-112 AaUeN13ULWAZNITUINTYNAN
01-404-031-113 N1IAAIAUINTT
01-404-031-307 A1TUSHITNARA N
01-404-032-102 A1TIALAAIEUAILAZENTIANTS
01-404-032-103 N5 LEUBRENASNETIA

394 21

YU EUTIN 23

3(2-2-5)
3(2-2-5)
2(1-3-3)
3(1-4-4)
3(3-0-6)
3(3-0-6)
3(3-0-6)
wiena

Y luasadUnu

3(2-2-5)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(2-2-5)
3(3-0-6)
wiena

Y luasadUn v
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Unsanun 2

< =]
A1ANIIANEYIN 1

00-400-070-006 A&18aNgt 2 3(2-2-5)
00-400-080-005 LuIAALKALINYEUINNTTY 3(2-2-5)
01-404-040-101 USMsninensuysduaznziinlusAnsealn 3(3-0-6)
01-404-040-102 §5AawazmMIIUABULasan e 1(1-0-2)
01-404-031-203 N15AAARAIYIA 3(3-0-6)
01-404-031-205 miﬁamimimm@quyjﬁmmi 3(3-0-6)
01-406-090-101 gsNaRIVIALTIUURANS 3(2-2-5)
574 19 AVRinT)
FlueSousu 22 Flusdaduan

= o
AMANTIIANYIN 2

01-404-020-101 AMziIndoNynaATugRLargIialuamssud 21 3(3-0-6)
01-404-031-204 MsUsgndlimeufinmofiiiesunisnain 3(2-2-5)
01-404-031-206 miﬁﬂ‘lﬂ’]“ﬂj@%ami@laﬂﬂL‘ﬁ@ﬂ’]i’JNLLNu 3(3-0-6)
01-404-031-214 N15IANINTTUNITAAA 3(2-2-5)
01-404-032-205 nmsuUmMsmsaeanslugaRdiia 3(3-0-6)
XX=XXX=XXX-XXX a?ﬂlﬁ@ﬂlﬂ% 1 3(X-X-X)
XX=XXX=XXX-XXX a?ﬂlﬁ@ﬂlﬂ% 2 3(X-X-X)
59 21 nuienn

YU IUTIN 23 Y luasadUnu
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Unsanun 3

< =]
A1ANIIANEYIN 1

00-400-060-006 NeyuagAIUANTT 1(0-2-1)
01-404-031-308 N15UTNITINAN 3(3-0-6)
01-404-031-309 N1FUINITNITHAIANANYTDIN 3(3-0-6)
01-404-031-315 A1susuIsn1sAase vy 3(3-0-6)
01-404-031-316 N1TUIUITUUTUA 3(3-0-6)
01-404-031-317 n1sma1aLiienIudBy 3(3-0-6)
01-404-031-420 N133TUNITHAA 3(2-2-5)
594 19 wulenn
FaluaiFeusu 21 Halusstoduanyi

AremsANENT 2
00-400-090-001 N5t¥uLUsTNOUNTULAYNITULAUBVIBIN 3(2-2-5)

dmsunisadnegsnalng

01-404-031-310 N1SUTINIINITAAN 3(3-0-6)

01-404-031-411 &UNUINITAAIN 1(0-3-1)

01-404-031-418 N15RAMAMIUNUTENOUNIS 3(3-0-6)

01-404-031-419 msAnweudululfifielnsanisnisnann 3(2-2-5)

01-404-031-421 NAYNSNITAAN 3(3-0-6)

01-404-033-301 ASLASPUAMUNTDUNSHNUTZTAUNITAIB TN 1(0-2-1)
594 17 wuqenn

YU EUTIN 22 Y luasadUnu
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Ynsfnenil 4
AAnsANEd 1
01-404-033-402 @nnadne 1
%39
01-404-033-303 A1TANIU 1
01-404-033-404 UgynfiLA¥NINNITHAIN
34

YNUWIYUTIU

40

6(0-40-0)

3(0-40-0)

3(1-4-4)
Mu2enn
FlusraduAY
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L%

#1917Y1N15MAa10 IVILBNNITHAINAING

UnsAnen 1

< =]
A1ANIIANEYIN 1

00-400-070-008 A inelugamavia 3(2-2-5)
00-400-100-003 MFHAIUIYATNAMN 3(2-2-5)
00-400-100-008 1NN DAY 2(1-3-3)
00-400-100-009 YUYULINNTTUATIATIA 3(1-4-4)
01-404-012-102 n15Ugy¥dmTugusenaunis 3(3-0-6)
01-404-030-101 @15¢@NAYNINITAAIN 3(3-0-6)
01-404-031-101 n1siiladeyaidednuasnginssuduslan 3(3-0-6)
594 20 VRO
FlusiFeusou 26 Flusradunv

= =]
A1ANIIANYIN 2

00-400-070-005 Aw1danqw 1 3(2-2-5)
01-404-031-102 N1SUITNSUTEAUNTOIGNAN 3(3-0-6)
01-404-031-122 A15AAIADADULLITY 3(3-0-6)
01-404-031-307 N13UIUIHANS U 3(3-0-6)
01-404-032-102 A1TIALAAIEUAILAZENTIANTS 3(2-2-5)
01-404-032-103 ASUNLEUDOUNAT1SATIA 3(3-0-6)
XX XXX XXX =XXX 3%'“%?”“:3‘% 1 3(X—X-X)
594 21 wuqenn

P luiS8UsIU 23 Frlusradguan
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Unsanun 2

< =]
A1ANIIANEYIN 1

00-400-070-006 A&18aNgt 2 3(2-2-5)
00-400-080-005 LulAALaEINEEUINNTIY 3(2-2-5)
01-404-040-101 USMsninensuysduaznziinlusAnsealn 3(3-0-6)
01-404-040-102 g5AanazmMIIUABULasan e 1(1-0-2)
01-406-090-101 gsnaRIviaLdeus RIS 3(2-2-5)
01-404-031-203 N15AAINRIINA 3(3-0-6)
01-404-031-205 ﬂﬁiﬁ@ﬁﬁiﬂﬂimamt,uugimwms 3(3-0-6)
574 19 nulenn
HaluaiFeusy 22 Halussioduand

AANsANENdt 2

01-404-020-101 ANz INEONYNLATgAIAYTIATlUAMTTHR 21 3(3-0-6)
01-404-031-204 miﬂizqﬂsﬂﬁé’fﬂamﬂ’gL@@%Lﬁamumimmm 3(2-2-5)
01-404-031-206 miﬁﬂ‘lﬂ’]“ﬂj@%ami@laﬂﬂL‘ﬁ@ﬂ’]i’JNLLNu 3(3-0-6)
01-404-031-223 Aseanleideuadiiie 3(2-2-5)
01-404-031-224 A150DNUUUADULINIUARIYIA 3(2-2-5)
01-404-031-225 n1saaneaulatikiuaIasiofum 3(2-2-5)
01-404-032-205 nmsuUmMsmsaeanslugaRdiia 3(3-0-6)

59U 21 Mu2enn

YU EUTIN 25 Y luasadUnu
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Unsanun 3
= a
A1ANTSANWYN 1

00-400-090-001 N15tuKUTZNBUNITHANTUNAUDUILIY 3(2-2-5)
dmiunmsainegsialng
00-400-060-006 NeyagAI U159 1(0-2-1)
01-404-031-308 N1FUINITINAN 3(3-0-6)
01-404-031-309 N1FUINITNITHAIANANYTDIN 3(3-0-6)
01-404-031-326 mimmmﬂwu@uﬂqmuwa%vuﬁaa%ﬁa 3(2-2-5)
01-404-031-411 &UUUINITHAN 1(0-3-1)
01-404-031-431 NAYNSNIINAIAAIIA 3(3-0-6)
594 17 wienn
FaluaiFeusu 22 Halusstoduanyi

= =]
A1ANIIANYIN 2

01-404-031-310 N1SUTINIINITAAN 3(3-0-6)
01-404-031-327 uimnssuassassAuudenisa 3(3-0-6)
01-404-031-328 ANTILATILUNITHAINAIIA 3(3-0-6)
01-404-031-430 N15IA8NIINANNAING 3(2-2-5)
01-404-031-429 N1592NLUULANLUYNITHAIAAINE 3(2-2-5)
01-404-033-301 ASLASPUAMUNTDUNSHNUTZTAUNITAIB TN 1(0-2-1)
XX XXX XXX =XXX a‘?ﬂlﬁ@ﬂl’ag 2 3(X—X-X)
593 19 wiena

YU EUTIN 22 Y luasadUn v
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Ynsfnenil 4
AAnsANEd 1
01-404-033-402 @nnadne 1
%39
01-404-033-303 A1TANIU 1
01-404-033-404 UgynfiLA¥NINNITHAIN
34 6

P UTYUTIY 40

6(0-40-0)

3(0-40-0)

3(1-4-4)
Mu2enn
FalusrodUAY
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3.1.5 ANBSUNYANYMLIIBIVT WASHARNINIITEUT

00-400-060-001

ANAAERSHAZERR lWIINUTZINTUY 3(3-0-6)
Mathematics and Statistics in Daily Life

A193UNYIIEIV

wwduuaznalioy SnandusesavunazmsUszend fuuamadadu aenide
LarnsIerautIsy assnaansidoedy addidesfutunisuddamilu
FinUseaniu

Fraction and decimal, ratio percentage and application; linear
programming; interest and installments; introduction to logic; and

elementary statistics and problem solving in daily life

HaAWSN15I38UTI183v1 (CLOS)

CLO1: uRlavdvsndinenans aaf aonidouazniseudissld

CLO2: aBuenssnenanilosduld

cLO3: denldinsosdiolunsuitymilanénndamaniuazadle

cLoa: 1¥anugnsndaaans uazadfi euddayniniaadamanily

PInUszaniule

I 4

CLO5: $uRinwau vneududiy Sasfuludsigndas
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00-400-060-002 ANNISAA 3(2-2-5)
Art of Thinking

ANDSUNYSI82YN

LARKAZNIFUIUNTANYEwY S Msiatwndayauaranui Myeswideya

Y1ans Wnen1slonannssng msldveua nszuiumsiedula Msysanns n

ANuAntuIURUUANe o nsuA dgilaguiun1siSeusiunsujun wae

MMIASNNANUIULLBININAIUAR

Thinking concept and human thinking process, information and knowledge

seeking; information analysis through logical and reasoning, decision - making

process; integrative thinking for solving problems by practice, learn to

express logical ideas and create workpiece based on own thought

HaAWSN15I38UTI183v1 (CLOS)

CLO1:
CLO2Z:
CLO3:
CLO4:

CLOS:

BRUILLIARALAZNTTUIUNTAN VDN LE
AuAutayalNUMAIAINIANa 9

Aaseiteyatnas Wngldvannssne [dwewa uagnszuiumsindula
TauAnlugUwuusg 9 Weuidamuaznisadieraauduid ownann
ALAR

nusiniugausazSuRaveulumMsvhauaualasuteunng
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00-400-060-003  WARTTINAIAAUIN 3(2-2-5)
Miracle of Positive Thinking Power
ANDSUNYSI82YN

Y 6

UAATTINNANUAR AIUNULUAZAMAIVBINITAAUIN UWUIAALALNG Y]

v
] a

Hugureansanuan Azmsaauiniluiiy nsAiauinduninasnn nsasns
Mmadadledeundyiutagmdin madanisfutlymegediaddenisanuan
fuaaIaiEey aansnuariudun

Miracle of thinking; definitions and value of positive thinking; concepts and
theories of positive thinking toxic positive thinking positive thinking and
Illusion; building encouragement when encountering the hardship in life;

being mindful to handle problems by using positive thinking to be smart

in studies, love and others

HAAWSNT5138U35183%1 (CLOS)

CLO1: Fmun1snsanediunszuiunIshnuan

CLO2: UBNAMUMLNELALAMAIVBINITAAUIN
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CLOG: ilanmznisAauiniufie nsdnuiniuninalsm
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00-400-060-004  AngrArEnsHAINDUY 3(2-2-5)
Scientific Method
A195UNY I
nsferauarmeumadluinsydfudenssuaunsmainermans ms
a5 9AuNAgIU MINaUIY Msdakazn1sAnInslagldnalulag asaune
el lunsuddamludiauszsriuwas mstamundnudasnsassdogs
WgaNLag LYYy
Asking and answering questions in daily life using the scientific method;
developing hypotheses, planning, surveying, and analytical thinking using
information technology for solving problems in daily life; and developing

creative, socially appropriate, and well-informed solutions

HAAWSN5138UEI183v1 (CLOS)
CLOL: T NT2UIUNITNINTNGIAIEAT IUNITAIAININ NI1TES NAUNAFIY
o a [ Ha o v v
nsNLEukazn1sneumaieItulymluginyszaniula
CLO2: Twalulagansaumalumsdrsauasmsinsgideyaniiiede
CLO3: wanfi9aN1sMBUAININAIUNTEUIUNTNII NG IFNENT LA NTE 18180
v A vy ad =
Anusduanaau lnglideuayisnisi
CLOG: vhouduiin Senudugiuezdnunfsuiaseulununlasu

UUnUY
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00-400-060-005  81UYATNLUINTTAN 3(2-2-5)
Power of Thinking
A195UNY I
NANNITHALTEUUNITTUS JULUUNITAAVRINU LY §55UYIAVDINTTAA
nswansAaliduluaungui nsAauuuminn 6 Tu Wi en1s3insng
FUATIYR @3 NETIA NISITANANDY TR TalY Lﬁamigiﬁmmﬂuuﬁﬂmm
M3PONKUUANNNARA NIAMTUTANTIL Wead19assAuTRnTTuuaYNANLE
Wuszuu msldanudsiunuesegaduguluiinszdiiu
Principles and perceptual system; human thinking forms; nature of
thinking, thinking development through six thinking hats to analyze,
synthesize, create; critical thinking for integrative problem-solving; design
thinking, innovative thinking to systematically create an innovation and

systematic portfolio construction; peaceful self-thinking in daily life

NaAWSN15I38UTI183v1 (CLOS)

CLOL: ¥ n1sesnuuuai1ufin iieas193snsudladaynidiianieeeng
a519a35 AT TInnuLe LAY dIAY

CLO2: wanIfInNISAALTINTANTSH 1T oWAUILLIAALA A ULUUUTANSSY
a519a53¢ sen1sUanden Fixed mindset g Growth mindset

CLO3: vhauduiiy srfuiiausuinnssuaseasse memaluladfava

cLO4: TvdnmsAaysanmavilassnuaiisasshiftoaidinuasdenmnduge

USNUNUNTaUdn I UAnY)
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00-400-060-006  NEYHIGAINFTA 1(0-2-1)
Keys to Success
ANB3UIYIIHIV
nguiamudnsalusmumsiinu msvhgsiawasmsadudin msdszyndlinng
uAdaaInuUfURTR desdle nagnduaznayuaganudnionisgsia ns
Taaudnsavesnisusznougsiauasisauiusingnisalanuduman n1s
Aesganvausedaym IFUesdulunsalfnwising 4 n15lddianianis
UsENaUuNIS3INa
Success theory in work, business, and life; applying the best practice in
problem solving; tools, strategies and keys to business success; measuring
the success of business operations and learning the phenomenon of

failure; analyzing the cause or problem, prevention methods in various

case studies about life or business

HaAWSN13I38U38391 (CLOS)
CLOL: ofuengefmnudnsaluinunisvieiu nsviigsia waznisadudia
CLO2: Amsgvianmauazdyyuesnnuaumalnnnsdfing weasy

ANNARSINEDALaYLEuDlA
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auSIie WAL T30 3(3-0-6)
Meditation for Life Development

A195UNYTI8UN
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Snualzre9nIsUINTIULAZAIS AT Usslemivesnisiinauns nsihaunsly
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Meaning, objectives, and methods of meditation; basic principles of
meditation; characteristics of chanting and meditating; benefits of

meditation; application of meditation in daily life for both study and work

HaAWSN15I38UTI183v1 (CLOS)
CLOL: 83UEMANNITHUFIUYBINITYINENT SNUULVBINITUINITURATNITIY
au1s Uselewiveenisvinasns

CLO2: hwannsvinaunSluloludinusydniu M9n1sseuLaEn1vinauy

ANAUIUNTIN 3(3-0-6)
Religion for Living

A195UNYTIUN

ndndAgnmaniudinuseditu msldmanai enisdadulanay
MIATIEEUsINgMIal MuTeuazaImMaIanEsaY Msi3eus 13
dilanueaasgBulumsegsufuimnatsmdsasfansssy

Principle of religious with daily life, using reason for decision and analyzation of
belief phenomenon and religious pluralism, leamning self — understanding and

others for living between multicultural society

NaaWSN15138UTI183v1 (CLOS)
CLO1: TondndrAgymimauniuiinusedriu edndulasgratlanuesias

HouvhunaenvderniausTsy semsvinuswiugduldegiamingay
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00-400-070-001 mmé’anqmﬁamiﬁlami 3(3-0-6)
English for Communication

[J

A195UNYI183U1

Mdne 28 drutuuazdssloanwdaingui llud3ausesatu nsldinue
adsngulumsila wa 1u wazideu WedeansluTinszdriumuaniunisal
e o Tnesdenlddm dununaslassadaniuniivngay

English vocabulary, phrases, expressions, and structures used in daily life, use
of English skills in listening, speaking, reading, and writing for daily

communication in various situations with appropriate vocabulary,

expressions, and structures

HAAWSN5138UEI183v1 (CLOS)

CLOL: ofued drununazdslonnunsanguitldludinuszdriu

cLo2: T wdangulumsils wa 61u uazidou edoasnuanunsally
FinUszariuldegamingay

CLO3: vhawswudugau danusuiingeulumsvihaumunlasuteuning
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00-400-070-002  gunun19199ngeludInuszaniu 3(3-0-6)
English Conversation in Daily Life

[J

A195UIYIIEIUN

AN d1unun1wsangy Tunisaunuaiuaniunisalsieg luddnusedniv
nsldinuzaiwsangulunisiauazy e il enisaununludIauszariuny
anunsaisng o Teedenlddm dunuuaslasadunwifivneay wnsewly
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General English conversation in various situations in daily life; use of
English skills in listening and speaking for daily conversation in various

situations  with  appropriate  vocabulary, expressions, and structures;

conversational etiquette in accordance with the target culture

HAAWSN5138UEI183v1 (CLOS)
CLO1: 95u1e7d durusazussloan1wdinguinlglunisaunun
CLO2: Tdnmwdangulunisaunuauanunsadludinussaniulsegamngay

CLO3: vhasfugau danusuiinveulumsvihaumunlasuteunng
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MMu199nquluIInUsEINIUY 3(2-2-5)
English in Daily Life

o

A195UNYTI8UN

Adni d1uiu wasdszloan wssnguludiauszanduluaniunisalsing 9
msinUFtRnslinwenunsangulumsils wa 61u uazdeu iensdeanslu
FAmuszarTunuaniumsalang 4 luuSunuuneiuae Sausssufivannuans Tng
Genlddmi drunuuaslassadanunilvangay

English vocabulary, expressions and sentences used in various situations;
English practice in listening, speaking, reading and writing skills for everyday

communication in various situations under international contexts and cultural

diversity by using appropriate vocabulary, expressions and structures

HAaWSN5138UEI183v1 (CLOS)

CLO1: vondmiu uazUsslonnmdmguluudunnumiuay Sausssud
VANTIANE

cLo2: Tdmwidangulunisils wa 81u uazifou Wen1sdoans luuium
unNALas TAsTILTaInTan

CLO3: vhawsuiudau danusuiinveulumsvhaumuilasuteunng
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00-400-070-004 N TWNEINAWALFIY 3(2-2-5)
Basic English
ngulvane : dosaouinnnuannsamanwdngy uagldirzuuusniy
5e9IU Al PnumsgIu CEFR
AB5UYII8IUN
Fdwit dunuuazdstloannsanguiiugudiensieansluseduGusu T
anuNsalingeg Msiimie Msuuzt MIsaauazmeuanuAsIfuTeya
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diuyana anufi ey 01dey audl3Inwazdes nMRnUfuansldvinue

awangulunisils e 81y wazileu 1iennsdeansluszsuid udu nsld
myanguitugnilunsiiufauiustugduieiinisuazanwiiing gnies
winzauuaglidudou

Basic English vocabulary, expressions and sentences for communication at
the beginner level under various situations; greetings, introductions, asking
and answering questions about personal information, housing, known
people and owning things; English practice in listening, speaking, reading
and writing skills for coommunication at the beginner level; the use of basic

English to interact with others in simple, accurate, appropriate and

uncomplicated ways and languages

HAANSNT5138U35183%1 (CLOS)

CLO1: édnt duau 2duarusslonanundinguitugiu iien1sdeanslu
sefuBNUILaaUNITaline Tudinuszsniu

CLO2: T¥a1wdangulunisile W 81 wazldeu AieAdnl d1uu dduas
UseloaniundanquitugiuitonsdoansluseiuGudy

CLO3: Ty wdanguauuingg1u CEFR Tuseau Al

CLO4: vhawsufugau danusuiinveulumsvihaumunlasuteuning
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AEBINgE 1 3(2-2-5)

English 1

Avdaduniou: 00-400-070-004 A Sanguitugiu vierunsaeUTa
ANUANNIIN NN BN wuaz i AzuuulusEaU AL any
1m3g7u CEFR

AB5UNYII8IUN
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mdn duutazUszlonniusinguiion1sdeaislussauau Tuaaiunisal
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English vocabulary expressions and sentences for communication at the
elementary level under frequently used situations and daily routines in
everyday life; an exchange of simple information related to familiar topics,
personal information, family, shopping, local geography, employment;
immediate matters concerning urgent needs; English practice in listening,
speaking, reading and writing skills under familiar contexts related to daily

routines; interacting with others in simple, accurate, appropriate and

uncomplicated ways and languages

HAANSNT338U33183%7 (CLOS)

cLo1: Tdednyl druruuazuszloan1uidanguii onsd oassedudu
Tuanrunsadsing o) Tudinuszdniu

CLo2: Tinwdengulunisile wa 81 uazliou aruamdnd duiunay
Usgloanwsanguiitenisaeansszsudu Tunsiufauiusiugduly
anuN13IR19e) Tuainuseaniu

CLO3: #vinwen1w18angunuuinggiu CEFR Tusedu A2

CLO4: vhawswugau danusuiinveulunmsitnumunlasuteunng
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00-400-070-006  AM¥18INaY 2 3(2-2-5)
English 2
FyrsAunau: 00-400-070-005 NMWSINgY 1 WoHIUNMIERUIRAMUEILTA
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ANB5 UMY
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English vocabulary, expressions and sentences for communication at the
intermediate level under familiar and self-interested situations in
everyday life; familiar stories about work, school, and leisure time;
understanding the main points from clear and standard language;
describing experiences, events, dreams, hopes, and aspirations; brief
reasoning, explanation of opinions and plans; the use of English for
intermediate communication and interaction in dealing with situations
that often arise while traveling in an English-speaking place; English
practice in listening, speaking, reading and writing skills for communication at

the intermediate level under familiar and self-interested situations in

everyday life

HAAWSN1338U33183%1 (CLOS)
CLO1: Tgedny drurunaziszloaniwdinguiionisdealsszaunaisluy

&l ANa o W
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CLO2: T¥arwdengulunisila wa 814 wasloy adeldardne d1uiuuas
Useloanmundsnguiionisearssedunardluanunisaifinuiesals
lutinUsedniu

CLO3: fiinwen1w18anguauansgy CEFR Tusedu Bl

CLO4: vhawsufugau danusuiinveulumsvihaumunlasuteuning
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00-400-070-007 ANWNDINAY 3 3(2-2-5)
English 3
F10sRUNDU: 00-400-070-006 NN 2 HIBNIUNITADUIA
AUANNIANNAWIBINguiazlaazuuY Tuszau
B1 auunsgu CEFR
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Ujduiuslusziuiindesundinazsifusssumanvinlinisu jauiusivindu
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Tulseifurdeiimnuslasuendefuartodevemadensig o
English vocabulary, expressions and sentences for communication at the
upper intermediate level under complex situations both concrete and
abstract topics in everyday life; technical discussions in learner’s area of
expertise; English practice in listening, speaking, reading and writing skills
for communication at the upper intermediate level under complex
situations both concrete and abstract topics; a fluent and natural level of
interaction that makes routine interactions with native speakers smooth
and seamless, speaking or writing clear and detailed statements on a wide
range of topics; and explaining perspectives on a given topic point by

stating the advantages and disadvantages of different options

HaAWSN13I38U318391 (CLOS)
CLOL: Tdendnyl dudunazdseloan1wdanguitenisdeanslusenuad

Tuanumsaindenududouludinuseaniu
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CLO2: M wdangulunisile wa 814 wasliou feamdn duiuuas
Usgloanundanguiiionisaeanslusziugs Tuanunisaifidaany
FudoulutinUszdniu
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00-400-070-008 mw1lnelugafdiia 3(2-2-5)
Thai in the Digital Age
A195UNI1UN
msldnwlneludeladoa nmsfviviude asserussunisidniuinglude
A3Ta Audnadeassalunisldniw nsadswumadiionisresennisld
awilunsdeasiudenivadmsuauian
Using Thai language in social media; media literacy; digital media ethics

code; creative thinking in language use, and development of a concept

for future language use through digital media

HAaWSN5138UEI183v1 (CLOS)

cLO1: Wnwilngludeledeaiifeosnumnzay

CLO2: ondolunisdoansiudendvasgiavinyay
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Contemporary Art Appreciation

A195UNY I

AauzmaitluTinUszdiu witu swoonuuy siaudad auns wigAad s
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Contemporary art in daily life fashion, design, visual art, music, classical
dancing; to use knowledge of art to apply for each aesthetic taste

appropriately

HAAWSN5138U55183v1 (CLOS)
CLOTL: IinweysannisanuiiuAalesiuade lunisdnauefanssy
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lheensgaan



00-400-080-001

61

Inenaansuazmalulagadylna 3(3-0-6)
Science and Modern Technology

A195UNYTI8UN
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Science and modern technology; applied information and communication
technology; trends and impact of technological development on life and

society; awareness for living adaptability

NaAWSN15I38UTI18381 (CLOS)

CLO1: UoniTaunnsuesingiamansuazimalulagaiuaie 9 aghuanisluy
SRR UBUIAR
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Digital Technology

A195UNI1UN
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Digital technology component; digital literacy; internet and searching,
office suite software, mobile application, location-based services, cloud
computing, digital content, design thinking process; implementation for

personal or local benefits; ethics and related laws

HAAWSN5138UEI183v1 (CLOS)

CLOL: eSuenannsuarasrUsenavvatnalulagfdvialugalagiu

CLOZ: ToaudimumalulagATvianunseuIun1sAnLdaaniuueg
GHENGERT
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CLO4: TowalulagansauwmalivasnsouaziinUselovigeanludinuseiniu

CLOS: yhanuswiugau danusuRaveulumsinumuilasuteuning
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00-400-080-003  3n¥wmiwennsiosdiu 3(2-2.5)
Local Resource Conservation
A193UNYIIEIV
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Meaning, types and importance of resources and environment; the local
resource surveys by information technology; settle the guidelines of local
environmental utilization; the local resource and environmental
utilization; the local problems of environment and resources; the local

resource and environmental conservation and restoration

HAAWSN5138U55183v1 (CLOS)
CLO1: venanuaAy wuwnsnsldusylevil wuwensunletynives
ningnsuazdaindenluiosiiu
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00-400-080-004  %19Usza10U 3(1-4-4)
Home Technician
A195UNI1UN
ndnn13donungud eed wiA saduszuulaialud 1y tad oald i
w3eaUsuenie szuudszualutiu culdiazeunsunin nsinsuas
thysdnwudoswiuiefussuulifinluty ssuudssdilutu msdonuensu
lfuazauneunin mansadeuarthsdnusnsuddosi
Principle of basic maintenance for home electrical system, electrical
appliances, air conditioner; home water supply system; wood and
concrete works; installation and basic maintenance of home electrical
system, home water supply system, repair of wood and concrete works;

inspection and basic maintenance of vehicles

HAAWSN15138UE5183v1 (CLOS)

CLOL: oSugmdnnishndauastouthysdnunasuuliiluthy
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Innovation Idea and Competence

A195UNYTI8UN
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Concepts of innovation; principle of innovation management; types of
innovation; innovation ecosystem; design thinking process; creativity and
idea-driven for creating innovations; tools for systematic thinking;
prototype tooling, rapid prototype technology; innovation-driven project

prototyping and presentation

HaAWSN15I38UTI183%1 (CLOS)

CLO1: a5UNgLUIAALAZMANNNITUINNTIN NTEUIUNITAALINDBNLUY
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wialulagasaunadinsunsidiinagisyigyaain 3(2-2-5)
Information Technology for Smart Living

A5 UNYII8IUN

winmsilesduiaiumaluladansaumnenaznisdoans msiasuudams

!
LY a §f < a

A3va dumesidavesassnds (esdvaser denneoulail taswgnaluy

fa Y (3

nsnatneaulatflvianswnud waluladudonvu laniailouwiiauinn N3

T inaluladansaumaogeivingiu anusiunsvesdeya a5u5550 Ny
walulagansaune n1sussendldmalulagarsaumadmsuingineg1agy
2870

Principle of basic information and communication technology; digital
transformation, loT, smart city, social network, new economy, online
marketing, digital content, blockchain technology, metaverse; information

technology literacy, information security, ethics, IT law; application of

information technology for smart living

HAaWSN15138USI183v1 (CLOS)

CLO1: esuendnnsvesnaluladansaumalagnisdoans

CLO2: Tdwalulagasaumadmiuindinegemaaain lagysunis
auslumanifiieades weulvilapuazatiuayunisisedin
AOAULB AL FIAY

CLO3: fimuduiiaveu Yiauduiiy doaisuaziilausaiu
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madudusznaumsuaznisihieuenenudmiumsaiiegsnalud  3(2-2-5)
Entrepreneurship and Pitching for New Business Creation

A95UNE 183U

LA UL UsENEUNS 93581UTTUNNTINIVDIFUTZNOUNIT N1TINMNY
5373 N1aununiu nMseeui e uiuas nsUszgndldinalulad
asaumalaziaiealiolunmitaussULUUMsEIAlnl MadeuunussRauay
wHunagnsLiensil@ueuss WAlAN51939MeTes NMSHEUIYARNAMN
\onstiauevIsny

Entrepreneurial concepts; code of ethics in business for entrepreneurs;
business planning; financial planning, saving for stability; application of
information technology and tools for pitching new business models;
writing a business plan and strategic plan for effective pitching; negotiation

techniques; personality development for pitching

HaAWSN13I38U38391 (CLOS)

CLO1: a5unsuuIAAN1sluEUIZNaUNS UALATIENUTIUNINGIAIVRY
HUsENaUNS

cLO2: Mmeluladansaumanazinieaiiolumsiiauesuuuuymagsialyl

CLO3: Weuusugsiauazusunagndiiionsiiauevsny

CLO4: Hmadiamsiasaniltonsseseansgsia

CLO5: uanssandayadnamiitensiausyisnudmiunsainsgsialu

CLO6: fimusuiinvau iaududiy
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UsENBUNIS 3(2-2-5)
Entrepreneur Masterclass

A195UNI1UN

N15UTMNITNITRUAIUYAAD NITIATILINNITRY NTAATIAUNUNITAAN
N159AN1508190081TN NSTYULKUTIND

Personal finance management; financial analysis; marketing plan analysis;

professional management; writing business plan

HaAWSN15138UTI183%1 (CLOS)

CLOL: USmsMsRudIUYAAA

CLOZ: AATIEVNNNITRU WAZUHUNITAAIN
CLO3: N153AN15081910871TN

CLO4: LTHUMNUTINA

CLO5: fimusuiavau Yauduiiy Foaswaziiilausaiu

ndvsdaengvuny 3(3-0-6)
Law in Focus
A8 U YA

My g A A A = | aa = 1%
nguinglilaiduSesnuntaeusliuazioslsuinninnda wuseus ngvung
NeuNsETInUsedn i My wagauduiusivyanaay Tviniuiu
anmdspunaziAsugnaniuisuwlaslundugatagiuuazeuean
Unbored law and more interesting thing, to learn law related to daily life,

working and relationship with others to reach for society and economic

changes both in present and future

HaAWSN13I38Uu31e3u (CLOS)
cLoL: TnguuneiugnunldludInusedndu N5y wagaudunus
Augduludrulasgreswinviudvdgmmianguaneiiaguluday

Jagtunazuwildunazinduluauian
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NINALIAMNNNIIAUATHIAL 3(3-0-6)
Life and Social Quality Development

A195UNY I

s aznansssulun1sa1sstin MsasauulfnlazlanARAAULDY 535U
fumsansannm@in unum wihd uazmnuSURnYeURoRUIe AP N3
UIMInuLeslidiuiiauasdsan N155NAANTIUNNEIAN tnATia N1g
aseslanuaznsasuaanalunsieulidussansnm

Dharma philosophy and principles in daily life; developing the right
concepts and self-attitudes, developing life quality; roles, ccountabilities,
and responsibilities for oneself and others in accordance with dhamma;
self-management according to life and society, participating in social

activities, domination techniques and developing an effective work

HAAWSN5138UEI183v1 (CLOS)

CLO1: ssueussgyaznansssulun1smsedin

CLO2: udwmsaueslmdnudian Ususi dnnusulinseunazineu
Sy

CLO3: #@panskaziausiu lnadanldmeluladansaumelaagiununsay
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00-400-100-002  Avuaztiunurnsinaguamw 3(2-2-5)
Sports and Recreation for Health
ABS UYLV
A5N1990NMRINY NISETUATWAUIIANINNINTY NSENYTINBEN1T98NAET
meazidonfanssufnimnzauiuaues nénlavuinisiiequain msdn
Aanssuununmsiieldinaninstiiduussloninsdouinslédin uasans
yharwgamiu madudiuasdauialunshsmuludsauegisdinnugy i
SumMeuazdnla Wewannaua @i
Practice of how to exercise; increasing physical ability, practicing exercises,
choosing an appropriate sport for individual fitness, nutrition needed for
different age groups; organizing recreational activities for leisure time; how
to live and work as a team, applying skills for effective leadership and

followers for happy living in order to develop a better quality of life

NaaWSN15I38uII18391 (CLOS)

CLOL: Tananniseanndenie N1sINNaNISUANILALIUNUINIT Yan
Invnnsiitequaguanlsogiamsnza

CLO2: dpRanssutiumunnms disldarindlmdulsslom

CLO3: Bndhiludaiigndes dmnusuiiavey shaududiu deansuas

UNAUDINY
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00-400-100-003  NIFWAMUIYARNATN 3(2-2-5)
Personality Development

ANDSUNYSI82YN

e
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Huguyaanaw Jadeniidnswasayuadnan ngeiuadnain n1susuls

yadnanaeuenkaryadnaInn1ely 115emnIedeny nsalunguy

9 9

auAAnLarn1TUSUMluanIuNITAIRNG 9

q

Personality fundamentals, personality influencing factors; personality
theory; developing one's internal and external personality; social
etiquette; public speaking; mental health and adjustment in various

situations

NaAWSN15I38UTI18381 (CLOS)

'
a a

CLO1: a5ungyadnnm JadenidnsnasaunannIn nguiuaanam

CLO2: uantoanien1sUsuUTIuAdnnmnIeuenuwazuaannmaely

9 9

CLO3: Siunsemn1adany wazn1suatuiyuyy

'
v v A

cLog: Mdnalndestuduiiofalamasnindsield@inegrnlugy

CLO5: Bnstuludsiignaies fiausuiingeu viauludi
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00-400-100-004 qaﬂﬁmu 3(1-4-4)
Isan Trekking
ABS UYLV
Unluniadaiu mnuraIntanen1egdanwm aguimﬁ'ummﬁ"ummqmmi
niTaussTulardnuday I0TInviBauduliuazinunsdunid ayulnsiv
nsquaguAmguTy 13 eaaanulnsyuvy IinmsAutvayulnsluguyy
nsdAnwaziinUiURuenan1u
Forests in Isan; biodiversity; herbs and food security; Isan culture and
society, Isan way of life with forests and inorganic agriculture; alternative
energy technology and organic agriculture; herbs and community health

care; community herbs story; way of eating and community herbs; case

studies and field practice

HAAWSN5138UEI183v1 (CLOS)

CLO1: aSueUnlun1ABany wagAUNAINYAIENINTINN

CLO2: aSuneayulnsfuauiuamsems gifmusssunazdeanudany
WTInYRa iU IMAZIN YR TBUNIE

CLO3: oS viwayulnsAunisguaguamyuy Jan1sAuayulng 13eaa
anulnsyumu

CLO4: agUuaztiiauaUszaunisniannisasiuil d152901 Anwigeu

a a6 1 =)
N¥ATAUNSY Uryuvu seayulng

'
= 4 =

CLOS5: fnsilugsnandas danusuinvau inauduiy
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00-400-100-005  &@519Au d519%17 3(2-2-5)
Citizenship for Nation Building
ABS UYLV
mMswdsuuvamedaen nmsdaseifounsdsan arundunailies mmadauay
UsgngAdyeau mamsmﬁtﬁmmmsm%mLLazUizwqaﬁ%au nstaenulay
UsuusmmsaiauazUsengfiveu msduindeumaasugia nadlosnis
Unases mailesnanailes ngmineiiisitedudinuszdriu dayviuaznns
wilalymitAntuludenalng
Social transformation; social organization; citizenship; corruption and
misconduct; the impact of corruption and misconduct, preventing and
suppressing corruption and misconduct; economic drive, politics and
government; civil politics; laws in daily life; problems and solutions arising

in Thai society

HaAWSN15I38UTI18391 (CLOS)

CLO1: a5unsnsdaseifouniedsay anudunaldiesiifnig Yuindoun
\wsugha nguanefiietedluiinusediu

CLO2: agUusziulamldogalvewa

CLO3: USushuagyiausuiuauduy

CLO4: Bagiuludsignses Trnusuiingeu vineuduity Foaswaziiaueny
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00-400-100-006  LAsWgRanaLieuianIsRAUIAUA TN 3(2-2-5)
Sufficiency Economy for Well-Being Development
A195UNY I
fuuazanudifyuesuiugiasugianeliiss ndnnsvesuivgasugia
WOLTEY N1FINBHUNITHEY 115001 NITLTUAZTANITNTNEINTNINITLA YA
agnuntgan n1sdmanusvgaseghanaiesnusuldlunisusenaunis
5579 inswgianewfisslusyfurinmihiiensimunyuvuas dsnu
Background and importance of the sufficiency economy philosophy;
principles of sufficiency economy philosophy; financial planning; savings;
proper use and management of agricultural resources; applying sufficiency

economy philosophy in business operations; progressive sufficiency

economy for community and social development

HATNENI9L38UIT183Y1 (CLOS)
CLOL: a3unemann15veusygLasugnaneLiies

CLO2: TgnanUsuayiAsughanaliediuauLawasasounsa

% =

CLO3: fnsiilugaNandas danusuiaveu vianuduiy Foaiswaziilausaiu
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00-400-100-007  WAMLAEUTIFT19ETIA 3(1-4-4)
Isan Creative Travel
ANB5UNYTIEAYN
ningnsmsvieniealuniaday yuvuiunisvieaiies amuniluifunis
visudiealaeyuwu madenlosnsvieadienlnsyuvuiudadnuaiviesiudan
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AanssudunuINITNITYiouN eI lag YUY AINTTUNITVIBUTEIALYUTULTS
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a519a35f MvisaiiedlagyuvwdasvassAtunalulagfdviagusy Ineian
Y ] a a Y I3 ~ = v g = a wa
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Tourism resources in Isan; community and tourism; new normal and
community based tourism; relationship between community based
tourism and Isan local identity; ecreational activities in tourism by

community; creative activities in tourism by community; volunteer and

community based creative tourism; a case study and field practice

HAaWSN15138USI183v1 (CLOS)

CLO1L: aunguTuNyuYUBAIY

CLOZ: Tdwmaluladnana Lﬁaym'}msﬁ’umiﬁwmmiviauﬁ'm

CLO3: aqﬂLLaz‘ﬁhLauaﬁfﬂﬂiimﬁfuwmﬂﬁmﬁviauﬁmiﬂasqmw,%a
a¥1eassAannsasiiui

CLO4: Bauludangndes fausuiiaveu eududiy
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00-400-100-008 511t UNT.9a1U 2(1-3-3)
Root of RMUTI
A195UNY I
fmusssuiiuiudaiu 8n 12 Aos 14 VssiimansyaradiduasAvdini ves
unInNeIdemalulag 1vusnadaiu snanwalUudin N385 19UIANTRD AN
\ieviesdu ihwnensWawigadu (SDGs) L‘ﬁ'asqmuﬁa\‘iau NITINHUWRUY
yuyuTiesiy
Cultures of local Isan; 12 and traditions 14 ways of life; history; famous
persons and alumni of Rajamangala University of Technology Isan;
outstanding identity of graduates; conceptualization of volunteering for
locals; sustainable development goals (SDGs) to develop local

community; planning to develop local community

HAAWSN15138UE5183v1 (CLOS)

CLO1: vanfmusssuiuauday 8n 12 Aas 14

CLO2: vanUseifransyasurinetasialulagsnsusnasay

CLO3: a3 uBuwIRnIno@ ezt e sau IS By (SDGs) iien1s
Warnyuvusiesiy

CLO4: a':;‘uLLamfhLauaLLmﬁ@mﬂmﬁaaﬁuﬁ Lﬁaﬁwmsqmuﬁmﬁuim

Wanleadnan sl uAnNIINeNSsmAluladsvLenadaIu

CLOS: Baduludangndes anusuiiaveu uduiiy
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00-400-100-009  YUBUWINNTTUEAFINEATIA 3(1-4-4)
Creative Innovation Community
A195UNI1UN
NANNISAALTI9NLUY DIAUIENDUNSNNITAAITIBNLUY NSAATNENLUY
AUYUYU NTILANAUAA NTLVIUNITAATIDBNUUULUUTAIUTIN NS
gimmsmmiﬁqLn@ﬁamﬁaﬁgmu NSASNATIANANU NITULALONAIIU
QING PP TG
Design thinking principles; design thinking elements; design thinking and
community; brainstorming; participative design  thinking  process;
environment knowledge integration to community; creating a work;

presentation of works with community’s participation

HAAWSN5138U5I183v1 (CLOS)

CLOL: 85U18uaNN15AALEIRaNRUUAUYLYY BIAUTENBUNGNVBINTITANLTS
BONHUUYHTU NTLUIUNTANLTIDBNUUULUUTE LTI
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00-400-100-010 V@9AIATIY 3(2-2-5)
The Best of Korat

o

A195UNYTI8UN

Fniunssedunivesiusydmianduiuiaunssy cuinadaluacis
Fanluviosiu Fmsoysnd duasuuazsesonvashinarilinsey luggmely
daandagiu awildmensysanmsanug assassrosnundunanuiiaue
gansnsay vesdlasuundu 3 nau ldun depuiidin Aaunssu uag
Wnodad

Nakhon Ratchasima fine arts, handicraft and local folkway, conservation
and support to further and maintain that art forever in contemporary
society by knowledge integration, create their works for publication:
divided in to 3 parts: society of lifestyle, fine arts and handicraft
HAAWSN15138UE5183v1 (CLOS)

Y v a o
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01-404-012-102 n1sUyBEMTugUsENaUNTS 3(3-0-6)
Accounting for Entrepreneur
A195UNY I
‘UizLﬂmqiﬁﬂLLazﬂﬁﬁ’m@?ﬂ ANUEAYDINTURYARBNITUIMISTING VaNA1T
ﬁugmmqmsﬁ’@%miﬁu mMsdavinsulszanal wnAnfefuiuu wagnsly
foyamanstiyBiionisindla
Business types and establishment; importance of accounting to business
administration; basic of financial accounting; budgeting preparation; cost

concept; and applying accounting information for decision making

HAaWSN5138UEI183v1 (CLOS)
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Y a

CLO 1: 9uuUNLazedu1eUseangsnaLagn15Infsgsna

9
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01-404-020-101 A1zWIRdEUMNIATEgRANATIAalUARI TR 21 3(3-0-6)
Environment of Economy and Business in 21°' Century
ABS UYLV
mmL’méjaumﬂﬁjﬁa miﬁm'ﬂﬂiﬂmim’mqiﬁﬁ] A9 UANLS qﬂmﬁ
gUMULaEAauNIN ANNEanguiazn1sUsEendlY lassasimanna s1ele
Uszan9f Juile n1591997u Wleuien1sRunasuleuisnisnas NsANszning
Useina naniaziuiIAniAsegianeLiies
Environment of business; managing business Projects; profit planning,
demand supply and equilibrium; elasticity and application; structure of
the market; national income; inflation; unemployment; monetary policy

and fiscal policy; international trade; concepts of sufficient economy

HAaWSN5138UEI183v1 (CLOS)

CLOL: 83U18AMILUINRBNNNEINT  WazTIMUNFULUUNITUINITIATINTNNY
3319

CLOZ: Aaszvinasn1maainiildsunias a1nesddsznouiios guasd
guUMuLazAaEn ANNEAvguLalaTIasanaIn

CLO3: a3unenisatiiusuveininasegiauatalunzdagdulaegg
gnAed

cLoa: iuldvnueniwidanquiited oansuaziiauedeyaiisafuaine
WINFOUNNTIND UWALATEFAILA

CLO5: dentdwendwisdinnulunisiniiusiusiudeya danisteya wax

Unaueasaumandulszlevdniaudlatyniviegsia
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A1352A1AYNNNITNAA 3(3-0-6)
Essentials of Marketing

A195UNI1UN

mmifﬁaqé}’uuazmmﬁwﬁzgsummimmm ANTNWIAADNNIINITAAIN WERANTTN
Fuslnauags@onnagsfa nsusdrunatn nsfmuanaiaitimang way
AIINAMNUIHERA I N19I78911901508719 D3AUTENDUAIUUTZAUNI
MIAAIN NNTINHUNNINATN Nseanasielvl A3usssuuaznIsnaInfiodny
Introduction to and importance of marketing; marketing environment;
consumer and industrial behavior; market segmentation; targeting and
positioning; marketing research; dimensions of marketing mix; marketing

planning; modern marketing; ethics and marketing social responsibility

HAAWSN5138U5I183v1 (CLOS)

CLO 1: D3UNEUNUIVTBINITAAIARAZANEURUS AUMIIBUBUY 109836nS
fAeTes

CLO 2: o3 vwanImuInd aun19n1naIav snslunazaisueni osdns
ALY

CLO 3: Uszgnilddeyanisutsdrumanaiilodmuanaiaidivaneuas i
HERSTEUN
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N3AAN

CLO 5: doansiaue iouluiiy lausssuasesssy Fedndaasn waziinay
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01-404-040-101  UIMsnIwensuywduazazginlussinisyaln 3(3-0-6)
Human Resources Management and Leadership in
Modern Organizations
A193UNYIIEIV
LLmﬁmLLazwqwﬁﬁugmLﬁmﬁ’uﬂismumw%mw%’wmmuuwé N15AIZY
U NITINUKUAIGIAU N1TATIN NITAALADN NITHNBUTY NITWAIUN
n15UsEITUNE N30T NEINTNU AUNENEYeas UIkagn11gy 1
MAN53TUAUIA WhaefiuvedsIu1e sUuuuves aeduilusuuing
NINYINTUYWE
Basic concepts and theories regarding human resource management
processes; job analysis; workforce planning; recruitment; selection;
training; development; evaluation and employee maintenance; definition
of leader and leadership; principles of good governance; source of power;

leadership styles; leadership in human resource management

HaaWSN5138UEI183v1 (CLOS)

CLO 1: 88U18NI8UIUMTUSMINTNeNTuYwdle

CLO 2: szyeute winil M uSuinreuvessUsmMImineInsuyudls
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01-404-040-102 qiﬁaLLazmqu?i&Juuﬂaaamwgﬁmmﬂ 1(1-0-2)
Business and Climate Change
ABS UYLV
aundsasazlemaiiinanmsiasuulasanwndennelugaamngsusig
ANNAIAYVBINGIANEAT NANTENUNAATEFAD UaZHANIENUBIULEUI89N
ﬂ’]iL‘UﬁlEJuLL‘Ua\‘lﬂﬂ’]WQﬁa’mﬂﬂ N159NLUUNAY NS N19gsNluauian
ﬂ’]iﬂ%’uéfﬂﬁvﬁ’lﬁ’umﬂﬂﬁEJuLL‘UaaamWQﬁmmﬁ NARDENNII T IULAY
dnauanunstunisunlaleymniegsia
Risks and opportunities posed by climate change across industries; an
importance of science; economic impact and policy implications of
climate change; designing future business strategies; adapting to climate

change; a critical thinking and developing business solutions

HAAWSN5138UEI183v1 (CLOS)

CLO1: seyfsmnuidssuaglonaniiinannisiasuntasanimgionnaly
AANNTTUA 9]

CLO2: 85U8ANUEANAYVBINGIMANT HANTENUNNUATYIND UAZHANTENY
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CLO3: enlidfeyaiiiedn uazietndlulanuisanuduaiadieinsesiuas
ponuuUNAgMEMegsialunsUsuslidhfunsiasuuUasanm
nilonna

CLO4: yamauvamslunisuiladammisssiafigisannisaoundasanm

nilonna



01-406-090-101

84

gInandValeU]uanng 3(2-2-5)
Digital Business in Practice

ANB5UNYTIEAYN

ANudAyvonnalulagatsaunan on153nn1355NlugARINa SEUL
asaumaAn1egsna aluladeniauiuazeeniuag maluladiientsdans
Toyauazin3eviy Widvddianvsednd ngvune 9385350 wazmuUaeaie
nslues Msldgenduisdnsagunegsia nsldensiuisimnusiuiuwuy
ooulay msfanilveuuuduia uaznsldiesesdedidndulunsinnisgsia
Advia

The importance of information technology in digital age; business
information systems; hardware and software technology; data and
network management technology; electronic commerce; digital law;
ethics and cybersecurity; the use of business application software; the use

of online collaboration software; touch typing in Thai and the use of

essential tools for digital business management

HAaWSN5138UEI183v1 (CLOS)
a a aa a [ = ! o a aa v
CLO1: sFungunfanguliiiedtumalulagasaumeanon1sianisgsnanavia
CLO2: Mdgondwasdnsagulunisadaenarsiuniegsia Amwin Ussanana
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soulatl
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01-404-031-101 msidladeyadednuasnginssuguslang 3(3-0-6)
Consumer Insights and Behavior
A195UNYSI8IUN

v a a a

VANNITLAENE B NUFIUAUININe A NgANTTURUSIAA MTAA1eridade
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amelunaznrguannddnswanengAnssu uslaa N15IATILVNTEUIUATT
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Basic principles and theories of psychology and consumer behavior;
analysis of internal and external factors that influence consumer behavior;
analysis of the purchasing decision process awareness of problems;
collection of information; evaluation of alternatives purchasing decision

and post-purchase evaluation; a study of basic consumer behavior

research and trends in changes according to the marketing context

HAaWSN15138USI183v1 (CLOS)

CLOL: B3unemdnnauasvguiiiugiuduisineuasnginssuduiloald
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01-404-031-102  N1UIMTUsEAUNSRIgNAN 3(3-0-6)
Customer Experience Management
ABS UYLV
LUIAALAENO¥A N1TUTIITUTEAUNITAl g NAIFUN UT LAZA1TAAALT S
Uszaunisal N153ATIeRdayangAnTsugnaA n1seentuulseauniIsalgnan
n1stasuasaUsEauNIsalgnAl N153AN1IT030UTIUVRINAT NAYNTATIS
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Concepts and theories of customer relationship experience management
and experiential marketing; customer behavioral data analysis; customer
experience design; enhancing customer experience; managing customer
complaints; strategies for building long-term customer; relationships

application of experiential marketing in business
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Digital Marketing
ANDSUNYSI82YN
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Modern marketing concepts in the digital age; difference between
traditional marketing and digital marketing; consumer behavior in deciding
to purchase products through digital media; the role of the marketing mix

in digital marketing planning tools and techniques for digital marketing;

digital marketing evaluating the success of digital marketing tools
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Computer Application for Marketing
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Business models and career paths in digital era; platform for online
business and marketing; tools and techniques to make product
photography; tools and techniques to make video presentation; tools and
techniques for live broadcasting; tools and techniques to make product
logos; content and ads creating; product promotion through various

platforms; tools for customer relationship management; laws for digital

business; practice creating online business
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Integrated Marketing Communication
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Integrated marketing communication process; benefits of marketing
communications; marketing communications in the digital age; marketing
promotion ingredients; marketing planning communication tools;
determining online (On-line) and off-line (Off-line); marketing
communication strategies determining budgets for marketing activities;
measuring the effectiveness of marketing promotions; ethics in marketing

communications
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Study Information Marketing for Planning
ABS UYLV
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Foundations of digital marketing tools; digital marketing data classification;
digital marketing information technology analysis; marketing operation on
web browsers; types of marketing analysis tools; digital marketing data

collection techniques; follow-up evaluation; application of case studies
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Product Management
A195UNY I
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Concepts of product management; product classification; product mix;
service and online product; branding; packaging; labeling; product life
cycle; segmentation; targeting in market; product positioning; new product
development; key to product success and failure; and ethical

considerations in product management
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Pricing Management
ABS UYLV
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The meaning and importance of price; role and principles of price
management; factors that affect pricing; various terms related to pricing;
cost structure; the relationship between cost structure, profits, and pricing;
how to set price; cost and profit management; choosing a price strategy

that is appropriate to the situation
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Multi-Channel Marketing

A195UNY I
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Marketing channel system; marketing channel structure; members of
marketing channels and intermediary institutions; multichannel sales or
marketing multichannel sales or marketing that combines many channels
together; cross-channel omni-channel integrated sales or marketing
channels operational evaluation of marketing channels and relationship
coordination to create partnerships in distribution channels; basic

knowledge of logistics and supply chain management
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Marketing Management

ABS UYLV

WIAAKAENOBNITUTIMITNITAIA LUUT1A953AR N1sUsElluanImwingey
nagnsnIsuTstu indesilouaznagnsdinusanynanimmain Msulidunain
MIMuARaIALUINUNY LLﬁSﬂ’ﬁ’J’NG?’]LLWle‘]NéG]ﬁmsV‘I NI NWENUNTIINN TS S
N1SATUAN

Concepts and theories of marketing management; business model canvas;
environmental evaluation; competition strategies; tools and strategies
marketing mixes; market segmentation, targeting, and positioning;

marketing planning and controlling
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CLO1L: 85U8NTEUIUNITNTUIMINIAMANLMANIT NS TUTEUY

CLO2: Usziliunansenuamnaniniinaeungluwaznigusnauaniunisel
Ansasuuasmashludssgndldlfegramngan

CLO3: syweduiius annsavinuduii ualiAssdgdu

CLO4: Maununsnanlaogegnissnuwuifanisludusznaunis

CLO5: msdeans matiaue wazmslinwegisgnies

v ¢

CLO6: AMISITY 385353 ANTOFNY d339 wazauSuRnyausiantIv



01-404-031-411

95

fuuuIN1INaIa 1(0-3-1)
Seminar in Marketing
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Integration of marketing knowledge; analyzing situations; solving

problems; making marketing decisions; teamwork; presentation;

participation and hands-on experience
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Arts of Salesmanship and Customer Services
ABS UYLV
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elitivuaaa NMsauenglikieInnisgsia aadulagmiienusvnis
Principles and processes of goods presentation; consumer’s buying
decision processes; psychological principles for buying persuasion; sales
theories; techniques and approaches to target markets; qualifications of
salesman; customer search; pre-meeting preparations, meeting customer;
goods presentation and bargain negotiations; goods demonstration;
confronting conflicts; closing sales; sales evaluation and sales problem
solving; sales offering techniques; benefit offering; complete sales offers,
offering sales to individuals and organizations of business, institutional or

governmental nature
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Service Marketing
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Concept and importance of service market; types of service marketing;
differences between goods and services; service marketing environment;
segmentation; target market; service positioning; consumer behavior;
establishing good customer relations; service marketing mix; balance of

supply and demand; service quality; measuring customer satisfaction and

dealing with complaints; loyalty towards the organization's services
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Event Marketing
A195UNY I
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Concepts and importance of event marketing; types of event marketing;
target group information; event marketing design; budgeting for event
marketing; creating tools and choosing the right combination of media and

measurement and performance evaluation of event marketing
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CLO1: 95U18LUIAALAZAUEIAYNITINAINTTUNITHAN

CLO2: Uszgndltnnuinienisnatn Useannsfanssumsnain nsinw
Poyangudnung

CLO3: 99NLUUAINTINNINAITAAIN AMRUASUUIZUIUNITINAINTTA
N1INANN

CLOG: a¥1sassrinsoslonazidendeiinaunauiunsinwasyszdiu
AMUESINTINNINTIUNTHANA

v 6

CLO5 : AMETIY 9385551 ANUTRANS 4330 warAUSURRAYaURVINT



99

01-404-031-315 msu3nIIMsAadelns 3(3-0-6)
Modern Trade Management
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Introduction to modern trade management; modern trade mix;
management of modern trade retail stores; management strategies for
modern trade; organizational management and personnel management;
site selection; store design and store layout; product display; product
management; marketing promotion strategy; competitive marketing
strategy; pricing strategies; laws related to modern trade; ethics of modern

trade entrepreneurs; information technology in modern trade
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Brand Management
ANDSUNYSI82YN
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The evolution and role of brands; branding process; developing brand
strategies that focus on products; corporate; personal and destinations;
brand communication in the digital society; brand equity; evaluating

brand equity; brands and business sustainability
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Marketing Sustainability
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The meaning and importance of marketing for sustainability; the
implementation of marketing activities; marketing activities that create a
balance between economic dimensions social dimensions and
environmental dimensions; strategic planning for social and
environmental activities; social business strategy marketing strategies for
sustainability; corporate social responsibility; stakeholder engagement
HaaWSN5138UEI183v1 (CLOS)
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Entrepreneurial Marketing
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Concepts and marketing theories for entrepreneurial; proactive marketing;
business opportunity analysis; new business creation; business model,
technology and marketing  innovation; evaluate of financial plans;

business plan; marketing ethics

HAAWSN5138U5I183v1 (CLOS)

CLO1: aSUnguuIfn waznguin1snaInd msugUsenaunis

CLO2: AAT1MlaN1aN1NTTNAIN LN NABIMINMENITINTT

CLO3: msdeans matiaue waznslinwiedisgnsies

CLOA: Usgiiluununansiuiionsaiiugsia

CLO5: Mausugsiatiionnuldiuisumaenisusadiu

CLO6: AussuardsessalunsaniunugifalaglienuTouauaty

IEEIGERAEN



103

01-404-031-419  msAnwadululdinelassnisnisnana 3(2-2-5)
Feasibility Study for Marketing Project
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Basic elements and principles of feasibility studies for marketing projects;
information and business environment factors related to feasibility studies
for marketing projects; feasibility studies for marketing projects in
marketing; production; management; accounting and finance; analyzing
and deciding on feasibility studies for marketing projects; development of

guidelines for creating feasibility for marketing projects
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Marketing Research
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Meaning; scope and importance of marketing research; defining problems;
research design; research planning; data collection; data analysis; report

and preparation of finding
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01-404-031-421  NAYNSAITAAIA 3(3-0-6)
Marketing Strategy
ABS UYLV
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The definition and importance of marketing strategy; evaluation of the
market situation from external pressures; developing marketing strategies
for competitive advantage; planning and controlling operations according

to marketing strategies; designing marketing strategies

HAaWSN5138UEI183v1 (CLOS)
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01-404-031-122 N15AAINDADULASY 3(3-0-6)
E- Commerce Marketing
ANDSUNYSI82YN
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Concepts about electronic commerce; benefits limitations and important
impacts of technology related to electronic commerce; concepts online
marketing concept; transactions in buying and selling goods through
various types of electronic commerce; using basic marketing; analytical

tools to design e-commerce marketing strategies; design electronic

commerce models; ethics and laws regarding e-commerce

HaaWSN538UEI183v1 (CLOS)
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01-404-031-223 n1snanalgidealiife 3(2-2-5)
Social Media Marketing
A195UNI1UN
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Importance, principles, and formats of social media marketing; choosing
tools, strategied, techniques on social media; principles of analyzing
consumer behavior in deciding to purchase products through social

media; principles of thinking and creating content for social media

marketing; evaluating the success of social media marketing tools

HaAWSN15138UTI183v1 (CLOS)
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01-404-031-224 N159NLUUADUNUAAING 3(2-2-5)
Digital Content Design
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Designing digital marketing content; content creation process developing
and collecting search term content SEO systems; content creation with

electronic tools; creating links to content on social media to increase

awareness of the brand; measuring and evaluation

HAaWSN5138UEI183v1 (CLOS)
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01-404-031-225 n1smaneaulakinuaiasdiodum 3(2-2-5)
Search Engine Marketing
A195UNI1UN
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The concepts and processes of online search engine marketing; pay-per-
click advertising; search engine optimization; keyword method for

searches related to products and services; competitive analysis with

search engines; evaluating the success of search engine marketing

HaAWSN15138UTI183v1 (CLOS)
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01-404-031-326 msma'mw'm%u%lgl,auma%uu?iaﬁ%ﬁa 3(2-2-5)
Influencer Marketing on Digital Media

ANDSUNYSI82YN
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Concepts and principles of influencer marketing on media digital,
marketing process by managing communications through influential
people on social media and digital channels; classification of influential
groups; identifying the influencer's main platforms; the role of influencers
on media and digital channels in brands and product categories; media
format management and planning, video shooting editing videos content

and messages to communicate through influencers to achieve business

goals and official objectives market efficiently

HaaWSN13138UEI183v1 (CLOS)
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01-404-031-327 uiANssuaS1easIAUUADRIA 3(3-0-6)
Creative Digital Marketing
ANDSUNYSI82YN
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Concepts and processes of creating digital media; fundamental
components of digital media; creativity applied in digital media
production: sound-related technologies; still image technologies; motion
picture technologies; the use of applications for managing digital media

components; the development of digital media design

HaAWSN15138UTI183v1 (CLOS)
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01-404-031-328 N153LATILHAITAAIARING 3(3-0-6)
Digital Marketing Analytics
ANDSUNYSI82YN
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Concepts and techniques digital marketing analysis; environment that
affects digital marketing activities; competition and other factors; strategy
determination; marketing mix development systematic thinking;
guidelines for following the plan and control of digital marketing

operations; ethics and social responsibility

HaAWSN15138UTI183v1 (CLOS)
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01-404-031-429 N1529NLUUKANLIYNITNAINAING 3(2-2-5)
Digital Marketing Campaign Design
A195UNY I
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Components of creating a digital marketing communication campaign;
identifying valuable target audiences; planning communication channels;
budgeting, measuring and evaluating the success of digital communication

campaigns; planning tactical activities through media

HaAWSN15I38uTI183v1 (CLOS)
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01-404-031-430 N153ILNITAAIAAING 3(2-2-5)
Digital Marketing Research
A195UNY I
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Meaning; scope and importance of digital marketing research; defining the

problem; research design; research planning; data collection; data

analysis; report and preparation of finding

HAaWSN5138UEI183v1 (CLOS)
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01-404-031-431  NAYNSNIIAAIARINA 3(3-0-6)
Digital Marketing Research

ANDSUNYSI82YN
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The definition and importance of digital marketing strategy; evaluation of
the market situation from external pressures; developing digital marketing
strategies for competitive advantage; planning and controlling operations
according to digital marketing strategies; designing digital marketing

strategies

HaAWSN15138UTI183v1 (CLOS)
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01-404-021-103 A15EUSINI 3(3-0-6)
Business Finance
ABS UYLV
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Overview of business finance; financial statement analysis; financial
forecasting, financial planning, capital management; time value of money;
project management analysis; capital structure and acquisition financial

resources

NaAWSN15I38UTI18381 (CLOS)
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NANATYFAEAS 3(3-0-6)
Principles of Economics

ABS UYLV
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Introduction to economics; demand, supply and equilibrium; elasticity
and application; consumer behavior theory; production theory; pricing
and product quantity in the market; national income; monetary policy
and fiscal policy; international trade; economic development; principles

and concepts of sufficiency economy

HAAWSN5138UEI183v1 (CLOS)
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01-404-022-002 &#OAFIND 3(3-0-6)
Business Statistics
ANB5UNYTIEAYN
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Scope of business statistics; population random sampling; data
collection; level of measurement; descriptive statistics; independent t-

test; analysis of variance; correlation coefficient; simple linear regression

analysis; multiple regression analysis

HAAWSN5138U5I183v1 (CLOS)
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N1SUTNITNITVIY 3(3-0-6)
Sales Management
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Meaning and importance of sales management; duties and responsibilities
of sales executives; formatting and importance of sales organization; sales
management; recruitment; selection; sales planning; sales forecast;
defining sales territory; assigning sales per salesperson; budgeting;
controlling and evaluating the performance of sales personnel,

strengthening ethics to be a good salesperson

HaaWSN13138UEI183v1 (CLOS)
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01-404-032-102  N1SIALAASAUAILAZTNTIANS 3(2-2-5)
Display and Exhibition
A195UNY I
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Formats and processes of display and exhibition; types of display and
exhibition; benefits of display and exhibition; procedures for display and
exhibition; designing and controlling display and exhibition; evaluating the

results of display and exhibition
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01-404-032-103 M5ULEUDBENASINETIA 3(2-2-5)
Presentation for Creativity
A195UNY I
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Basic knowledge of communication; meaning and purpose of presentation
for creativity; formats of presentation for creativity; data analysis for
presentation for creativity; communication skills in presentation for
creativity; tools and methods of presentation for creativity; evaluation of

presentation for creativity
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01-404-032-204 N153AT1ZYIYRYAgNAN 3(2-2-5)
Customer Analytics
ANB5UNYTIEAYN
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Data collection; data preparation; data clustering; customer data analysis,

and customer data application in according with customers’ needs

HAAWSN13I38UI18391 (CLOS)
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nsuunsnnsieaslugafiiia 3(3-0-6)
Communication Management in Digital Era
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Characteristics and importance of marketing communications in the digital
era; promoting products and brands through online and offline media;
content marketing communication; creative advertising media design;

various electronic marketing techniques; measurement; and evaluation

marketing communications

HaAWSN15138UTI183v1 (CLOS)
CLO1: sFungdnuaziarAud1AtyreINTsaeaINITnanlugAfvia
CLO2: \FenldinTosilenun1saeasnNIsnaInlieg 19N ABIAUNANIYINTS
CLO3: dpans msunaue wagldnwiegagnaes
[ @ A b4 °o & & ' 1
CLO4: Vl’lmmﬂuwﬂmiiqNaa’mﬁmuwugmmmLLmﬂGmiszqﬂﬂa

CLO6: 1RnussTutaratessdlun1sAduumMunIsaeaIsn1snain



124

01-404-032-306 N1sAAALRBANTURRYEURRdIANLALEWINEaY 3(3-0-6)
Marketing for Social and Environment Responsibility
A195UNI1UN
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Definition and importance of marketing for social and environment
responsibility; philosophy of marketing for social and environment

responsibility; strategies of marketing for social and environment

HAaWSN5138UEI183v1 (CLOS)
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CLOS: #Rausssutaratesssdlunsadunumunisnain
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01-404-022-407 NI5RUTENINUIEINA 3(3-0-6)
International Finance
A195UNY I
AUEIA YU IN15UTMITNSLT UL 0n13ATUE 3R 93UI 19U BN
AN1MLINABNTEVNIINUTEINA TPUUNTRUTENINUTEIA Aan13815 R naln
2990a1USITINEUASIN U EINA F"l’J’WlIL?{{IEN@U’]ﬂéJGli’WLLaﬂLU’SIEJ‘HL?‘UG]TW
Fnsudmsanudssseninsane IngldiaTesdenianisiu
FVLNZAY LAZUTIUMVBIDIANTVNINISIRUTENINUTEINA
The importance of financial management for conducting international
business; international business environment; international financial
systems; balance of payments; mechanisms of the foreign exchange
market; currency exchange; risks in international currency exchange rates;
international risk management using appropriate financial instruments; the

roles of international financial institutions

HaaWSN5138UEI183v1 (CLOS)

CLO1: a%‘UWEJLﬁIEJ’JﬁUﬂ?’]ﬂJiﬂLﬂULﬁlmﬁUﬂWSﬁui%WﬁNUizmﬁ AaN5TNTERU

CLOZ: 93 U18LA 11 UTEUUNIT I USEMI 19U EmA Aa1ausa55m3unsa
peUseina

CLO3: 83 unun1sNeInTalsnswaniUa sudunssnsussine Feyararaniln
Funs wazasansdnsluniswanidsutuasisnsUssma

CLOG: Usziiiunadaseninauseine N1SUTMITANUALIINTINTTUN
ANSAT NISUSINTAMMIEESIINASALE LY

CLO5: Uszunsaanulundnningaamuseninalseind n15a3vun1enss

FNUIZIALAZANTAIUTINAINITIENINNUTEINA
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N13AANATTNINNUTENA 3(3-0-6)
International Marketing

A195UNY I

NANNIT WUIAALALTIANIIVDINITAAINTENINUIENA UNUIN AUEIAY
AINSINVBINITALEN ﬂ?ﬁi?ﬂﬂ@ﬂ%’]%ﬁi%gﬁﬁ] ANINUWINR BUABUDN
anumsnilagiu mslmmeilymiavauassa n1slddeayanianisnain n1s
AAUAAIUAATIN NITLADNAAIALUINNIY A1TIETLAUINIINITAAIA N5
mﬂLLmuﬂaqwﬁ WAENITUIMITEIUUTEANNIINITAANA I UNITAITENINUTENA
NMSUINITUALAIUANNITAANA NTANATUNITAITENINNUTZNA ﬂgﬂmﬂ%ﬁuaz
MANIULUAINAINTENINNUTEINA

Principles, concepts, and directions of international marketing, roles,
significance, and overview of global trade, economic integration, external
environment, current situations, problem and obstacle analysis, use of
market data, market segment identification, target market selection,
market positioning, strategic planning and the management of marketing
mix in international trade, marketing management and control, promoting
international trade in both the public and private sectors in the

international market

HaaWSN13138UEI183v1 (CLOS)

CLOL: o8 v1BAa1ufLd peduifi BafunTRaIATENT e UsEINALAE N1 54
sEMIeUTEINA

CLO2: ssuvaninuandeuluaniunisal¥agyud 1A sateeiunisnaia
seIeUTEINA

CLO3: WenanseninaUsemna waziirlaniswusnguidminglunainsening
Uszina

CLOG: MauHulUSUNTUNEAA MY 51A7 YBIN19N15TATINUNY N5 9LaTy

nsnane Wieingnainseniauseme
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CLOS: Aausssukazasesssulumsandunusiunisaainsenisseinalaglyl

wsulUisugudsiulasgfiiedtes

nagnsgsnasEndtessmAnazaNaunsalun1sudedy 3(3-0-6)
International Business Strategy and Competitiveness
A195UNI1UN

s a 1

NAaYNeYINATENINUIzina LLazmmaWMﬁﬂumiLLG&JQ%MNﬁﬁﬁWE}mamIaﬂ
Tudagdu lenawazAiny MIMesesIfnssenInesemna wnAangewag
ANNAIAYURINIALTNTIAITENINNUSEINA AulalUSaunInIsulatuLas
Hansenulanagns YelaiuIeunienisudsdugsiaseninalsena dmsu
wanfassiseu3nslunaalaniilivenils

Current international business strategy and the ability to compete in
business in global market; opportunities and challenges for international
organizations; theoretical concepts and importance of international
business operations; competitive advantages and strategic impact;

competitive advantages of international businesses for products or

services in a dynamic global marketplace

HAaWSN15138USI183v1 (CLOS)

CLOL: 83U1Y WWIAANGUYATINITENINUTEINA

CLO2: AATILVNALNS LarAINAINITANIINITHUITULBITINATENTNUSEINA
CLO3: Fentdnagns wazkuImlunsudatugsiaseninelseme

CLO4: UftRanldegnagnies Foaminaue imsnngszideuuas et

o [ a
NUUUNU
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01-404-042-319  N15HDANTTLWINITAIUSTIULALNITATANADTDS 3(3-0-6)
Intercultural Communications and Negotiations
A195UNI1UN
TAUTITU N1FTIANITAIIURAINNAIYLALTAULANATINIITRIUSTTU PRI
nsdeans szuuadeyn anudouazlasiadisesdnsluiausssuiiuaneng
?J‘ULLU‘UﬂWS?{E]aﬁ N15195917 9599 LLagﬂ’]iﬁx‘ii’-ﬂWﬂjﬂ\‘i’mﬁLuaﬂﬁﬂ’]iiB‘Vi’j’]\i
UsEing M519391A95895ENINN0IAMITER VUL nagnsLilansiasan
PO
Culture; managing diversity and cultural differences; communication
styles; value systems; beliefs and organizational structures in different
cultures; communication styles; negotiations and incentives for
employees in international organizations; negotiations between

international organizations; strategies for negotiations

NaaWSN15I38uII18391 (CLOS)

CLOL: esusvgufieafunisieans nsdnnisdnuiausssy mswsasioses
CLO2: 83UN8MSUIINTNUTLANAEL S RusTsule

CLO3: Finsizvianfouuazanmuindonyeiausssy Wedwuanagnslunis

LA5INADTOS

' '
= 4 =]

CLO4: doans veauduiin wnsndnSveswdu daduludeiigndes deans

Y

aue wnsnngszilouuastotaduy
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01-404-042-320 msfmLquﬁqsﬁaizijﬂismwﬂ”uga 3(3-0-6)
Advanced International Business Planning
ABS UYLV
mheduiiuiiedensdndariviessiauing msduaiuaginsgidoya
WAINAY NEN1NITHEALAZNITAAIA Nagns n1svudsuazladadnd
NTIATIENTMNUANIINTRUNTBUNANDULMILAINAITAWU (RO)
N3aIauaugINY NMshuugsiaunldegnsiioa1n
Working as a team to select products or service businesses; researching
and analyzing data; developing production and marketing strategies;
transportation and logistics strategies; financial analysis with return on

investment (ROI); creating business plans; professional use of business

plans

HaAWSN15138UTI183v1 (CLOS)

CLO1: 88U18MTINUKUTINTENINUTENA

CLO2: fnw1 Auatuazdinsgsidoya wednnltlumsiaminagnissia
FEMINUTEINA

CLO3: @3 19uHUgsNaseniaseme

CLO4: vhanusuiugau danusuiaveulunsvinnusuilasuneunineg
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01-410-033-409 N1sANTEUINUTEINALAEIYUNIU 3(3-0-6)
International Trade and Supply Chains
ABS UYLV
nsAsenIlsemadldguniulan wusldunisldldguniulan seuunisde
Smnevesmaiatmnedmnsuesansruindnuarlng nsvudmisnienn
Tassarefiugtu Audnsndanarussadust vasldgunudides unumvesy
Tu3ns wnlfumsdsuulasazmsdanisssieladandlusua
International trade contributing to the global supply chain; trends in the
use of global supply chain; distribution systems of target markets for both
small and large enterprises; physical transportation; infrastructure;
inventory and packaging, green supply chains; the roles of service

providers; trends in the changes and future logistics business management

HaAWSN15138UTI183v1 (CLOS)

CLOL: aSuenannsAmseninalseina wazsuuilidunisldlgauniulan

CLO2: afungszuUNIsInTImevewmand vuned nivesdnsu undnuay
Ty

CLO3: B3unensrudsmamenn Tassadneiiugiu Audnandsussgis
wagvslegUnIuETe)

CLOA: Wnsghunumveslviuinms wnltumsidsuidamaznsians

gnaladafndluauianle
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N19LA3BUAMUNSBUNTTANUITZAUNITUIYITN 1(0-2-1)
Preparation for Professional Experience

ABS UYLV

NANNISLATUUIANYBINSENUSEAUNSANRTTIN NsadATIIuLaEsENNwal
9w mMwmwiyeinamlunisviaukaznisusuiiluesdng nsvienududi
AFTUIUIIAIVITN NYUUIBLINIY N15UsEAUTIAY SEUULIATFIUNTUTEAY
A muazasUasnislunsviinu msdeansluessdng nisidendetam
AMTINUNY MTIATIEskazn ATy MsReusBuLarnIsiLEue
Types and processes of professional experience; job application and job
interview; personality development; work adjustment; teamwork;
professional ethics; labour law; social security; quality assurance standard
system and occupational safety, communication in the workplace,
choosing a topic; planning; analysis and problem-solving; writing a report;

doing a presentation

HAaWSN15138USI183v1 (CLOS)

CLO1: 95U18%aNNTULaZILUNIANTOINTRNUTZAUNITANB TN

CLOZ: EJ%U’]EJ%UG]EJUﬂ’]iﬁﬁﬂNWU NTANNYANY miﬁ’ﬁuumﬂ%ﬂmwiumi
WU

CLO3: afunendnmslunsvhauduinld vuiiluesdns deansluesdnsls

CLO4: 95UN895581UTIUIVITN NYUUIBLTIY NsUTEAUFIAN F8UU
WnsgIunsUsEiununmuazauUasnislun1sinau

CLO5: a5 unenann1siaeniatodynn 29uHun1TIATIERazn1suA Uy
FAIN T UTIENULAZNITUNAUD

wunewen nsUszdiunatin@nwliessauaziuudu

W.A. 3o S =wela (Satisfactory) #3e

1.9. %39 U =liinala (Unsatisfactory)
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01-404-033-402 @wnafne 1 6(0-40-0)
Cooperative Education 1
Av1U9AUAD: 01-404-033-301 NISLATENAINNTOUNITRNUTZAUNITANIYITN
A193UNYIIEIV
msuFvanuaiowdundnimuluaniulszneunsi nssfuainindn
LLazLvimzauﬁ’Uﬂamimmmmm NSNS LA T Tive AL
fldsunoumnouazmsUszandldmnuimamauiiieados msdavinlasau
nnsddnwimsentseusleeldnisuddgvndugiu wazasserussamis
Fwlun1suuRanu
Practicing in a workplace as an employee in a relevant position of the
student’s field of study and abilities; understanding working processes and
functions of the assigned job; applying the principle of knowledge and
theory relevant to the duties or assigned job; preparing a project report

by using the problem or case-based learning method; professional ethics

HaaWSN5138UEI183v1 (CLOS)
CLO1: UftRnusidluanuUsznounsiinsafuanuluauivdnvemuies
CLO2: UfTiRsmuaTanunszuiunsuazihivesiuvanudldsunoumng
WAZWMNIZANTUAIINIANEINNTD
CLO3: Aandaynn uazgdniilasenu annsadnwivsenisiseuslagldnig
witawndugu
CLOA: UfURunsaian Tanuduiiavey Januduiusifseninayana
auduiinle wazUfURnuAINaTIBIUTTUINTIVITN
wunewn 1. neldszoznalitiosndn 16 Uaviodsioiiles
2. florsdlmanazgimanuimhiliiuinwsenina fiRnu
3. finsfesnunazyssiiiunasgraduszuunasnszeznalfiRnu
4. MsUszdiunatinAnwilirssauazwuudy
3. ¥30 S = wala (Satisfactory) #3e

1.9. ¥i30 U = lunela (Unsatisfactory)
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01-404-033-303 1SRN 1 3(0-40-0)
Practicum 1
AydeAuniau: 01-404-033-301 MsRsENAIUNTRUNISHNUTEAUNTAIVITIN
AR5 UETIEINN
msuftanuateuduninauluaniuszneunsinsesiuauivdnnas
wanganfuaNiauanse Whlanssuaunsvianuazmiivesiiuna

Ly

uAlasutaunng NMsIRIissnursetuinnsuuRnuanUszaunisal
a o & =~ a a av Ao

miLiauguuwugmmiuLﬁ]mmazmuawm

Practicing in a workplace as an employee in a relevant position of the

student’s field of study and abilities; working processes and functions of

the assigned job; preparing a report and recording of performance based

on the learning experience through practical training on the basis of a

positive attitude and good work habits

NaaWSN15I38uII18391 (CLOS)

CLO1: UfdRnuluaauusznounsinssfuamnuianuannsaluasindn
VDINULD

CLO2: UfTAsumunszuIunsuagminfivesiunsi lf§uneumanenay
WgANuAINIANEINNTD

CLO3: Weusrenukazdufinuanisuuifauainnisiseuianmsinugofeu
s3adugu

CLO4: UfTRNuATIa danusuiavey danuduiusinsenitayanaiiau
Dudiulel

vanewe: 1. szevnaiinaliitesnin 8 dUnniedwieilles videldszarviian

msfinauaganlaidosndn 320 dalug

2. 19191599 US nw1waz W na1uUn LA 89y R bA1US neE I N9

3. ﬁﬂ?'ﬁaﬂ(ﬂﬂmLLﬁ%U’i%LﬁUNaE]EJI'NL‘{jU'i%UU@]aa@i:ﬁﬁJ%L’Ja’lﬂ'ﬁ
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4. nmsusziliunatn@ne Tresesunzwuudu
W.A. %39 S = wela (Satisfactory) 3o

1.9. 30 U = linela (Unsatisfactory)
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01-404-033-404 ﬂzymﬁl,ﬂ‘iemwmiﬂmm 3(1-4-4)
Special Issues in Marketing
A195UNI1UN
nsdifnudegmnansaanuedgsiaUszianeneg Adanuaulaluiag i
mﬁLﬂiwﬁam‘wLL’;ﬂﬁauﬂﬁEJuamﬁgﬂizﬁuuwmﬂLLazﬁ;amﬂmﬂﬂiﬁﬁﬂm
mMnzdanmuandounelufiinansenusessdng drulszaumninisnatm
wagn1stvuadridieniuuinienisedle nsviunmsdaiissussadou
T89ULaZLAUD
Case studies examples in marketing of various types of businesses that
are currently interested; external environment analysis between macro
and micro levels from case studies; internal factors analysis affecting the
organization; marketing mix and problem definition to find solutions;

process of organizing writing reports and presentation

NaaWSN15I38uII18391 (CLOS)
CLOL: ofugrmansiiugumensmaneannsdifinuegndls
CLO2: onldiasasilonsnisnatndmsunisinseianinuindsunieuen
waznelulavgnamunyay
CLO3: 3iAszidrnlszaunIan1snann warnsimuadgwiiienuaniems
wila
CLO4: ﬁwmuﬁwﬁwﬂuﬁmémﬁu;:i?ﬁu”lﬁasmﬁﬂiz?m%mw
CLO5: Aausssuuazasesssuludymiaunianisnann
wunean: nsinuasUszflunatnAnwilianssiuazuuuduionys soluid
W.A. %39 S = wela (Satisfactory) 3o
1.9. ¥i30 U = linela (Unsatisfactory)
Remarks: The measurement and evaluation of this course, it bases on the
tools rating levels:
S : Satisfactory Or
U : Unsatisfactory
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