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1. Yandngns
1.1 Yemwilvy NANGATUIMNTTIN UM UUAA
1.2 #en1wdingw Master of Business Administration Program

2. YUY IAZEIVIIV

221 Fauunmwlne USSR UaUTIA
22 Fedomwilng US4,
2.3 %aﬁummﬁaﬂqw Master of Business Administration
24 Fodonmwdangu M.B.A.
3. 3vuen
N139ANT
Management
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laideanin 36 wilwne
5. JULUUVBINANEAS
M wingnsusayayin
6. 91Indiaunsausznauldndsdndanisdnen
1) fusvnsesdniniasuazanenvuclubaitsUsEna
2)
3)
)

¥

HUSMNSENIUUTENBUNTEIND UavanaInnTsy
Usenaunisgsnasendnelsena didagdeanduaseninasene
4) fusenounsgsnadufmuIadn WIreiansgsnavuinnal wazid1vednanis

sRavUIR LG

5) {USYNSFINT A1UN1TINNIT AIUNTRAIN N1FIANITNTNEINTUY LY kazn1sInnsinalulad

agnaduine

e Lo eXe eXe e

6) NMUSNFINAUTELANAN 9 AuaITNMAgITes



7. Ju-Iantlun1sandun1sannisiseunisaau
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AMANISANYIN 1 JEUINFeU dguieu GNELIERYTH
AANITANYIN 2 FENINBADU AN dufou duay
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AAALNU UBNLIAIIITANT FANISILUNITEDUTIIUETS D9Tue ing 1381 09.00 . — 16.00 U.

8. AuENURvaidIANE

1. Fufdndanisinuseiuuiganeinnaivnin mnaaunsnundidiinnunaenssunisms
gauAn® wag/vsedinauanenIsuMItITInIsHaseulinsuses

2. Judfianuinuineuaznwdang

3. faneudRdunmdodsfuuvinedomaluladsvanadauinfonsfnunssdutudindnw
W.A. 2558 (N1ANUIN N)

4. {finnuantAdu q uenmileainde 2.2.1 - 2.2.3 Whlulununaeidavesaaznssunisuims
NANgNS

9. Nangn3
1 PMWIUMNETATINNADANANGNT 36 nuwhn
Total Credits at least 36 Credits
2 lassasaviangns

Curriculum Structure

FUUNUWAR (Credits)

NUINIVUINNY ua n (Plan A) uwy ¥ (Plan B)
uuun 1 (Model A1) | uuu n 2 (Model A 2)
1. nguAnUsuiug - 6 6

Core Courses

2. NgvUSAY

_ 21 24
Core Courses
3. NANIT AN
v - 3 6
Electives Courses
4. ANSANYIAUAINDATY ;
Independent Study
5. gninus
12 -

Thesis




10. 95183
1. ngudviviunugiu Widnelaglitduiuiuniaein aeil

01-604-040-001 AdangudmTuguIvg 3(3-0-6)
English for Executives
01-604-040-002 anaAnugIuUTTENe 3(3-0-6)

Applied Basic Statistics

2. nguAIYIVIAY
WHU N BUU N 2 37U 21 BU28A6 WY ¥ 379U 24 wdaein Tranwaindvselul

01-604-032-101 NSIANITNTAAAEMTUEUTINS 3(3-0-6)
Marketing Management for Executives

01-604-041-101 NsIANISNSRUEMTURUIINS 3(3-0-6)
Financial Management for Executives

01-604-041-102 ey UTTIENN9gIng 3(3-0-6)
Business Research Methodology

01-604-041-103 N3IAN535NATENINUTEINA 3(3-0-6)
International Business Management

01-604-041-104 ngRnssueIAnsasielm 3(3-0-6)
Modern Organizational Behavior

01-604-041-105 N1F9ANIITINTAIUTTIN 3(3-0-6)
Cross Cultural Management

01-604-041-106 msdamaninenauyusdugs 3(3-0-6)
Advanced Human Resource Management

01-604-041-201 UselAuTInETen1enIsInnIs 2(2-0-4)
Contemporary Topics in Management

01-604-041-202 AUNUINNNITINNIT 1(1-0-2)

Semimar in Management



3. NENIYUADN WHU N KUY N 2 I 3 WIEAN Wazuny ¥ 90 6 vddein  deanfinwld

ynAvaluil
01-604-032-203

01-604-032-204

01-604-032-205
01-604-041-206
01-604-041-207
01-604-041-208
01-604-041-209
01-604-041-210
01-604-041-211
4. NMsANYIAUAINDETS
01-604-043-201

01-604-043-202

5. ANY1UNUS
01-604-044-101

01-604-044-201

01-604-044-202

NSUTMIRININITIATMUTINAENS
Strategic Marketing Channel Management
mi%’ﬂmsmﬁamsmﬁmimmmL%ﬂ‘uuimwmﬁ
Integrated Marketing Communications
Management

ﬂaq‘wémsmmﬂ‘lﬁmi

Service Marketing Strategy
NSIANISBINaENSAMTULUINNS

Strategic Management for Executives
msfugfussneunisuaymsisusugsie
Entrepreneurship and New Venture Initiation
UTTINAUIAUALITYTITUNNGIND

Corporate Governance and Business Ethics
nsdanIsuinnssuLarmIAsunlas
Innovation and Change Management
nagnsn1sUURNIT

Operation Strategy
n3dnn1stadafnduazlegumuianagns
Strategic Logistics and Supply Chain
Management

NSANYIAUAIAILAULDY 1
Independent Study 1
NSANYIAUAINAILAULDY 2
Independent Study 2

IS 1
Thesis 1
ANTANUS 2
Thesis 2
INYENUS 3
Thesis 3

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(0-0-6)

3(0-0-6)

3(0-0-6)

3(0-0-6)

6(0-0-12)



LHUNTSANEILEUBLUS S1USULNY N LUU N 2 IYDNNISIANIS
UnsAnen 1

A1ANTSANWIN 1

01-604-040-001 n1w1dsngudmsuguIIT* 3(3-0-6)
01-604-040-002 adAfugILUTEYNG* 3(3-0-6)
01-604-032-101 N13IANIINNTAAAENTURUIINT 3(3-0-6)
01-604-041-101 MSIANITNTRUAMTURUIINS 3(3-0-6)
01-604-041-103 ANSIANSTINTEIINUSUNA 3(3-0-6)
393 9 wilenn

* FanUiuiuguseulaglitudvumienn

AANSANYIN 2

01-604-041-102 se1J8uIFITen19gIna 3(3-0-6)
01-604-041-104 waFinssuaIAnIsasiell 3(3-0-6)
01-604-041-105 A1SIANIITINTMUTTTU 3(3-0-6)
01-604-044-101 neniinus 1 3(0-0-6)
393 12 wdawna

Un1sfnen 2

= =]
A1ANITANEIN 1

01-604-041-201 Useihusinaten1enisinnis 2(2-0-4)

01-604-00x-xxx 3 1a8N 3(x-x-X)

01-604-044-201 ANYITNUS 2 3(0-0-6)
593 8 wulenn

AANSANENT 2
01-604-041-202 FUNUINIINITIANIS 1(1-0-2)
01-604-044-202 INegINUS 3 6(0-0-12)

594 7 wuqwna



LHUNISANEILEUBLUL FIMSULKNY U IYNBNNITIANIS
UnsAnen 1

A1ANTSANWIN 1

01-604-040-001 n1w1dsngudmsuguIIT* 3(3-0-6)
01-604-040-002 adAfugILUTEYNG* 3(3-0-6)
01-604-032-101 N13IANIINNTAAAENTURUIINT 3(3-0-6)
01-604-041-101 MSIANITNTRUAMTURUIINS 3(3-0-6)
01-604-041-103 ANSIANSTINTEIINUSUNA 3(3-0-6)
393 9 wilenn

* FanUiuiuguseulaglitudvumienn

AANSANYIN 2

01-604-041-102 se1J8uIFITen19gIna 3(3-0-6)
01-604-041-104 waFinssuaIAnIsasiell 3(3-0-6)
01-604-041-105 N13IANITVINLIMUSTTY 3(3-0-6)
01-604-041-107 nsdantsminensuyudiugs 3(3-0-6)
574 12 wiqein

Un1sfnen 2

= =]
A1ANITANEIN 1

01-604-041-201 UseLAusuasianensInnng 2(2-0-4)
01-604-00x-xxx 3 1a8N 3(x-x-x)
01-604-00x-xxx 3 1a8N 3(x-x-x)
01-604-043-201 A1SANWIAUAINAIEAULDY 1 3(0-0-6)
33 11 wdawna

AANSANET 2
01-604-041-202 &UUUINIINITIANIT 1(1-0-2)
01-604-043-202 ANSANWIAUAIINILAULDT 2 3(0-0-6)

594 4 wiqena



11. ANB5UNYSI82%

01-604-040-001

01-604-040-002

ABINUEINTURUINNS 3(3-0-6)

English for Executives

yrU9AUnaY : -

Pre-requisite : -

wanlie1nsal nann1sleusIUAIYI8INgun1egsne nisdaueidu
ANWIBINOY LATNITANEINTAANE s2TTen1seenNd8e warn1Te U
AIDINGYOEI9LT

winewin MsUszfiunatndne Tiaszauazuuniy

S - wala (Satisfactory)

U - lidnela (Unsatisfactory)

Grammar, principle of writing business report, Presentation,
Pronunciation, and Speed Reading

NB. Students performance is graded as :

S (Satisfactory)

U (Unsatisfactory)

adnNugIuUsEand 3(3-0-6)

Applied Basic Statistics

Ay1UsAunau : -

Pre-requisite : -

Wsunsudnfagumeinuadi lemsinszideyalunisise  adfde
W3 afAIBeyLN uavaRAlon1snenTal

winewin Msuszfiunatndne Tiaszauazuuwiy

S - wala (Satisfactory)

U - lsiwela (Unsatisfactory)

Statistics software package for research data analysis, descriptive
statistics, inference statistics, and forecasting statistics

NB. Students performance is graded as :

S (Satisfactory)

U (Unsatisfactory)



01-604-032-101

01-604-041-101

N133ANINTAAIATMTURUINNS 3(3-0-6)
Marketing Management for Executives

v1UsAUNDY : -

Pre-requisite : -

wnAmiEITuNsdanisnsranatelul mseseianmzwindeunisluuas
Meuenfifinansenuson1snn1siunsAaIn ﬂ’]i’JNLLNumiG}aW}L%Qﬂaq%é
NTALAULAZNEINTAIlaN1ENNNITAAA AsAvUARa UMY Y
NAgNSIUNITUYITY NMTINUHLAENSHLINAIUUTEaNNINITAaA LT Ay
N159994AN15 NMSUHURMIUWNY N15ATUANLALNITUTHLTUNAAINTIUNINT
»AM miﬁauimﬂﬂiajﬁﬂmﬁl,ﬁ@%uﬁa

Concepts of modern marketing management, internal and external
environment analysis affecting marketing management, strategic market
planning, scanning and forecasting marketing opportunities, identifying
market segments and competitive strategies, planning and integrating the
appropriate marketing mix, organizing, implementing, controlling and

evaluating marketing efforts, case study-based learning

N153AN13N1SRUAMTUEUTNS 3(3-0-6)
Financial Management for Executives

AyrU9AunaY : -

Pre-requisite : -

mnAnHamsULTULAL T EiANNEsslunsamy MsUsyiliugaiigds
ANAANTERAIUAA NITNEINTA N1TITTUNUNINITIY A1TUTUITTUNY
NYUREU IUT18I18AIVY LLazﬂﬁamuﬁgﬂiwz%’juuaziwzEﬂﬁ laseasaldunu
LagAuNUYnawIunY wlourglduduna N15AIUTINAINITLAENITUTU
1A59a5195379

Concept of return and investment risk analysis, discounted cash flow
valuation, financial forecast, and planning, working capital management,
capital budgeting, short and long term investment, capital structure and

cost of capital, dividend policy, merger and business restructuring



01-604-041-102

01-604-041-103

528uTnINeN1egIie 3(3-0-6)

Business Research Methodology

Fy1UsAunDY : -

Pre-requisite : -

nsruaitegrnduszuu lngldinuylunisdavideiauonisive n1s
9NUUUNMTIT8 Msianaradansiaiionsuszgndldlunsideniegsiae
nsUszgndlddoyannagsiavuutesuladuazuuunszaty nsiiaTzing
adfsaeluswnsudnsaguneadn n1sdinssiansauls waznsiaszisee
N miémwamﬁmeﬁﬁﬁayjaLLazagﬂwaﬁummﬁ%ﬁﬁaﬂ’mamm&;ama
Systematic investigation skills research proposal, research design,
measurement and setting up scales for business research application.
Application of business data both online and offline, data interpretiation
and statistical analysis using statistical package bivariate and multivariate

analysies appvopriate conclusion

N133AN1333MATEN I TEINA 3(3-0-6)
International Business Management

FvUeAUnaY : -

Pre-requisite : -

LWIRALAENAUANITIANTTINATENINUTENA N1ITIUNFUTIATEN I TEINA
miLsﬁﬂﬁjmmWiNU‘izmﬁ %J.Juﬁ'i‘smmﬁﬂmiﬁqiﬁ%wdwﬂizmﬂ ANNLINGBY
lun1sdnnsgsiaseninaseine nguunglun1svingsiaseninelsena maile
N15L339179784 PuTusssy nagnsnisadunugsiaseninwseina
miéjﬂaﬂﬁmiﬁqiﬁ%zwﬂ’]ﬂﬂizL‘l/lﬂ LLazmﬁﬂmiﬂ/l%JWmmqusﬁawiwﬂazmﬂ
Concepts and theories in international business management,
International business integration, entry into international
markets, international business management culture,

international  business management environment, international
business law, cross cultural negotiation techniques,

international business operations strategies, organizing international

business organizations and international human resource management



01-604-041-104

01-604-041-105

neAnssuIAnTsaNe vy 3(3-0-6)

Modern Organizational Behavior

v1UsAUNDY : -

Pre-requisite : -

LLmﬁmé’quaﬂiiuﬁ”’qwé’uﬁwqma JEAUNGY UAZITEAUBIANTT NORNTTY
neFuasesTINTiinadengfinssesdns yadnnm anufianela viguas
masle simuad n1539la nrsviuduiiy n1sdansaudauds n1g
doansniolusidng lassadnsesdnsuazTausssuasdng srunuazdnina
AgEU karn1IEHin LEnsuuau wagnisdndule

Behavioral concepts involving individual, group, and organizational
levels, ethical behaviors affecting organizational behavior, personality,
satisfaction, morale, attitude, motivation,
teamwork, conflict management, organizational communi
cation, organizational structure and culture,

organizational change, power and influence, leadership, borderless

leadership, and decision making

N13IANTTVINIAUSITU 3(3-0-6)

Cross Cultural Management

AyrU9AunaY : -

Pre-requisite : -

Jausssunasnguiiineites fausssudunsdansseninasema nmsduiu
gInaluvang Tausssy TMusTTNAUNTELIUASIANIG  N1SENENEATHUSTTY
sewialsene nsdanisanuviannvaneynsTamsssaluaauiivinay wasnns
UIMsnuninensuyudiuanssiy madisuifisunnusiisuesnisuing
N5 wazTRUTITNeIANT tngldonussinauiana uUsEnANIA Ny
Usgnaume Useinannngueninimile glsy e wasdssmalunguondeu
Culture and its relevant theories, culture and international management,
cross-cultural business practice, culture and management process,
international cultural transference,

Cultural diversity management in workplace, administration on different
human resources, comparison for difference of organizational
administration and culture, selecting from different countries including

those from North America, Europe, Asia, and ASEAN



01-604-041-106

01-604-041-201

nsdananineInsuyudtugs 3(3-0-6)
Advanced Human Resource Management

Fy1UsAunDY : -

Pre-requisite : -

ﬂ’lij’]&LLmum%’Wmﬂimuwﬁ N13IAAULINYINIU NISHABUINLAZNITNAIUN AT
F18AMoULNY N13UsEIUNaNISURURNUL N15FnwIAuduRus N1susnIs
ANAImt1 Msadisuiyuduagnunsdygy swiansideiivaty
NINYNTUYW

Human resource planning, staffing, training and development,
payment, performance appraisal, relationship

maintenance, progress administration, human capital and  intellectual

capital formation, human resource research

UszusIuadenian1sinns 2(2-0-4)
Contemporary Topics in Management

AyrU9AUnaY : -

Pre-requisite : -
AMURNIBLarLuIAnvesUsElA Ul YT auadeni1en1sianis waila
NsrUIUNSLaratesTINlunsAua i toyadnuaIdelanieg Malasieiuas
Faaszideyaainussiiuigmitaula aunsaysanmsuuifnnguiuas
wannsaunsInnIslaedamunzay wazdnaueasiusziau dgywiswade
MIN3IANTT Sdsaueiumslunisiegenligauisslusuan

Definition and concept of contemporary issues in management.
Techniques, processes, and ethics in searching information from various
sources Data analysis and data synthesis from interested
issues in management Appropriately integrating concepts, theories
and principles of management, and presenting

contemporary issues in management including showing expansion

guideline for future research work



01-604-041-202

01-604-032-203

01-604-032-204

AUUUIMININITIANTT 1(1-0-2)
Semimar in Management

y1UsAUnaY : -

N5dNUIMINTIANTT Anflunisussyuduuun aiusedymenu
N1TUTMTUAZNITIANTT AATIBINTUTINAVINGINT LAz
QJL%EJ’J%WQW%IE]N%Q&?UN@ LAZLAUDTIENU ANTUNITIAAULUY
Tuiderugsiauazmsinmsilasunrmaulaluiiagdy

Seminar of topics in management; seminar operation;
discussion of business and management problems with guest
speakers and experts; summarizing and reporting seminar
outcomes; organizing seminars basing on current business and

management situations.

N1USMITVRMINITINTMUNLLTINDYNS 3(3-0-6)

Strategic Marketing Channel Management

y1UsAunau : -

Pre-requisite : -

WUIARNITIANITTRINNAITIATINUNY ANINLIABNVDIYDININITIATINUY
401U UAUNANNIINITAAIA TEUVAITAUNATUY DINIINITNTL 108 UAN
TA59a5 1998190150588 AUAT UNUINMATAT karN1SHAIIY0IM9n153n
IMBRAREIULUY NANSN1TINNITYINNNTIATIMILUIY MIATUAL kaEN1S
UizLﬁuﬂ’uﬁﬁmﬁa§1u5zUUﬂWiﬁmﬁwwﬂ1EJ

Concepts of marketing channel management, marketing channel
environment, marketing intermediary, information system in distribution
channels, distribution channel structure, roles, function and development
of marketing channels, management strategy of marketing channels,

control and assessment of channel members in the marketing system

msfo‘"ﬂnﬁinﬁiﬁaaﬂiwﬁenqmmm%wuim'lmi 3(3-0-6)
Integrated Marketing Commmunications Management

A¥1U9AURDY : -

Pre-requisite : -

mwmmaamiﬁ'amimamwmmL%qyjmms Souazasdnislunisioans
N4N1TAANATIYTAUINTT nslawanuazlusludunuudaiy deluluas
Lﬂ§QQﬁaﬂWﬁmawmgULLUU§uq ANTARIANNATILAZAITAAIAYDINIG N1



01-604-032-205

01-604-041-206

Usg3ananIsaeansnieni1snan nseniun1sos19adiaasse 11519uAY
wazMstuNuNsAsaINeNIRaILdey sann s lUle

Overviews of integrated marketing communications, branding and
organization in integrated marketing communications, traditional
advertising and promotion, new media and other marketing tools, direct
and channel marketings, marketing communication processing, creative
execution, planning and implementation of integrated marketing

communications plan

NaYNINITNAINUINNT 3(3-0-6)

Service Marketing Strategy

v1UsAUNDY : -

Pre-requisite : -

AMTINVDIYAFNNTIUNMTUING weinssuguslnauazUssaunsalvasgnanly
ARIAUTNTT NITUTMITUAAINTH LAUTAITUATGNAINTUUTAIT AITUTINS
UsgdnSAIMULaZAMAINUINIT miﬂizLﬁu@mmwmiﬁﬂﬁLLazmmﬁﬂWﬂfﬂ
Y94gnA1 NMIETuAYULaEN1ISNYIANNFUTUSAUNAT NTUTINSATIANIMAY
LLasmﬁ\luuw“miU?mS NI ITIRIUSIINATUSNNSSEAULANn

Overview of service industries, consumer behavior and customer
experience in service marketing, managing service personnel and service
customers, managing service efficiency and quality, evaluation of service
quality and customer satisfaction, supporting and maintaining relationship
with customers, managing service failure and recovery, creating a world-

class service culture

N3N BINALNTEMTULUTINT 3(3-0-6)

Strategic Management for Executives

AUAunaY : -

Pre-requisite : -
wnAnAgIfunszuIumslunmsdansismdduouenvesgsia lusues
YesfUIMsTEiugs madidunuiielfesdnsissegmiu anmuindendifinng
WasuuUas msuimsanudsddugsiaszuinaszma maildesdnsiie
AMUAINITalUNITWY It N1sUTsdiuanInwindauneuenwazaigly n1s
Musudnagniiarnnh  nagndlugnsufoinlulssmanagsinaszme
MsuATmTIARINANLANAINITANSTTI WNARKIUITEETIUNNIEIAA
LATUITENAUA



01-604-041-207

01-604-041-208

Concept of process in managing on the future direction of the business in

view of the executive. Operation for sustaining the organization in
enviroument changing, risk management in  international business,
enabling the organization competency, the external and internal

assessment, strategic planning and strategy implementation in domestic
and international businesses, solving problems occurred from
cultural differences, concept of business ethics and corporate

governance

nsiduguszneunisuaznsiBudugsia 3 (3-0-6)
Entrepreneurship and New Venture Initiation

v1UsAUNDY : -

Pre-requisite : -

meiesgilonanisgsfauazannienisudedu manedgsia nnstaa
AINUIULUUANN 9 NagNENIsKing§Iia N193tATIeviuna ulunu TaUsAu
Rerfungrnenindaunsiyan unugsiadmiumiegsialusl

Analyses on business opportunities and competitive situations, starting up
a business, business venturing, strategies for entering into business,
analyzing sources of capital, regulations on intellectual property laws,

business plans for new business entity

UTTENAUIALALIIUFITUNNGIND 3(3-0-6)
Corporate Governance and Business Ethics
AUIAUNDY : -

Pre-requisite : -

ATY5ITUTIND NTAT1UATULALHAILIATHTITN 5ITUIAUIR UTT
F3U5ITUNNTIAATETAULAN

Responsibility and ethics of entrepreneurs on society, factors affecting
entrepreneur’s ethics, ethics in business, decision criteria of business
ethics, promotion and development of morality, good governance,

corporate governance, and international business ethics



01-604-041-209

01-604-041-210

01-604-041-211

mMsdan1suinnssukaznsuisuna 3(3-0-6)
Innovation and Change Management

UeAUnaY : -

Pre-requisite : -

mMsdsunlasannundeufiiinansenunessdns wadauwasdsn1susmsnis
LﬂﬁammaaLﬁaﬂﬁlﬂﬁmiﬂ%’wmamiﬁﬁLﬁumumaqaaﬁﬂs nsasudnnssy
LAZNTINNAYNS NMTHENAULAZNIITANITUTANTIIE oNSIUA BuUYaag
ANUENS0909ANT

Environmental changes affecting organization, techniques and method of
change management to improve organizational performance, innovation
creation and strategic planning, drive and innovation management for

changing to organizational success

nagnsn1sufuAnis 3(3-0-6)
Operations Strategy

AyrU9AUnaY : -

Pre-requisite : -

nIEUIUNITHAENaENTiuN1TIANIINSHEALasU]UANT NM1USUUTIHEAN N
N3IANITAMAIN NITAIVANAITANTUNURALNTHAALTIAUANLATUT U
waluladnsdnnisufifnisvessdnfusiuagnszuiunasngg agaamnsy
HAFUATAZEAAIMNTINUINS  MTiessidamlunisdanisuianis
nsaseAuansaluniswyaduluganisudanazduanisnnele
ANINLIAGOUNNTINIUUUATN 9

Process and strategies in production management and operation,
productivity improvement, quality management, control of operation and
qualitative and quantitative production, technologies in operations
management of products and processes including goods production and
services industries, analysis of problems in operations management,
capacity buiding in competition on production and operation under various

business environments

n1sdanisladafnduazldgunuBenagns 3(3-0-6)
Strategic Logistics and Supply Chain Management
Jv1UsAUNDY : -

Pre-requisite : -



01-604-043-201

N139ANISHAENITINUNAENSvaIsruLladaindvetesdns  launis
Usegndlduudaiiiendestu nsdmuaiideesaniulsznauns msdans
AUFDINNSTD NTINUNENENS msmuaumﬂwa%ﬁmﬁu 13
o mseuauAuAIdsuaznsiadeuineingiiv sruunsnszatsdud
STUUNTVUAS NIFIUKY N1TATY LLa3ﬂ’]'ﬁﬂ’3Uﬂ1Jﬂ'i$U’J‘lJﬂ']i(§fN 9 ﬁ
AedosfunisvudaasmsdnfiuTagiusunasingiulugsguilan msads
audanelalignanluldgunumudediianiwiuaiuasiununagnsiay
ssrUsznaufiddylunmsinnisarudsiusluedeviovedagunu uag ns
Uszgnaldsyuvansaunalussuuladainduas  ldauniu

Management and strategic planning of organization” s logistics
system by applying concepts relevant to workplace location
setting, purchasing needs management, resources planning,
raw materials flow control, procurement, control of

merchandise inventory and raw materials mobilization, merchandise
distribution system, transportation systems, planning, formation and
control of processes involving transportation and
materials handling from the sources of raw materials to  customer.
Creating satisfaction to customers in the supply chain within the
time frame and costs, strategies and critical aspects of relationship
management in supply chain networks and application of information

systems to logistics  and supply chain systems

ANSANEIANAIIAIEAULDY 1 3(0-0-6)
Independent Study 1

AUIAUNDY : -

Pre-requisite : -
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01-604-043-202

01-604-044-101

Self-study allowing students to explore on topics of interest in business
such as management, marketing, production, human resources
management or information system. Topics are related to courses
provided in this curriculum, under supervision of advisors. Topics must be
approved by the advisor prior to proceeding; preliminary studies in
subjects or issues of interest; reviewing existing literature to create a
conceptual framework and design relevant research tool(s) such as
questionnaire and interview forms. Research proposal must be presented
and approved by the research committee, and prepare progress repost in

orger to present it to independent study advisor.

N13ANHIAUAIINILAULDY 2 3(0-0-6)
Independent Study 2

Ay1UIAUNDaY : 01-604-043-201 NISANEIAUAIALAULDY 1

Pre-requisite : 01-604-043-201 Independent Study 1
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Self-study on topics of interest in business continued, data collection
using research tools from independent study 1, evaluate, analyze,
discuss and conclude on research results; submit report and present the
research studies to the faculty examination committee. The research
study must be presented and approved by the committee and the
completed and the revised research study be submitted and prepare

progress repost in orger to present it to independent study advisor.

NNUS 1 3(0-0-6)
Thesis 1

A¥1U9AURDY : -

Pre-requisite : -
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01-604-044-202
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The elements of thesis or thesis examples in the related field of study,
determine thesis title, develop concept paper, and prepare the summary
of literature and related research synthesis and prepare progress repost

in orger to present it to thesis advisor.

WS 2 3(0-0-6)

Thesis 2

A1GeAUnaY : 01-604-044-101 Inetwus 1

Pre-requisite : 01-604-044-101 Thesis 1
\3eslonariznisideuardnvilasessivneninug etauesonmenssunis
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Research instruments and research methodology and prepare thesis
proposal in order to present it to the committee and passed the
proposal and prepare progress repost in orger to present it to thesis

advisor.

IeInus 3 6(0-0-12)

Thesis 3

Y 1U9AUADY : 01-604-044-201 INYITWUS 2

Pre-requisite : 01-604-044-201 Thesis 2
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Data collection, analyze data, prepare progress report in order to present
it to the thesis advisor, and prepare full-text thesis and research article in
order to get published according to the graduation criteria and prepare

progress repost in orger to present it to thesis advisor.



